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"Good to the last drop” 


COOPERATE BY URGING YOUR CUSTOMERS TO FEED 


CALF MEAL CALF PELLETS 


@ Uncle Sam has asked for 7 BILLION extra pounds ne o 

of milk! You can do your part by urging your calf-rais- Vicar Glime 
ing customers to feed Blatchford’s Calf Meal or Calf 
Pellets. 

Seven generations of feeders have proved that Blatch- Used with success and strongly sail 
ford feeding is a reliable method of raising money-mak- by 
ing calves. You are helping Uncle Sam... . your custom- 
ers . . . and your sales . . . when you recommend product for over 4,000 feed-mixers. 
Blatchford’s. 1 

Get in touch with your distributor today . . . and write VITADINE Sl PLAN ... 
for Dealer “Profit Sharing Plan” and FREE GIFT 


sent without cost or obligation. 


CATALOG. Write today. 


ESTABLISHED 1N 1800 jf 


Pennoc 


Photographs 
courtesy of 
T. E. Ibberson Co. 
Minneapolis 


Has New Plant 


HIS NEW PLANT of the Pennock 
Grain Co., Pennock, Minn., was 


completed for them last Fall. 


It is Strong-Scott equipped and includes 
an Attrition Mill with two 30 h.p. motors 
(see center picture) which does a swell 
job of grinding and eliminates the possi- 
bility of a dust explosion; Spouting; Fit 
tings; Belts; Buckets and Blower System 
(see bottom picture) for elevating the 
ground feed; Feeder, Scalper & Magnetic 
Separator (see center picture) which takes 
up small space and improves grinder 


operation. 


If you want efficiency, economy 
and speed, it will pay you to in- 
vestigate our equipment. Particu- 


lars sent upon request. 


Everything Jor Every Mill, Elevator 
and Feed Plant TRUM 
The Strong-Scott Mfg Co. Stor! 


Branch Office: Great Falls, Minneapolis Minn. 


FRED H. CHASE, Representative 
Box 124 Oshkosh, Wis. Telephone 8187 
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“Merchandising is just as 
much of a scientific 
problem as the chemistry 
of nutrition.” 
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SELL BETTER 
CROPS 


If you sell seed, you can build a profitable volume of 
extra sales with NITRAGIN inoculation. NITRAGIN boosts 
yields of alfalfa, soybeans, clovers and other legumes 
up to 50%—and moré. It makes richer feed and helps 
build up the soil. NITRAGIN costs customers only a few 

cents an acre—but it makes 
big ticket sales for you. If you 
are not already a NITRAGIN 
dealer, write— 


THE NITRAGIN CoO., INC. 
3747 N. Booth St., Milwaukee, Wis. 


The name NI- 
TRAGIN is a 
registered trade- 
mark. It identi- 
fies the oldest, 
most widely used 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 


Wheat @nan 
Wheat Middllings 
Rye Middlinga 
Malt Sprouts 
Gnewens Grains 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


brand of inoculants. 


You Name Jt --- We've Got 


For a Complete 


MILK-FEED SERVICE 


SUPREME BRAND 


¥ DRIED SKIM MILK 


PERFECT QUALITY PRICED RIGHT 


SUPREME BRAND 


¥V CONDENSED BUTTERMILK 


“The Genuine Condensed Buttermilk in the Yellow Barrel” 


SUPREME BRAND 


DRIED BUTTERMILK 


EASTERN SEABOARD DISTRIBUTORS FOR 


¥ LACTO-G DRIED WHEY 


@ Buy from a concern that deals exclusively in milk products for 
animal feed. As one of the largest distributors of milk-feed products 
in the East, we are able to offer you prompt delivery, at prices that 
assure you of a good profit. 


@ Remember — no matter in what form it comes, you are always sure 
of a consistently perfect milk product, when you buy SUPREME. 


Write, Phone or Wire for Unusually Attractive Prices 


Bulletin Building Pas 
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‘Super_ mix’ 


1941's 


Best-Built 
Vertical Mixer 


Motorized 
V-Belt Drive 


safe every batch 


Precision — exactness that safeguards every 
formula. A super-built, super-service Loader, 
Mixer, Bagger — with mechanical Jolter that 
cuts bag cost 10%. Simplest, speediest, safest 
Vertical mixing now offered — its power and 
labor savings will soon return its every cost. 


Ask for Catalog B-165 


S. HOWES CO., INC., Silver Creek, N. Y. 
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New 


On every bag of ARCADY FEEDS, it’s 


5-POINT buying reason to your customers 


ARCADY’S 5 POINTS OF PROTECTION assure your customers of 
getting uniform, profitable results with any of ARCADY’S complete 


line of poultry and livestock feeds . . . assure YOU of fast turnover 
and greater profits. 


BALANCE. Alii ingredients are of highest nutritional value, all in the 
W hat proper proportions for maximum feeding results. 
the LABORATORY. The Arcady Chemical and Biological Laboratories 
analyze all raw materials, determine nutritional values. 
ARCA DY FARM. After laboratory testing, all Arcady Feeds are proved under 
@#| ACTUAL feeding conditions on ACTUAL farms. 
5-POINT 


VITAMINS. Arcady Feeds contain ALL necessary vitamins for 


ST A Re maintaining good health, good growth and high production. 
QUALITY. Only the finest ingredients are used in Arcady Feeds. 

M & ans For 26 years, ARCADY has been making high quality poultry and livestock 
feeds EXCLUSIVELY. 


The ARCADY 5-POINT PROTECTION PLAN was built by trained feeding experts to 
mean more profitable feeding results for Arcady customers and greater profits for YOU. 


“ARCADY FARMS MILLING COMPANY 
(223 W. Jackson Blvd. CHICAGO, ILLINOIS. 
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stage all set to open 


National Geed 


celebration october 20 


ITHIN a few days National 

Feed Week, Oct. 20-25, 

will get under way in what 
is anticipated will be the most suc- 
cessful celebration of the week 
since its inception by The Feed Bag 
magazine five years ago. 

Since 1936 the annual event has 
steadily increased in importance 
and magnitude and assumed such 
proportions that last year it was 
taken over by the American Feed 
Manufacturers association. 

With the added impetus of the 
national defense program, repeated 
demands for increased production 
of all farm products, and steadily 
rising markets, every feed dealer 
in the nation should avail himself 
of this opportunity to cooperate in 
this event which has come to mean 
so much to the feed industry. 

The groundwork has already 
been laid for an intensive publicity 
campaign reaching from coast to 
coast. For weeks newspapers, farm 
magazines, trade journals and ra- 
dio stations have been receiving 
news stories, radio announcements, 
cuts, mats and other material from 
National Feed Week Headquarters. 

Practically the entire supply of 
lithographed posters and colored 
stickers depicting the 1941 National 
Feed Week design have been dis- 
tributed throughout the industry. At 
least one of these posters should be 
displayed by every feed dealer, 
manufacturer, jobber, broker and 
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supplier as well as by allied 
branches of the trade. 

Both the NBC and CBS radio 
chains have promised to use their 
facilities in calling listener's atten- 
tion to National Feed Week. Wil- 
liam E. Drips, director of agriculture 


WHAT DID YOU DO? 


How did you celebrate National 
Feed Week this year? Since The 
Feed Bag is the father of this lusty 
youngster we are anxious to obtain 
detailed information and dealer re- 
action on the fifth annual observance 
of the event. We will gladly welcome 
photographs of dealers and their feed 
stores, displays, group meetings, etc. 
as well as copies of any special ad- 
vertising or literature used to pro- 
mote National Feed Week. Include 
a brief description of just how you 
handled your campaign. 


for the National Broadcasting Co., 
writes, ‘We shall be glad to direci 
attention to the observance of Na- 
tional Feed Week several times 
during the week of Oct. 20-25 on 
our coast-to-coast NBC blue net- 
work of the National Farm & Home 
Hour.” 

Charles Stookey, director of farm 
broadcasts for CBS tells us, “You 
can rest assured that some mention 
of National Feed Week will be 
made on Columbia's Country Jour- 
nal, Sunday, October 19. I feel that 
the best way for livestock and poul- 


try producers to increase produc- 
tion in the easiest and most inex- 
pensive manner is by improved 
feeding methods.” 


Other radio stations are also co- 
operating with spot announcements 
and practically all feed manufac- 
turers who buy time on the air are 
including some mention of National 


Feed Week. 


Countless feed stores have al- 
ready made plans for an appropri- 
ate Feed Week celebration. Many 
dealers are cooperating in their 
communities by running joint ad- 
vertisements in their local news- 
papers and sponsoring special feed 
sales. Others are holding farm fairs, 
feed meetings and working with 
local service clubs, schools and 
other organizations to direct atten- 
tion to the occasion. 


It is still not too late for every 
dealer to participate in the celebra- 
tion. Your local newspaper office 
will be glad to supply you with 
suggestions and prepared ads on 
National Feed Week. National Feed 
Week Headquarters, 741 N. Mil- 
waukee St., Milwaukee, Wis. is also 
prepared to supply material and 
ideas to feed dealers who desire 
assistance in outlining a feed week 
program. 

The big job is now up to the in- 
dividual feed dealer himself to fol- 
low through in bringing the event 
to a successful conclusion. 
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“Yes sir, I’ma 
& 
I 


*"ve cut my Vitamin E supple- 
“~~ ment costs way down by using 


ARPRO FYVEE!” 


Don’t think of ARPRO FYVEE in terms of Wheat Germ 
Oils you already know. 

Arpro Fyvee Fortified Wheat Germ Oil is a com- 
pletely new, completely different kind of Vitamin E 
concentrate. 

It is five times more potent than natural Wheat 
Germ Oil! 500% stronger! Fortified by a special Vita- 
min E Concentrate perfected by research. 

The Vitamin E in Arpro FyVEE works in exactly 
the same way as the Vitamin E in regular-strength 
Wheat Germ Oil . . . but costs substantially less! It is 
natural Vitamin E derived 100% from natural vege- 
table-oil sources. 

And back of ArpRo FYVEE stands General Mills, 
Inc.—largest milling company in the world. This is a 
guarantee of quality that insures you top performance 
always. 

Remarkably Economical! 

Why pay more for Vitamin E than you need to? 

Why use five gallons of natural Wheat Germ Oil 
when one gallon of ARPRO FYVEE will give you just as 
much Vitamin E—AT A MUCH LOWER COST? 

Why not start cutting your Vitamin E supplement 
costs right now by switching to ARPRO FYvEE? See 
your feed dealer or jobber today for details. Be sure 
to get prices! Or if your dealer is unable to serve you, 
write us direct. 


It’s smart business to insist on 


ARPRO 


for lower-cost Vitamin E supplement use 


Manufactured only by *. 


GENERAL MILLS, INC. 


RESEARCH Propucts Division TS NC RICHER IN 
General Offices: Minneapolis, Minnesota VITAMIN E! 


Jobbers: ARPRO FYVEE offers new sales opportunities. It’s the biggest Vitamin E news in years! 
A few territories still are open, but won't be for long. Write for details NOW! 


* 
» 
> 
‘ 
: 
& 

= 
— 4 
— October, 1941 
: ese THE FEED BAG — Oc r, 1 


‘VE never found anything more 

effective in creating goodwill 

and selling commercial feeds 
than get-togethers of farmers, dairy- 
men, hog growers, poultrymen, and 
others,”” commented Harold L. Gray 
recently. 

Mr. Gray is president of the Gray 
Agricultural Supply Co., Crawfords- 
ville, Ind., and in five years has 
won quite a reputation among Hoo- 
sier feed men as a merchandiser. 

“We've had several of these 
meetings recently, sharing the ex- 
pense with interested manufactur- 
ers,” he continued. “We make it a 
point to show everybody a good 
time first. That is the first considera- 
tion—the social feature. Make that 
click and the other benefits will be 
added in the course of things. We 
are inclined to vary the nature of 
the meetings — real banquets at 
times. Other times we stage more 
informal affairs with soft drinks and 
sandwiches, coffee and hot dough- 
nuts — refreshments varying with 
the occasion. The idea is to make 
everybody say: ‘I never miss any- 
thing that they have at Gray’s.’ 
With talks, different entertainment 
ideas, movies, and the like avail- 
able nowadays, it’s really no trick 
in staging a fine meeting of farm 
folk.” 

These meetings carry direct to the 
farmer's mind the merchandising 
message while he is in a jovial 
mood. There are displays, sales 
talks on the side, everybody coop- 
erating so everybody will make 
more money and have more fun in 
life. From now on, Mr. Gray plans 
to make the farm folks happy about 
every three or four months with a 
real old-time get-together with a 
merchandising slant. 

“Merchandising is the magic 
word,” said this feed merchant. “It 
is one thing we need to practice 
more and study more. It is the 
thing most feed men need more 
than anything in the world.” 

Mr. Gray has a very attractive 
place of business in historic, literary 
Crawfordsville. Six persons are 
regularly employed. He prepares 
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with the farm folks helps 
feed business says gray 


feed mixtures under his own name, 
handles a popular brand of com- 
mercial feeds, sells poultry reme- 
dies, poultry yard supplies, dog 
food, feeders, and all sorts of small 
items. He has a hatchery in con- 
nection with his business and of 
course features chicks in his display 
room. He accommodates a lot of 
farmers with his grinding and mix- 
ing service. All in all — he has 
everything it takes to make good 
in his territory. 

“We believe in advertising and 
try to work in strict harmony with 
the newspaper boys,” he declared 
smilingly. “They are in position to 
give the feed dealer an occasional 
bit of desirable publicity if they feel 
cordially inclined. We advertise in 
the papers by news items, postal 
cards, and letters. I suppose our 
advertising bill annually will run 
around $250. To some extent such 
as taking care of mailing lists we 
can count upon aid from the manu- 
facturers but we don’t lean on them 
—we're always thinking of some 
new way to advertise effectively 
on our own initiative. We may do 
a little more advertising this year 
than last—it depends upon circum- 
stances.” 

“Always have a nice, attractive 
feed store and supply house,” ad- 
monished Mr. Gray.” Nothing pays 
better than to paint up and keep 
painted up. 

It is Mr. Gray's idea that adver- 
tising to be effective must be speci- 
fic, must be interesting, must be 
truthful—and if possible it pays to 
add a little dash of the unusual, a 
little splash of color. His “live dis- 
play — the three-legged chicken 


MERCHANDISING is the 
magic word in the feed busi- 
ness says Harold Gray and this 
interior view of his attractive 
store demonstrates that he prac- 
tices what he preaches. Note 
the neatness and effective store 
display. 


wasn't really demonstrative display 
at all—just something different but 
he advertised it, got in a local 
newspaper column with it and it 
brought people in. 

It is the practice of Mr. Gray's 
organization to be friendly to old 
and young, to do little good turns 
for customers and to know as many 
of the rural and city people as pos- 
sible. Mr. Gray gets around person- 
ally to see customers and prospec- 
tive customers and this stimulates 
trade. A great many times lasting 
friendship can be generated among 
poultrymen by providing az little 
skilled help at culling time, in 
blood-testing, and in solving dis- 
ease problems. Mr. Gray maintains 
that “special services” are invari- 
ably direct and indirect builders 
of business. 

After a farmers’ meeting and so- 
cial affair has been held it is good 
business to talk over the event with 
the folks who come in or who are 
contacted directly on the farms. 
These conversations tend to make 
more convincing some of the les- 
sons taught at the get-together and 
may stimulate desire into definite 
buying action. These exchanges of 
ideas and comparison of impres- 
sions make interesting chats, warm 
friendships, and make for bigger 
attendance at subsequent gather- 
ings. By the time all the talk sub- 
sides about one meeting it is time 
to start plans for the next one. 
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Keegan Brothers’ plant, one of the largest strictly 
retail feed establishments in Wisconsin, is shown 
above with part of the feed-mixing department. 


KEEGAN BROS., Richland Center, Wis. 
DID IN THREE YEARS 
UNDER HUBBARD PLAN 


Keegan Brothers have enjoyed increased volume in 
all feeds and mashes since they have been making their 
Keegan’s Best brand The HUBBARD SUNSHINE 
Way. 

They have made this progress because Keegan’s Best 
feeds and mashes made The HUBBARD SUNSHINE 
Way— 
1. 


2. 
3. 


With a solid foundation for a successful and profitable 
feed business NOW and for the years to come, Jim 
Keegan says: “We owe a lot to Hubbard for their 
mighty fine product and their wonderful program. 
Their cooperation can’t be beat.” 


WILL PRODUCE RESULTS 

ARE PRICED RIGHT 

WILL MAKE MONEY FOR THOSE 
WHO FEED THEM 


HUBBARD 


During these days of opportunity in the feed business, get on the HUBBARD 
program. It’s your way to permanent success. There are a few territories available. 
Your inquiry will receive careful attention. 


EASTERN BRANCH 


Hubbar 


Milling Co. 


MANKATO, MINN. 


410 ELEVENTH STREET, AMBRIDGE, PA 
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GOOD FOR’ National Feed Week will be celebrated throughout the feed 
ALL YEAR industry from October 20 to 25 but the theme of the celebra- 
tion is one which will be good for all year. 


“National Defense Demands Better Feeds, Better Feeding” is the National Feed 
Week slogan and theme. And what thought could be more timely and appro- 
priate, not only for that week but every week, in view of the present demand 


of the Secretary of Agriculture for the production of more and more milk, butter, 
eggs and meat. 


Statisticians tell us that production of the requested increase in foodstuffs 
will require the purchase of not one million but many millions of tons of feeds 
more than were consumed on farms during the past year. 


The total figures are staggering and the supply of these almost unbelievable 
quantities of feeds is a tremendous task but one which our industry feels well 
qualified to handle. It is not only a pleasant prospect of increased business 
but a long awaited opportunity to spread proof of the value of scientific feeding 
and the solemn duty of all in the industry to be of service to the nation in an 
unselfish and patriotic manner. 


As we hurry through life we hear many a Sunday sermon that is forgotten 
on Monday, many a good idea permitted to die in embryo and many a week's 
campaign which never bears any fruit in the weeks which follow. Such a fate 
should not be accorded National Feed Week and the thoroughly sound idea 
that “National Defense Demands Better Feeds, Better Feeding”. 


Let us, instead, keep the posters on display and the thought of National 
Feed Week alive throughout the year. Our feed plants are all engaged in 


production for defense and our feed stores are all engaged in distribution for 
defense. 


All that remains is for every feed man to become a missionary in the cam- 
paign to produce more food for defense, to preach the gospel that more and 
better feeds are necessary for the increased production of food. National 
defense demands better feeds and better feeding on every farm and every 
week. 


Bang 
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Will Builders 


plus sound merchandising 
pay dividends for d.l. doll 


HEN D. L. Doll, proprietor 

of the Doll Feed & Produce 

Co., Princeton, Ill., started 
in the feed business a little more 
than four years ago he determined 
to feature baby chicks as an im- 
portant part of the business. That 
year he sold 12,000. The next year 
he sold 30,000, the next year 50,000 
and this year the sales went over 
80,000. He handles chicks for a 
well-known central Illinois hatch- 
ery and has achieved these remark- 
able results in spite of the fact that 
there are three other hatcheries 
located in Princeton. 

The first year he personally soli- 
cited orders in addition to running 
ads in the local newspaper. In all 
his promotional work, Mr. Doll 
stresses quality rather than price. 
He buys the best stock available 
and because of this his prices are 
usually higher than most of his 
competitors. 

One of the factors that helped 
increase the sale of chicks from 
year to year has been the service 
feature. Mr. Doll was well qualified 
for this having done service work 
for several years for the Allied 
Mills. He gives prompt and efficient 
service to every customer who buys 
chicks. “We do not leave a cus- 
tomer to get along the best he can 
after a sale is made,” says Mr. Doll, 
“but follow up every sale and see 
that the chicks are properly housed 
and fed. Everything possible is 


done to insure that the customer 
receives satisfactory results. 

“Another thing that has done as 
much as anything toward increas- 
ing the sale of chicks is that we 
make prompt and satisfactory ad- 
justments. We guarantee a certain 
percentage of chicks will live and 
progress. If the losses are more 
than our guarantee covers we do 
not try to give the customer newly- 
hatched chicks that are younger 
than the ones purchased or require 
them to wait until the next spring. 
Instead we either give them chicks 
of the same age as those originally 
purchased or if we cannot supply 
these we make a cash adjustment 
right on the spot. This practice 
has given customers confidence in 
us—they tell their neighbors and 
often they too come to us for baby 
chicks. 

“Not only has the sale of baby 
chicks increased tremendously from 
year to year, but our sales of chick 
feeds have also grown. When we 
first started we sold more hog feeds 
ihan anything else but since that 
time our poultry feeds and chick 
starter have had a tremendous in- 
crease. The percentage of poultry 
feeds to our total sales has been 
steadily climbing and it looks like 
another big boost this year. 

“There is still another advantage 
in handling baby chicks. This is in 
the matter of displays. Every feed 
dealer knows that live displays at- 
tract attention. No farmer or poul- 
tryman can fail to be interested in 
a display of lively little fluffy chicks. 
Our store is in an old building and 
does not have very good facilities 
for window displays. Our displays 
of baby chicks throughout the sea- 
son help compensate for this handi- 


cap. 


BOTH the coffee pot and the 
lemonade pitcher shown at the 
right are effectively employed 
as good will builders by D. L. 
Doll. Photo at upper left shows 
Mr. Doll standing in the door- 
way and his helper on the left. 


“We follow up the live display 
program with a laying contest in 
the fall, which runs for 70 days. In 
our contest last year we stood sec- 
ond in our district in production and 
points. We expect to have a similar 
contest this year. These contests 
create a good deal of interest, give 
us a lot of advertising and draw 
people to our place of business. 

“We follow up our live display 
idea still further. I live on an acre- 
age close to town and raise both 
hogs and chickens. Thus, I can tell 
from my own experience just what 


(Continued on Page Fifty-six) 
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NEW 


ACTIVATED 
ANIMAL STEROL 


... for manufacturing purposes only — 


Squibb brings poultry feed manufacturers a new and 
outstanding product! D-SEC is the result of more 
than a decade of experimental research. Its VITA- 
MIN D potency has been proved as effective as fish 
liver oils — both in the laboratory and with commer- 
cial flocks. Tests have proved its effectiveness in pro- 
viding the Vitamin D requirement for egg shell 
strength, hatchability, normal growth and _ bone 
development of chicks, and good egg production. 


D-SEC, as its name implies, is a dry form of Vita- 
min D. It is produced entirelly from domestic raw 
materials, and will always be available. 


In physical form, D-SEC is like a finely screened 
good white flour. It is light in weight, easy to handle, 
easy to mix. No special equipment is needed. D-SEC 


SQUIBB — A Name You CAN TRUST 
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disperses more easily and evenly throughout the 
mash than does oil, and is not affected by cold 
weather. It is uniform in quality. It imparts no 
objectionable odors or taste to poultry meats. Its 
stability is guaranteed for a maximum of one year 
when stored in original containers. 


D-SEC offers you many other advantages! Highly 
concentrated, it has less weight to freight. It requires 
less storage space. It is always available. It is offered 
in two different potencies: 450,000 and 900,000 
A.O.A.C. chick units per Ib. It costs less. Write today 
for full information about this interesting new 
Squibb Product. E. R. & Sons, Veterinary 
and Animal Feeding Products Division, 745 Fifth 
Avenue, New York City. 


EASTERN SALES AGENTS: 
ATKINS & DURBROW, Inc., 165 John Street, New York 
Branch Ottices: 
Boston Chicago Minneapolis | KansasCity Omaha 
PACIFIC COAST SALES AGENTS: 
WM. H. FLOYD & COMPANY CARL F. MILLER & CO., Inc. 


1206 Maple Avenue 1217 Sixth Avenue South 
Los Angeles, California Seattie, Washingtom 
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Rating 


HE problem of obtaining ma- 
terials for repairs and main- 
tenance in the feed industry 
was considerably eased last month 
by the issuance in Washington of 
“Preference Rating Order No. P-22”. 

The new order, which became 
effective immediately, was issued 
by Donald L. Nelson, priorities di- 
rector, and assigns an A-10 prefer- 
ence rating covering both repairs 
and emergency inventories to 20 
industries classified as essential. It 
does not, however, include needs 
for new equipment. 

The feed industry is included in 
this list under number (viii) of defi- 
nitions: ‘Food processing or storing 
—plants engaged in any of the 
following: milling, refining, preserv- 
ing, refrigerating, wholesaling or 
storing of food for human consump- 
tion or livestock feed”. 


The Office of Production Manage- 
ment has described the new order 
as one designed primarily to pro- 
tect industry against sudden break- 
down and is regarded as an inter- 
im measure. Its purpose is to keep 
those essential industries which are 
covered running on their normal 
basis so as to prevent serious inter- 
ruption to defense producing by 
giving producers a simple method 
for obtaining vital repair parts. 

The plan permits qualified pro- 
ducers or suppliers to apply a pref- 
erence rating A-10 to deliveries of 
required repair parts or emergency 
inventories by endorsing a special 
statement on purchase orders cer- 
tifying that the material being 
ordered complies to the terms of 
order P-22. 


Feed dealers who apply for ma- 
terials under this order must en- 
dorse the following on the original 
and all copies of the purchase 
order or contract, signed by a re- 
sponsible official: 

“Purchase order for repair or 
emergency inventory - preference 


rating A-10 under preference rating 
order P-22.” 


The same requirements are ap- 
plicable to suppliers but in this 


assigned feed industry 
for vital repair parts 


shall read: 


“Purchase order for material re- 
quired to fill a duly rated order for 
repair or emergency inventory. This 
purchase order bears preference 
rating A-10 under preference rating 
order P-22.”" 

Repairs are defined in the order 
as repairs needed because of an 


case the statement 


All You Need Is 
A Rubber Stamp 


It has now been ascertained that 
it is possible for feed manufacturers 
and their suppliers to rubber stamp 
contracts and purchase orders re- 
lating to urgently needed repairs 
with an A-10 priority rating. The 
stamp should bear the statement as 
specified in Order P-22 depending 
on whether you are a feed manu- 
facturer or supplier. The following 
should be added underneath with 
space for the signature of a respon- 
sible official. 


By order of (Name of Firm) 
By (Signature of Officer) 


actual or imminent breakdown 
while emergency inventory is clas- 
sified as the minimum inventory of 
material required to provide for re- 


pairs to meet an actual or imminent. 


breakdown. 


Feed plants desiring priority cer- 
tificates for materials not required 
for repair parts must continue to 
use Form PD-1. This form is an ap- 
plication for individual preference 
rating certificates for specific orders 
to meet specific problems. 

While the A-10 rating is the low- 
est available for defense materials 
it will take preference over any B 
ratings which are now being as- 
signed for civilian use. Ordinarily 
a B-1 rating is the highest available 
in the civilian field and has been 
assigned to individual priority cer- 
tificates applied for by some feed 
manufacturers. 

A producer or supplier placing 


any purchase orders or contract 
under the A-10 rating, and the sup- 
plier selling the material covered 
thereby must retain endorsed cop- 
ies of such purchase orders or con- 
tracts segregated from all other 
purchase orders or contracts for a 
period of two years from the date 
thereof for inspection by authorized 
representatives of OPM. 


Under the terms of an interpreta- 
tion recently released by the direc- 
tor of priorities it is now permis- 
sable for feed plant operators to 
apply the A-10 rating to orders 
which were placed previous to 
Sept. 9, the issuance date of Order 
P-22. In such a case it is only neces- 
sary to furnish the supplier with a 
duplicate copy of the original pur- 
chase order endorsed in the man- 
ner specified. 


OPM warns that the preference 
rating assigned by Order P-22 shall 
not be applied by a producer to 
obtain material in excess of his re- 
quirements for repairs, nor shall it 
be used unless the material to be 
delivered can not be obtained when 
required without such a rating. 


A second interpretation also re- 
stricts the application of priority 
ratings to property and equipment 
located within the United States, 
its territories, and possessions. 

Where a producer operates two 
or more plants the order permits 
the application of the preference 
rating only to deliveries of material 
required for repair purposes in 
those plants within the classifica- 
tions specifically mentioned. 


It is highly imperative that all un- 
authorized use of the A-10 rating be 
avoided. If this is not done there 
is provided in the order itself a pen- 
alty consisting of prohibition of fur- 
ther use of this rating. Willful falsi- 
fication or mis-use may result in the 
offender being deprived of not only 
this but all other priority assistance 
as well. 
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“In Door 


The Most 
Popular Grit 
with Poultrymen 


ALL $/ZES=CHICK TO 
TURKEY ~1IN CLEAN 
SACKS~ FREE FROM 
WASTE GUARANTEED 


Out the Other” 


That’s the way STONEMO 


Granite Grit “moves” for 
the Dealer 


O "STAGNANT STOCKS" of grit when you handle 
STONEMO. POULTRYMEN EVERYWHERE KNOW 


the merits of STONEMO — for they have been hearing 


about its successful use by America's leading Poultrymen 
for many years. 


YES, IT SELLS—for our National Advertising in Poultry 
Magazines and Farm Papers have been telling of the 
merits of STONEMO Granite Grit for years and years. 


STONEMO today is fed by more Poultrymen and Turkey 
Growers, who are money makers, than is any other grit. 


Outstanding Directors of Poultry Research recommend 
STONEMO for it is insoluble, does not upset the mineral 
balance of a feed and does a perfect grinding job — as 
well as cutting grass and fiber and helping avoid diges- 
tive troubles. 


And then to top it all— STONEMO is Guaranteed to 
outsell any other brand of Poultry Grit or your money 
refunded. 


Uncle Sam requires 15°, more Eggs and Poultry. Every 
poultryman is expected to do his part. STONEMO 
Granite Grit will materially help your poultry-feed cus- 
tomers to fully do their part in this important Defense 
Program. 


Sell STONEMO Granite Grit and you sell the finest. 


STONE MOUNTAIN GRIT CO. IN 
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“We know from long experience that “NOPC 


oils 


give results on the farm. That’s why our feeds are 


always fortified with“°*NOPCO” Vitamin A and Doils.”’ 


Feed men look to “Nopco” for the effec- 
tive Vitamin A and D oils which help pro- 
duce better feeding results on customers’ 
farms. Now, more than ever, they are find- 
ing the exact oil they need in the new, 
complete line of “Nopco” Vitamin A and D 
feeding oils. These oils are blended and 


00 
* 
Niet VITAMIN A AND D OILS 


standardized at the ideal vitamin potencies 
needed to meet every feed mixing require- 
ment. Each oil in this new line is manu- 
factured with the precision, scientific 
knowledge and skill which has made 
“Nopco” oils “Standard of the Industry” 
for fourteen years. 


THE NEW NOPCO LINE OFFERS YOU THESE SIX BIG BENEFITS 


1. You can select the exact oil which best suits your 
market requirements and your purse — from one com- 
plete line of oils sold by one reliable supplier. 


2. You can cut feed costs without sacrificing high 
quality of ingredients or successful results. 


3. You can now get a good reliable NOPCO oil at an at- 
tractive price which will help you avoid an unwilling switch 
to other oils which offer lower prices—but not NOPCO's 
background of 14 years of successful results in feeds. 

4. You can enjoy a feeding oil which is not just ‘fish 
* Trademark of National Oil Products Company. 


oil’’—but a scientific blend of Vitamin A and D oils of 
true ‘‘NOPCO-Quality’’ — manufactured and tested by 
NOPCO's exacting standards. 


5. You can enjoy the benefits of NOPCO experience — 
NOPCO nutritional and sales services—NOPCO depend- 
ability—and at the same time meet every requirement 
of changing feed and oil market conditions. 


6. You can enjoy the added selling boost given to your 
feeds by NOPCO’'s national advertising to poultry and 
turkey raisers—no matter which fine NOPCO oil you use. 


NATIONAL OIL PRODUCTS 


HARRISON, NEW JERSEY 


BOSTON 


CHICAGO 
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ITUATED about 20 miles 

south of Green Bay, Wis., is 

the little town of Forest Junc- 
tion. And when we say little we 
mean just that for the town has a 
total population of 170 persons. 
But even though the town is little, 
Krueger Bros., who operate a mod- 
ern feed plant there, have built a 
big business. 

The brothers, Leonard and Herb- 
ert, have built such a successful 
volume that the average stranger 
might wonder where it comes from. 
But that is easily answered when 
you learn that farmers come from 
miles around to patronize this firm 
which has showed a willingness to 
keep abreast of the times. 

Two years ago the Krueger broth- 
ers completely remodeled their 
plant and added two new large 
buildings. But the business did not 
always boast such a fine sales vol- 
ume. 

It was in 1925 that Leonard and 
Herbert Krueger saw possibilities 
in the layout and arranged for its 
purchase. Little but important 
changes in policy and facilities 
finally showed results and each 
year saw an increase in sales vol- 
ume. Last year the firm did six 
times the total gross volume that 
it did during the first year that the 
Krueger boys operated the busi- 
ness. 

When the plant was remodeled 
two years ago the firm employed 
the engineering facilities of the T. E. 
Ibberson Co., Minneapolis, to lay 
out a structure which would serve 
their purposes economically and 
satisfactorily. 


Recently the Krueger brothers 
have adopted a policy of selling 
mostly for cash. Credit sales are 
definitely discouraged, according 
to Herbert Krueger. On rare occa- 
sions when the firm feels it is justi- 
fied a patron is permitted to make 
one purchase on credit. Then the 
customer must pay for the goods in 
15 days before he is allowed to 
make another charge. 


According to Mr. Krueger, this 
semi-cash policy, as you might call 


THE FEED BAG — October, 1941 


of the times steps up 
business for kruegers 


COMPLETELY remodeled and 
modernized two years ago the 
Krueger Bros. mill shown at the 
right draws customers from 
many miles around to the tiny 
town of Forest Junction. Photo 
at left shows Herbert Krueger, 
one of the busy partners, 
seated at his desk. 


it, has worked out very well, elim- 
inating most of the bad debts and 
still retaining all the former trade. 
In time, the brothers hope to put 
their business on a strictly cash 
basis. 


Several years ago when the lock- 
er plant started to come into popu- 
larity, the Krueger boys saw possi- 
bilities in it for their own business. 
Accordingly they built a locker 
plant in the basement of one of 
their buildings. Today they have 
250 lockers which are always rent- 
ed. They charge a rental fee of 
$6.50 to $7.50 per year for each 
locker. 

The locker plant business has 
paid the firm not only from the 
standpoint of revenue taken in from 
rentals, but also because the lock- 
ers bring farmers into the plant 
more often and consequently it 
helps sales. 

Both Krueger brothers believe in 
the value of advertising. The most 
important medium for the firm is a 
monthly paper which they mail to 
the trade. In addition, penny post 


cards are used with good effect 
from time to time during the year. 

The plant is conveniently located 
on a main line railroad and has 
adequate trackage facilities. This 
factor has not only been important 
in the feed business but also in the 
oil jobbing business which the 
brothers operate in conjunction with 
their plant. 

Being located in a fine dairying 
region, the Krueger brothers have 
always done a big volume on mo- 
lasses feeds and bulk molasses. 
Ever since 1928 the firm has operat- 
ed a molasses mixer at the plant. 
When the remodeling was done, 
the company put in a new Strong- 
Scott molasses mixer. 


Other equipment in the plant in- 
cludes a Strong-Scott attrition mill, 
an A. T. Ferrell seed cleaner, an 
S. Howes separator, two Ferrell 
grain cleaners and an S. Howes 
barley cleaner. 


Krueger brothers handle a great 
deal of grain for shipment to termi- 
nal market and consequently put 
their cleaning machines to good 
use. They feel that all their machin- 
ery has to earn its keep and they 
have used their cleaners to excel- 
lent advantage in improving the 
grade of grains which they ship to 
market. 
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DUCK EGGS 


LONG ISLAND TEST... 


Reports Hatchability 
Increased 10 to 15% 


“Reporting to you our results from the 
use of REX Wheat Germ Oil, in our opin- 
ion our average hatchability was increased 
from 10% to 15% after using it one 
season. 


“Our previous experience did not match 
up with your oil when we were using 
another brand. We got the best results 
with your oil. We expect to continue the 
use of REX Wheat Germ Oil the coming 
season.” — W. F. Neubert, Mankato, Minn. 


Proof Rex Oil Pays, from 
One Who Does the Paying 


Last year Mr. K. F. Kleppisch, Missouri 
Hatchery, Bowling Green, Mo., sent in a com- 
plete report of two flock tests to show how 
favorably REX Oil had proven itself. On 
March 1, 1941, we wrote Mr. Kleppisch, stat- 
ing results were criticized because there were 
no control pens. Here is his reply: 


“The control is in our pocketbook. Flocks which did 
not get REX Oil are still running bad, and we are 
not buying their eggs because we fear they will con- 
tinue to be costly eggs and hatch poorly. Thus the 
Flock Owner loses money— 8c on every dozen. The 
eggs he doesn’t sell to us as sets, he has to sell as 
market eggs. So he loses— we lose, too, because we 
need the eggs to sell the chicks and make a profit. If 
we don’t have the chicks, we don’t make money.’’ — 
K. F. Kleppisch, Missouri Hatchery. 


obtained : 

Eggs 
Control 704 
Control plus REX Oil.................... 806 


REX OIL IN OLD FEEDS GIVES AMAZING RESULTS 


From the Oka Agricultural Institute in Quebec, Brother Wilfred reports tests made 
with fresh feeds and old feeds to which REX Oil was added. When 
ground feeds REX Oil showed little difference in fertility and hatchability. 


When REX Wheat Germ Oil was added to feeds 30 days old the following results were 


Infertile Dead germs Hatch Per cent 
258 126 320 45.6% 
172 99 534 66.2% 


REX Wheat Germ Oil is the best insurance the feed mixer or hatcheryman 
can buy for high fertility and hatchability. 


added to freshly 


Turkey Raiser Says "Rex Oil 
in Mash Pays High Dividends" 


“I am very pleased with the results 
that I had with the use of REX Wheat 
Germ Oil in my turkey breeder mash this 
season,” writes Eugene Haws, York, 
Nebraska. 


“I had one lot of 80 hens that received 
REX Wheat Germ Oil and another lot of 55 
that did not receive REX. Both lots received 
the same base ration. 


"The lot receiving the REX Oil remained in 
production before becoming broody for a 
longer period of time than the lot that did 
not receive wheat germ oil. Hatchability was 
much higher in the wheat germ oil lot and 
it carried through the season at a higher 
level. REX Wheat Germ Oil in my breeder 
— has paid high dividends in money in- 
vested.” 


Be Sure to Examine Carefully 
any statements pertaining to tests with 
Wheat Germ Oil. Unless the experiment 
refers to REX Oil by name, the results re- 
ported would not apply. 


Rex Wheat Germ Oil ;, . cold 


vacuum processed wheat germ oil. It is 
high in potent Vitamin E and other impor- 
tant factors that act favorably on repro- 
duction. It holds its potency a full year 
at room temperature as proved by bonded 
samples. 


PRICES: PINTS, $3.50; QUARTS, $6.00 
LARGER QUANTITY PRICES 
ON REQUEST 
VIOBIN CORPORATION 
Dept. 4 MONTICELLO, ILL. 


VioBin (Canada) Ltd., 637 Craig St. West 
Montreal, Quebec 


SHOW REX OIL 


Increased Fertility 
and Hatchability 


Above picture shows part of famous Swift 
Stream Duck Farm, Long Island, N. Y. 


Swift Stream Duck Farm Raise 
Fertility 3%, Hatchability 4.6% 


$15.84 EXTRA PROFIT PER TON 


Five pens of birds were involved in this 
test, three pens receiving REX Wheat 
Germ Oil in their food to the extent of 
one pound per ton of feed; two pens be- 
ing controls, utilizing the same food, being 
fed under the same conditions with no 
REX Wheat Germ Oil. Ten hatches were 
involved. The results are as follows: 


Feed containing REX Wheat Germ Oil: 
Fertility Hatchability 
23,724 83.3 67.4 
Control Feeds with no REX Wheat Germ 
Oil: 
Fertility Hatchability 
21,889 eggs ......... 80.3 62.8 


This reveals a difference in favor of the 
REX Oil fed birds of 3 per cent in fertility 
and 4.6 per cent in hatchability. 


“The amount of REX Oil added to a ton 
of ration was 16 ounces, or about $1.80 
per ton added cost. One ton of feed will 
feed 4,000 ducks per day. These ducks 
should lay approximately 147 more duck- 
lings than the controlled pens which had 
no REX Oil. 


“A baby duck has a commercial value 
of 12c, bringing the value of the extra 
ducks per ton of REX Oil Feed to $17.64. 
Deducting $1.80, the cost of REX Oil, a net 
extra profit of $15.84 per ton of feed is 
made.” 


The above report was sent in by W. A. 
Rosenbach, of Atkins & Durbrow, Inc. 
Atkins & Durbrow, Inc., is a prominent dis- 
tributor of REX Oil. 
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don’t put the 


Pegs 


ATTHEW B. SNYDER of the 

Sunrise Feed Co., Bellmore, 

Long Island, N. Y., is one 
of those energetic fellows who 
doesn't sacrifice efficiency for 
speed. He believes in doing things 
in a hurry, but he also believes in 
doing them correctly and thorough- 
ly. This fact is attested by his books 
that show a gross of $50,000 yearly. 
He operates with a small crew, two 
trucks, gives services — and over- 
works no one, with the possible ex- 
ception of the boss himself. 

There is a reason for everything 
and there is one for this type of 
set-up. Mr. Snyder believes that if 
every one works consistently during 
the hours the store is open, all the 
work can be done. No work is al- 
lowed to be carried over and this 
alone reduces the necessity of hur- 
rying. Not only.this but Snyder 
built his business upon a firm foun- 
dation. Like the Egyptian pyramids, 
he started building solidly and a 
little at a time until today it is one 
of the most progressive stores in 
the vicinity of Bellmore. 

Mr. Snyder's experience in the 
feed business goes back several 
years beyond 1930, when he went 
into business for himself. But, let 
Matt Snyder tell his own story about 
his business for there is no one who 
knows more about it: 

“When I was working for a feed 
concern, I watched everything that 
went on. I could see that several 
of the men could be employed to a 
better advantage. I wouldn't have 
suggested letting these men go for 
they were good workers but I felt 
that by assigning them to definite 
tasks they were not being allowed 
to develop their best talents. Just 
because a man comes to a feed 
dealer and asks for a job driving a 
truck, it isn’t any sign that he can't 
solicit or even sell over the counter. 
Everyone wants to get ahead and 
I believe in letting a man do the 
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in round holes 


job for which he is best suited. 
Some truck drivers don’t like to sell; 
but, if they do, let them sell. 

“That is one thing that I have 
always tried to do in this business. 
I hire a man for a certain job, but 
I tell him that his duties do not end 
there. If he thinks he is a better 
salesman than he is a truck driver, 
I let him take a fling at it. Results 
will reveal any latent talent. One 
of the best salesmen in this territory 
once started as a truck driver. Later 
he went behind the counter and did 
a good job of selling. When he 
was put on the road, his sales show- 
ed that he was cut out to be a 
salesman and not behind a steering 
wheel.” 

The owner of the Sunrise Feed 
Co. feels the same way about the 
stock in his store. He has cleared 
slow moving merchandise by put- 
ting the men who know how to sell 
behind the counter. When he finds 
that some certain item is not mov- 
ing as he would like to see it, he 
puts a special price on that product 
and gets rid of it. This is good busi- 
ness for it gives him his cash and 
he is always able to keep a stock 
of fresh merchandise on hand. 

Because Mr. Snyder has trained 
his men to his way of operation he 
is able to know exactly what they 
can and cannot do. He urges them 
to be friendly with customers but 
not to strike up needless conversa- 
tions unless the customer is inclined 
to talk. He believes sometimes busy 
farmers and customers who are in 
a hurry resent being dragged into 
idle conversation about the weather 
or the crops. With a little practice 
he says you can always tell what 
kind of a mood the customer is in. 
If they feel like visiting, however, 
the employes are ready to “give 
‘em both barrels.” 

Since this policy has been follow- 
ed, 50 per cent of the customers 
have traded with the firm for over 


IT LOOKS as though there 
must be a !ot of orders in the 
book from the smile on the 
face of Matthew Snyder, right, 
shown here checking over the 
events of the day with Howard 
Thompson, truck driver-sales- 
man. 


five years, 15 per cent for over 11 
years and 35 per cent less than 
five years. The new crop of custom- 
ers is increasing each year too. 

The Sunrise Feed Co. handles 
poultry, dairy and horse feed and 
sells dog food to a number of ken- 
nels and individual dog owners. 
The firm is a consistent advertiser 
in the local newspaper. In this 
respect Mr. Snyder believes in 
consistent ads rather than large 
spreads run at irregular intervals. 
His reason for this is to attract the 
attention of the new people who 
are always moving into the com- 
munity. 

After the initial order is received 
it is then that the sales staff really 
goes to work. The goal is to make 
the new customer a regular buyer 
and to see that all of his feed re- 
quirements are served from Sny- 
der’s store. In this respect it has 
been found that small orders at first 
generally developed into large 
sales later on. A new customer 
often purchases only a_ small 
amount of feed to try it out and 
also to see what kind of service the 
firm gives. After it is learned con- 
clusively that the firm really wants 
to serve all requirements large 
orders will follow. 

Quality is another thing stressed 
by this firm. Mr. Snyder says that 
he has never tried to sell cut-rate 
merchandise or inferior products. 


(Continued on Page Fifty) 
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e Your customers can get their 
pigs to market weight much 
faster with Armour’s 60% Di- 
gester Tankage. It helps put 
good finish on hogs at economi- 
cal costs. What more could 
any customer want! 

That’s why you can fatten 
your purse by featuring this 
profitable feed. Customers like 
it— they come back for more! 


ARMOUR 
AND COMPANY 


BY SELLING 


DIGESTER TANKAGE 


List Speakers For 
Poultry Convention 


The 2lst annual Pennsylvania Stai- 
Poultry Convention will be held at Penn. 
sylvania State College, State College, Pa. 
Oct. 27-31. 

Widely known speakers who will appec:- 
on the program include: R. M. Bethke, Ohi. 
Experiment Station; C. W. Sievert, Ameri- 
can Dry Milk Institute; G. O. Hall, Corne! 
university; Stanley Marsden, United State. 
department of agriculture; E. S. Bayard. 
editor-in-chief of the Pennsylvania Farme; 
and many other well known authorities. 

The program has been divided into five 
sections this year consisting of a genera! 
poultry course, breeding school, turkey 
day, nutrition school and the annual state 
poultry association meeting. 

A golf tournament, sight-seeing trip, and 
banquet will be included in the entertain- 
ment features. 


Calendar 


of coming events 


National Feed Week .. .Oct. 20-25 


Nutrition Conference for Feed 
Manufacturers, Cornell Univer- 
sity, Ithaca, N. Y..... Oct. 23-25 


Pennsylvania State Poultry Con- 
vention, State College, Pa..... 


Association of American Feed 
Control Officials, Willard Hotel, 
Washington, D. C....Oct. 30-31 


Southern Mixed Feed Manutfac- 
turers Association, Hotel Thom- 
as, Gainesville, Florida.Nov. 6-7 


Colorado Nutrition School, Colo- 
rado State College, Fort Collins, 


Western Grain & Feed Associa- 
tion, Hotel Fort Des Moines, Des 
Moines, Ia.......... Dec. 9-10-11 


Northwest Retail Feed Associa- 
tion, Mankato, Minn.. .Jan. 12-13 


Iowa Farmers Grain Dealers As- 
sociation, Hotel Fort Des Moines, 
Des Moines, Iowa..... Jan. 21-23 


Illinois Farmers Grain Dealers As- 
sociation, Hotel Pere Marquette, 
| | Feb. 11-12 


Minnesota Farmers Elevator Asso- 
ciation, Hotel Radisson, Minnea- 
polis, Minn.......... Feb. 17-19 


Society of Grain Elevator Super- 
intendents, Omaha, Neb. 
April 2-4 

American Feed Manufacturers’ As- 
sociation, French Lick Springs 
Hotel, French Lick, Ind..June 4-6 

Central Retail Feed Association, 
Schroeder Hotel, Milwaukee, 
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N COOPERATION with the 

American Feed Manufacturers 

association the 5th annual Cor- 
nell Nutrition Conference for feed 
manufacturers will be held at Cor- 
nell university, Ithaca, N. Y., Oct. 
23-25. 

Although formerly known as the 
Cornell Nuirition School the name 
has been changed this year to the 
Cornell Nutrition Conference in 
erder to avoid confusion with the 
university's newly established 
School of Nutrition. The university is 
now offering a regular two-year 
course in this subject to students 
having completed three years of 
pre-nutrition work. 

Some of the nation’s most out- 
standing authorities have been ob- 
tained to take part in the various 
discussions and group meetings 
which will cover practically all im- 
portant topics in the nutrition field. 


L. C. Norris, conference chairman, 
will preside at the opening session 
Thursday morning. Following an 
address of welcome by Dean C. E. 
Ladd the conference will get under 
way with a talk on advances in 
nutrition during the past year by 
C. M. McCay. E. B. Hart will dis- 
cuss recent developments in the 
nutrition of dairy cattle and K. C. 
Beeson will present a survey of nu- 
tritional diseases as related to soils. 

L. A. Maynard will preside at the 
afternoon session which will open 
with a talk on the pantothenic acid 
requirement of chickens by G. F. 
Heuser. He will be followed by 
Mr. Norris who is scheduled to dis- 
cuss chick dermatoses other than 
pantothenic acid deficiency. The 
discussion sections will deal with 
problems in connection with large 
animal feeding and the nutrition of 
carnivora. These two discussions 
will be in charge of F. B. Morrison 
and C. M. McCay respectively. The 
latter will be assisted by W. T. 
James who will relate experiences 
in feeding different kinds of dogs 
and S. E. Smith who will speak on 
the feeding of fur bearing animals. 


Mr. Maynard will also have 
charge of the evening session 
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on nutrition to be held 
at cornell nov. 23-25 


F. B. MORRISON 


which will be devoted to an open 
forum on the feed supply and nu- 
trition problems created by the de- 
fense emergency. 

The Friday morning session at 
which Mr. Morrison wil preside will 
open with a review of the recent 
studies on the role of fat in lacta- 
tion by Mr. Maynard and H. L. Lu- 
cas. J. K. Loosli will talk on vitamin 
requirements and the use of vitamin 
supplements for ruminant and Mr. 
Norris will speak on choline in 
poultry nutrition. Other speakers 
on the morning program will talk 
on the known and unknown in calf 
nutrition and the status of factor R 
and related factors. 

Mr. Heuser will be in charge of 
the afternoon session at which H. S. 
Wilgus, Jr., will discuss studies on 
the iodine requirements of chickens 
and G. H. Ellis will report on the 
influence of high dietary phosphate 
on mineral metabolism. A joint dis- 
cussion by J. P. Willman and J. L. 
Krider is also scheduled on the re- 
lation of nutrition to necrotic enter- 
itis and other diseases in swine. 
The afternoon discussion groups 


L. C. NORRIS 


will consider problems in connec- 
tion with feeding poultry, and new 
and improved laboratory control 
methods for vitamins. In regard to 
the latter subject K. Hamner will 
discuss the determination of thia- 
min by the fungus method and F. 
W. Hill will describe an improved 
fluorometric method for determining 
riboflavin. 

Friday evening will be devoted 
to the banquet in Martha Van Rens- 
selaer hall with J. I. Miller in charge. 

Mr. McCay will preside at the 
concluding session Saturday morn- 
ing at which E. B. Hart will present 
new facts concerning the nutritive 
value of milk. The balance of the 
session will be devoted to a protein 
symposium. Various phases to be 
discussed will include protein qual- 
ity, protein supplements for dairy 
cows, and protein requirements of 
poultry, dairy cattle, beef cattle, 
sheep and swine. 

As a fitting climax to the confer- 
ence Saturday afternoon those in 
attendance will witness the Colgate- 
Cornell football game. 
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now-From DU PONT 
A NEW AND BETTER SOURCE OF 


VITAMIN 


AT LESS COST TO YOU! 


FTER more than 10 years of research 
Du Pont now offers poultry feed man- 
ufacturers a new and better source of Vi- 
tamin D. It is ‘“‘Delsterol”—Du Pont’s 
name for its ““D”’-Activated Animal Sterol. 


A Domestic Product 


“Delsterol” is made entirely from domes- 
tic raw materials, thus protecting manu- 
facturers of poultry feeds against scarcity 
of supply and rising prices when importa- 
tions are shut off. This alone sets “Del- 
sterol” apart from other sources of Vita- 
min D. 


Tested, Dependable, Economical 


The superiority of “Delsterol” has been 
proven in careful laboratory and field tests. 
Made under close scientific control, it pro- 
vides a dependable and standardized source 
of Vitamin D for poultry feeds. Its efficiency 
and potency have been carefully estab- 
lished. It is unusually stable. Having a 
powder carrier, it is easily and accurately 
dispersed in poultry feeds. It will not con- 
geal in cold weather; will not impart “‘o 


tastes or odors. “Delsterol” is highly con- 
centrated, more economical to ship and 
easier and cheaper to store. 

Poultry growers know that Vitamin D 
is an essential nutritional element. Ade- 
quate amounts must be fed to chicks to 
assure normal growth and sound bone de- 
velopment, and to mature stock for satis- 
factory egg production, meat development 
and good hatchability. And now “Del- 
sterol’ enables you to supply this all-im- 
portant vitamin in a new, dry and thrifty 


form. 


A New Aid to Feed Sales 


Beginning in November, nearly 3,500,000 
farmers and poultry raisers will read about 
“Delsterol” every month in the country’s 
outstanding farm and poultry publications. 
Use “Delsterol.” Tell your customers you 
use it. Identify yourself with this activity 
by identifying “Delsterol” on your feed 
bags with the words “ “D’-Activated Ani- 
mal Sterol,” the designation for “Delsterol” 
authorized by the Association of Feed Con- 
trol Officials. 


NATIONAL ADVERTISING BEGINS IN NOVEMBER 


> The facts about “Delsterol,” Du Pont’s new 


and better source of Vitamin D, are timely and 


try publications beginning in November. Look 
for “Delsterol” advertisements in the Novem- 


important. They will be told to poultry pro- _ ber issues of Country Gentlemen, Poultry Trib- 


ducers in the country’s leading farm and poul- 


une, and American Poultry Journal. 


“Delsterol“—Du Pont's registered trademark for its “‘D“-Activated Animal Sterol 


IDENTIFY 


ON YOUR 
FEED BAGS 


10 REASONS 
FOR FORTIFYING YOUR 
POULTRY FEEDS WITH 


DELSTEROL 


1. Made from domestic raw materials 

2. Has a powder carrier 

3. Highly concentrated—more economical 

4. Always uniform Vitamin D potency 

5. Unusually stable—holds its potency 

6. Assures thorough, even dispersion 

7. Doesn't congeal in cold weather 

8. Doesn't impart “‘off”’ tastes or odors 

9. A product of 10 years’ Du Pont research 
10. Successfully used on poultry farms 


TECHNICAL SERVICE 


Our technical staff is prepared to render service 
and assistance to poultry feed manufacturers, 
either in the field or in our new air-conditioned 
biological laboratory. These facilities for spe- 
cialized assistance have been developed as a 
constructive service for the poultry feed industry, 
and are now available in connection with essen- 
tial poultry feeding problems. 


"Write for Informative Booklet on ““Delsterol’’ 


E. 1. DU PONT DE NEMOURS & CO. (INC.) 
Organic Chemicals Department, Wilmington, Del. 
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Design 


ENERALLY speaking many 

feed dealers fail to realize the 

importance of an aitractive 

place of business. Not so, how- 
ever, with Jos. H. Fedders, Franklin, 
Ohio who has demonstrated what 
a few gallons of paint and a little 
ingenuity can accomplish for an 
ordinary feed plant. 

There is nothing unusual about 
the buildings themselves although 
they are roomy and well-built, but 
oy keeping them neatly painted 
and by employing a novel decorat- 
ing design Mr. Fedders succeeds in 
attracting the attention of every 
passer-by. 

Farmers are no different than 
other human beings and like their 
city brothers they too prefer to shop 
in a clean, attractive establishment. 
The buildings at the Fedders Sup- 
ply Co. are painted a glistening 
white with a bright red border run- 
ning along the top and down the 
corners. A narrow white stripe sep- 
arates the border into two equal 
parts which are in turn studded 
with large white stars. 

In addition to a nationally adver- 
tised line of commercial feeds Mr. 
Fedders also manufactures his own 
brand of “Square” feeds. To em- 
phasize this fact the words “Square 
Feeds” are painted in white letters 
on a black rectangle over the front 
entrance of the building. This brand 
name is further set off by a series of 
black and white squares along the 
top and bottom of the black area. A 
similar design is used on the trucks 
and feed bags. 

The Fedders Supply Co. manufac- 
tures 19 different kinds of feeds and 
supplements including a 20 per 
cent dairy feed, a steer fattening 
supplement; hog feeds and supple- 
ments, a dry and freshening ration, 
a calf feed and the usual line of 
poultry feeds. 

Mr. Fedders does not believe in 
trying to sell cut-rate feeds which 
he says are bound to be inferior in 
quality. “Prices on our own line of 
feeds run pretty close to other well 
known feeds” said Mr. Fedders, 
“We don't even try to make a line 
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lends eye appeal to this 
attractive feed plant 


to compete with the low priced 
chain store brands. When custom- 
ers ask me about the lower priced 
feeds I tell them that if I could make 
a good sack of feed to sell for a 
dollar I surely would do it—but I 
can't and nobody else can either. 

“Our equipment consists of a 
hammermill, a sheller, a mixer, a 
cleaner and a corn cracker. We 
also have $290 invested in a sewing 
machine. This at first seemed a lot 
of money to spend on a machine 
which is used merely for sewing 20 
or 30 bags shut each day, but it 
does the work so much better and 
gives the product so much more of 
a factory look, that it is well worth 
the price we paid for it. 


“Our present output runs around 
two tons of feed a day. We put 
good ingredients in the feeds, and 
know from actual tests by our cus- 
tomers that our products give good 
results. Our hog formula has been 
successfully used for a number of 
years, and has been fully tested out 
in the big hog raising communities 
of southern Ohio. 


PASSERS-BY cannot help but 
notice this attractive feed 
plant at Franklin, Ohio, oper- 
ated by J. H. Fedders. Note 
the novel design which is also 
used on the trucks. 


SUPPLY co 


SQUA 


HORSES COWS Hogs 


4 
| 
jt 


“We give special attention to our 
pig and calf weaning meals, and 
stress the importance of good feed- 
ing at the start of the growing pe- 
riod. Since a pig at weaning time 
gains a pound a day and only eats 
a quarter of a pound of feed, it is 
important for the grower to see that 
the animal gets a good feed at this 
time. One pound of feed makes four 
pounds of pork, so this is the time 
the animal will make the most 
economical gain. By giving special 
attention to starting and weaning 
feeds, we have been able to help 
our customers get particularly good 
results. 

“Operating as we do, we can't 
always buy in carload lots, and we 
believe it is foolish for the small 
dealer to attempt this, unless he 
can move his products in large 
quantities. Our theory is that there 
is no use trying to be bigger than 
ihe community. Our hammermill is 
driven by a 30 horsepower motor. 
We could have put in a 60 horse- 
power mill, but we would have had 
use for it only a couple of times a 
year. The same is true with feeds. 
We buy good ingredients in quan- 
tities we can use up in a short time. 
We don't kid ourselves into believ- 


(Continued on Page Forty-seven) 
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Fish Livers 


When you use Borden's Vitamin 
D, it means that Vitamin D extracted 
from fish livers is going into your 


poultry feeds — the natural Vitamin D 
you have used all these years. 


But Borden's Vitamin D from fish livers is in a 
more convenient form—a dry product form, to pour 
readily out of a bag —no coarser or finer than other 
ingredients. 

That means easier handling— nothing to do but 
weigh— no wastage that hurts your pocketbook, no 
shortage in the final mix — even distribution of Vitamin 
D in every ton—without pre-mix or special equip- 
ment. Winter or summer you get all the Vitamin D 
out of the bag — measure it all —use it all. 

Laboratory control from concentrate to final stage 
insures the Vitamin D potency in all Borden products. 

Feed Manufacturers, large and small, who have 
used Borden's Vitamin D, have found it a better 

Vitamin D for their needs. Many have effected sub- 
stantial savings in their Vitamin D costs. 


Copr. 1941, Borden Co. 


acke 
rekteste 


For Full Information on Borden's Vitamin D, write: 
GROWTH + HATCHABILITY + EGG PRODUCTION 


B, Le WS SPECIAL PRODUCTS DIVISION 


350 MADISON AVE., NEW YORK, N.Y. ; 
ue Concentrators of Milk Solids — Manufacturers of 


Vitamin A and Vitamin D from Natural Sources 


Hold The Old 


by EMIL J. BACKY 


What makes a customer with whom 
you've traded 

Return, year atter year, to deal with 
you some more; 

Who owed you many a bill but al- 
ways paid it; 

Who disagrees with you but never 
gets sore; 

Who competition tries to lure with 
price and knocking 

And for his pains gets just a cour- 
teous reply 

But finds for you he digs dough from 
his stocking 

When he is really in the mood to 
buy; 

Who speaks kind words about you 
to his neighbors, 

And brags about your goods—your 
methods fair, 

As quietly he goes about his honest 


labors 

Earning the dollars you may with 
him share? 

Yes, you must win new friends and 
patrons, 

Or on success in business lose your 
hold, 

But though new buyers flock to you 
by dozens 

Don't ever turn your back upon the 
old. 

My friend, they are the rocks and 
pillars 

Who helped to build you where you 
are today 


Don't ever give one cause in all 
your dealings 
To drive a single one of them away. 


@ COOPERATIVE ELEVATOR CO., Wina- 
mac, Ind., recently purchased a new 
Gruendler Supreme 75 h.p. hammermill. 
@ ELDON E. BEERS, Cushing, Iowa has 
sold his feed store and property and is 
leaving for Hollywood, Cal., where his 14 
year-old son Oliver has recently been giv- 
en a seven-year contract with Republican 
Pictures. The youth has become widely 
known for his singing, dancing and rope 
twirling. 
PLANT BURNS 

Vy Lactos Laboratories, Inc., plant at 
Norwalk, lowa was destroyed by fire Sept. 
29 with only part of a newly built ware- 
house and six truckloads of feed saved. 
About 20 men were employed at the plant 
which was operated by Sargent & Co., Des 
Moines, Iowa. The loss is partly covered 
by insurance and plans for rebuilding the 
$60,000 plant have already been started. 
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feed man attributes 


Business Success 


higher sales in 1940, the Hen- 

derson-Reed Feed & Seed Co., 
Fort Wayne, Ind., began their 
spring advertising campaign early 
in January this year. They support- 
ed this publicity with big displays 
of chick and dog foods inside the 
store and show windows. These 
combined efforts earned a substan- 
tial increase in sales over last year, 
according to Fred H. Zelt and A. B. 
Dunning, proprietors. 

“The time to step-up sales is right 
in the store when patrons come in 
as the result of newspaper adver- 
tisements or attractive window dis- 
plays,” Mr. Zelt pointed out. “Then 
our feeds can be emphasized as 
profit-producing products for our 
customers. While we begin our 
campaigns early to feature season- 
al needs, any month is a good 
month to launch a sales promotion 
program, and we “figure that such 
campaigns should- be continued 
without interruption for best results. 

The policies which have contribu- 
ted so much to the stability and pro- 
gress of this firm include eight basic 
factors, each equally important for 
profit and progress. Here they are 
as analyzed by Mr. Zellt. 

First is location. “The founders of 
this firm chose wisely when they 
established this business 65 years 
ago just a short distance from Fort 
Wayne's present down-town shop- 
ping area. The store is large enough 
to display many kinds of feed and 
seed products. It has good parking 
facilities plus a great deal of pedes- 
trian and motor traffic. 

Second is a continuous program 
of judicious newspaper advertising. 
Small space is used regularly in the 
two leading daily papers which co- 
operate in giving occasional illus. 
trated write-ups without cost. Space 
is also used in the high school year 
books to further good will among 
young people who eventually will 
become customers. Some direct 


£ NCOURAGED by a record of 
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mail is used and the company usu- 
ally hands out a booklet or illus- 
trated leaflet furnished by the 
manufacturers with every purchase. 

Third is store selling. “This ties 
right in with giving out descriptive 
circulars,” explained Mr. Zelt. ‘The 
customer usually makes some com- 
ment on the literature and this af- 
fords an opportunity to get across 
a few selling points, but we never 
try to high-pressure them into buy- 
ing. On the other hand we spare 
no efforts to prove why scientific 
feeding pays big dividends, espe- 
cially to new customers. We ex- 
plain how our chick starter contains 
various ingredients and vitamins 
that aid in the development of di- 
gestion and resistance to disease 


AN ATTRACTIVE store display 
is one of the essential features 
of a sound merchandising pol- 
icy according to Fred H. Zelt, 
right, shown here making a 
sales talk to a prospective cus- 
tomer. At the extreme left is 
A. B. Dunning, the other mem- 
ber of the firm. 


to 8 basic factors 


resulting in low mortality. They get 
interested right away when you 
talk in terms of more profits. Then 
we describe how hatched chicks 
are born with undeveloped repro- 
ductive organs and that certain vi- 
tamins which our feeds contain are 
vital to economical, safe and 
speedy growth of chicks. The same 
methods are used to sell dog and 
cat food.” 

This method has proven so suc- 
cessful that the firm now buys dog 
food in ton lots. This is packaged 
in small units for pet owners and 
100 pound bags for kennel opera- 
tors. 

Fourth is attractive store display. 
“This is best achieved,” Zelt says, 
“by departmentizing our various 
items then arranging each where it 
will be seen by store patrons re- 
minding them to buy. Mass dis- 
play enhances this program as a 
large stock of a certain item indi- 
cates wide demand. “Change these 
displays often and feature seasonal 
goods prominently if you want to 


4 


step up your sales,” Mr. Zelt advises. 

Fifth—stick to nationally advertised pro- 
ducts. This always has been a policy here. 
Known brands sell with less resistance. 
This applies to every item in the store in- 
cluding such accessories as feeders, water 
warmers, brooders, feeds, seed, fertilizers 
and remedies. “These nationally advertised 
products actually sell themselves when 
properly displayed,” Zelt said. 

His sixth point is diversification. “In to- 
day's competition this is a very important 
factor,” Mr. Zelt explained. “To get repeat 
business in our major lines of livestock, 
poultry and pet food we need many con- 
tacts to keep people buying. By stocking 
products closely allied to each other in our 
store we not only realize a profit on these 


side lines but also find it the best way to 
keep repeat orders coming along.” 

The company carries two lines of adver- 
tised chick and livestock feeds. One line 
of dog food, stock remedies, garden and 
field seeds including hybrid seed corn 
which is an excellent seller. Two brands 
of fertilizer, flower seeds, bee supplies and 
poultry equipment. Three types of brood- 
ers are stocked and sold—electric, coal 
and oil-burning. 

_An important part of the Henderson-Reed 
business comes from city residents, there- 
fore all feeds and seeds are kept available 
both in small packages and in bulk. This 
also applies to fertilizer for lawns, gardens 
and field. One of their popular spring, 
summer and fall items is sheep manure 


CLO-TRATE 


PRODUCTS 


i Oil 
ified Cod Liver 
erm Vitamin A, 400 Vitamin 
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CLO-TRATE 
itami D Feeding 

400 Vitamin D 


39 
CLO-TRATE 
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CLO-TRATE 
Vitamin A and D 
600 Vitamin A, 85 Vitam 


CLO-TRATE “pRY D” 

Activated 
(Vitamin D) in Edible 

2000 Vitamin D 

CLO-TRATE 

Vitamin A Feeding Oil 

9000 Vitamin A 


* Vitamin A is expressed in U. S. P. units, and 
= Vitam:n D in A.O.A.C. chick units per gram. 


NEWARK 


The Need of the 


WHITE LABORATORIES, Inc. 


Manufacturers of Dependable Vitamin Products 


determines 
one’s Choice 


You can scoop coal with a 
spade, but a shovel specially 
designed for the purpose will 
prove much more efficient. 
Also, when fortifying feeds 
in vitamins A and D, it is 
possible to employ one of 
several potencies in the vita- 
min supplement selected. 
The CLO-TRATE line, with 
its range of vitamin unitage, 
affords the feed manufac- 
turer an opportunity to 
choose one that is suited to 
his particular needs or pref- 
erences. 


CLO-TRATE vitamin oils are 
packed in heavy, new steel 
drums equipped with faucets. 
All CLO-TRATE products are 
guaranteed to contain not less 
than the unitage claimed for 
them ... and every batch is 
thoroughly checked before ship- 
ment in our chemical and physi- 
cal laboratories, and tested on 
chicks by the A. O. A. C. meth- 
od. Write for particulars. 


NEW JERSEY 
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fertilizer, packed in heavy paper bags. The 
company also reports a satisfactory sale 
of bee supplies as bee-keeping is rapidly 

becoming a popular and profitable occy- 

pation in this area. The firm also sells 

baled straw and hay which is stored in q 

rear warehouse room. “The trend of new 

home building is towards suburban areas,” 

Mr. Zelt explained. “These owners often 

keep a few cows or chickens and you 

would be surprised at the amount of baled 
hay and straw that goes out of here in 

small quantities during the course of a 

year. 

Seventh is direct sales contacts with 
large rural feeders. “You might say we 
kill two birds with one stone. We deliver 
quantity orders of feed and solicit future 
orders on these rounds. That way we do 
not incur much extra expense and a great 
deal of time is saved.” 

Eighth is courtesy. “Courtesy does not 
cost a cent and pays big dividends. Cus- 
tomers are our best assets. We find that 
next to carrying adequate stocks of quality 
merchandise in a wide range of needs, 
friendly smiles that welcome all comers 
whether they buy or not is the surest way 
to keep people coming back again and 
again to buy,” declared Mr. Zelt. 

Briefly summarized, the company’s suc- 
cess over a period of 65 years is: a good 
accessible location; a continuous program 
of judicious advertising; constructive sell- 
ing in the store, assisted by silent sales- 
men; (store display) adherence to known 
quality in nationally advertised goods; di- 
versification to insure repeat business and 
higher sales volume; direct sales contacts 
and sustained courtesy in all that the 
word implies. 

@ MC MILLEN INDUSTRIES, Decatur, III., 
were hosts to the members of the Indiana 
farm management tour Sept. 9 as the con- 
cluding feature of an all-day inspection 
trip which started from Marion. 

@ W. H. CROSS feed store, Sigourney, 
Iowa has moved to a new location across 
from the Ford garage. 

@ HERBERT K. CLOFINE, Philadelphia, 
Pa., has returned to his office from a flying 
trip to California. Mr. Clofine made ex- 

tended visits to the offices of Western Con- 

densing Co., San Francisco, manufacturers 
of Peebles Lacto-G and the Golden Eagle 

Milling Co., Petaluma, Cal., national dis- 

tributors of Peebles Lacto-G. Mr. Clofine 

is exclusive distributor for this product in 
most of the Atlantic seaboard states. 


JOINS MERCK & CO. 

C. G. Vaupel, Fort Worth, Texas, has 
joined the General Sales division of Merck 
& Co., Inc., manufacturing chemists, Rah- 
way, N. J. Mr. Vaupel will be engaged in 
sales and technical service on those com- 
modities distributed by the general sales 
division, with special emphasis on the dis- 
tribution of vitamins and minerals to the 
flour, cereal, and feed industries. 

Mr. Vaupel, who is a graduate of Kan- 
sas State college, was formerly chief chem- 
ist of the Universal Mills at Fort Worth in 
which city he will continue to make his 
headquarters for the present. 
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ITH meetings of half a doz- 
en grain trade groups be- 
ing held in addition to the 


regular sessions of the Grain & 
Feed Dealers National association, 
members in attendance at the To- 
ledo convention, Sept. 15-16 found 
little idle time on their hands. 

It was one of the largest gather- 
ings of grain and feed men in many 
years. Although the official regis- 
tration was listed 782 there were 
many who failed to sign on the dot- 
ted line and the attendance was 
estimated at well over 1,000. 

A number of groups held prelim- 
inary conferences Sunday and with 
breakfast meetings scheduled for 
8:00 a.m. on Monday and Tuesday, 
Secretary Ray Bowden left little 
time for visitors to catch up on any 
sleep they might have lost the night 
before. 

Reflecting the generally improv- 
ed business conditions prevailing 
throughout the country most con- 
vention-goers were in an optimistic 
frame of mind. There were few 
discordant notes sounded and with 
the excellent array of speakers, the 
well balanced program, many en- 
tertainment features and cordial 
hospitality of the hosts those in at- 
tendance were unanimous in as- 
signing the Toledo convention an 
A-1 priority rating. 

Heading the National association 
for the coming year will be S. L. 
Rice, Rice Grain Co., Metamora, 
Ohio who was elected president 
to succeed E. H. Sexauer, Brook- 
ings, 8. D. F. Peavey Heffelfinger, 
F. H. Peavey & Co., Minneapolis 
was named vice president and J. L. 
Welsh, Butler Welsh Grain Co., 
Omaha, Neb. second vice president. 

E. C. Dreyer, Dreyer Commission 
Co., St. Louis, president at the group 
meeting on Feed Trade Affairs held 
Tuesday morning with Austin W. 
Carpenter, president of the Eastern 
Federation of Feed Merchants lead- 
ing the discussion. 

The general consensus of opinion 
outlined at this meeting emphasized 
the fact that the industry needs to 
do a better job in selling the farmer 
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Grain and Men 


find little spare time 
at national convention 


HEADING the Grain & Feed 
Dealers National association for 
the coming year is S. L. Rice, 
Rice Grain Co., Metamora, 
Ohio. The honor bestowed up- 
on Mr. Rice must have encour- 
aged him to “pop the ques- 
tion" for one week later, Sept. 
23, he was married to Mrs. Mar- 
garet R. Ladd. Following a wed- 
ding breakfast at the Sylvania 
Country Club the newly-weds 
left on a motor trip through 
the East. 


on the merchandise and services 
available from the independent re- 
tail feed dealer. Mr. Carpenter list- 
ed four principles which he feels 
every independent merchant should 
adopt: (1) sell better feeds; (2) do 


a better job of merchandising; (3) 


operate as efficiently as possible in 
order to reduce feed costs to the 
farmer; (4) take group action to 
convince the farmer, the govern- 
ment and the public that the serv- 
ices of the independent feed deal- 
ers are indispensable. 

Mr. Carpenter also outlined the 
federal goveriiment’'s feed storage 
plan which was recently put into 
operation in northeastern states 
and predicted that the program 
would be extended to other sec- 
tions. 


Other speakers at the feed trade 
meeting included W. D. Flemming, 
secretary of the Northwest Retail 
Feed Association, Leon Jackson, 
secretary of the Oregon Feed & 
Seed association and Ralph Field, 
president of the American Feed 
Manufacturers association who ex- 
plained the recently promulgated 
priority order No. P-22 and how it 
affects the feed industry. 

The group meeting Monday 
morning at which Wage and Hours 
problems were discussed by Edgar 
Warren, department of labor, Wash- 
ington, D. C., was under the au- 
spices of the Ohio Grain, Mill & 
Feed Dealers association with Pres- 
ident L. G. Bradstock, Wellington, 
Ohio presiding. Owing to the short- 
age of time several other speakers 
who were scheduled to talk at this 
meeting were unable to be heard. 

Other groups holding meetings 
during the convention were: Asso- 
ciation Secretaries, National Grain 
Trade council, Terminal! Grain 
Weighmasters National association, 
Society of Grain Elevator Superin- 
tendents, Federation of Cash Grain 
Commission Merchants, and the 
Chief Grain Inspectors National 
association. 

Space does not permit a detailed 
report of the various convention 
speakers appearing on the program 
sessions but among the outstanding 
were: P. R. O’Brien, president of the 
Chicago Board of Trade; L. M. Betts, 
association of American Railways,’ 
Washington, D. C.; Grove Patterson, 
editor of the Toledo Blade; Hugh A. 
Butler, United States Senator from 
Nebraska; J. B. Hutson, president, 
Commodity Credit Corporation, 
Washington, D. C.; E. H. Sexauer, 
retiring president; E. J. Grimes, Car- 
gill, Inc., Minneapolis; and J. E. 
Wells, Jr., special assistant to the" 
secretary of agriculture, Washing- 
ton, D. C. 

In addition to the customary votes 
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SAVE MORE 1942 


FURNISH MORE OF NEEDED MINERALS 


Saving on ingredient costs is the feed manufacturer’s greatest problem 
today. Now is the time to plan on cutting 1942 costs and improving 
1942 formulas. 


The LIME CREST Way offers the greatest opportunity to fortify feeds for 
more efficient results with needed calcium and nutritively important “trace” 
minerals while replacing higher priced ingredients. 


If you are still building formulas for pullets and layers containing only 
2% calcium carbonate, you are overlooking an economic and nutritional 
advantage. 


LIME CREST Calcite is a natural, crystallized limestone. It is an unusual 
calcium carbonate in that it has combined with the valuable calcium “trace” 
minerals considered important because they are found in “traces” in the 
bones and bodies of birds and animals. The LIME CREST Way helps you 
to provide these minute mineral amounts along with the calcium so essen- 
tial to poultry health for growth and egg production. 


For More Profitable Results Use LIME CREST Calcite Generously 


The amount of LIME CREST Calcite Flour to be included may range as high 
as 5 Ibs. per 100 Ibs. of feed. Leading authorities are recommending calcium 
carbonate (high-grade limestone) at 5% levels for laying mashes, and an 
increasing number of feed manufacturers are using 4% or more as standard. 


Making available needed minerals can be done in two ways: 


1. Mineralize and enrich your feeds with LIME CREST 
Calcite Flour, plain, or with Iodine or Manganese, 
or both, added. 


2. For your poultry-mash customers, see that the dealers stock 
LIME CREST Calcite Crystals to fill “grit” orders. LIME 
CREST “Grit” is crystal-hard, helping birds to grind their 
feed and furnishing additional Calcium and trace minerals for 
body repair and shell making. Poultry eat “Grit” as Nature 
urges them to mineralize. 


For full information on LIME CREST plain Calcite Flour, Iodized Calcite, 
Manganesed Calcite, or Maniodized (Manganese and Iodine) Calcite, and 
about dealerships for LIME CREST Calcite Crystals, address: 


LIMESTONE PRODUCTS CORPORATION OF AMERICA 
BOX 6, NEWTON, NEW JERSEY 


ON, 
EF iooime 
CONTENT 


HOME OF “LIME CREST” CALCITE PRODUCTS* 

*Lime Crest Calcite Products come from the mineralogically rich deposit known as 
Franklin white crystalline limestone located near Newton, New Jersey. The unusual 
character of the calcite—natural crystallized calcium carbonate—found here makes it 
particularly valuable as a mineral supplement for poultry and animal feeding. 


Promoted 


FRED W. THOMAS 


The election of Fred W. Thomas as vice 
president of the Larrowe division of Gen- 
eral Mills, Detroit, Mich., has been an- 
nounced by Donald D. Davis, president of 
General Mills, Inc. 

Mr. Thomas has been employed with 
Larrowe for the past 12 years; first as ad- 
vertising manager, then as assistant sales 
manager and since 1936 as buyer. 

Before joining the Larrowe organization, 
Mr. Thomas was a partner in the Camp- 
bell Sanford Advertising agency and prior 
to that advertising manager of the Oliver 
Chilled Plow Works. He is a native of 
Mt. Vernon, Indiana, and was graduated 
by the college of agriculture of Purdue 
university in 1922. 

The Larrowe division of General Mills 
has offices at 8047 Hamilton avenue, De- 
troit, and operates a large research farm 
near that city. The feed manufacturing 
plant, one of the largest in the world, is 
located at Rossford, Ohio. 

@ BLANK & GOTTSHALL, INC., Sunbury, 
Pa., has been sold at Sheriff's sale to the 
Sunbury National Bank. The purchase 
price of the flour and feed enterprise was 
$5,887.46. 


@ KENNETH McMECHEN, Bellaire, Ohio, 
was recently married to Miss Nancy Der- 
row, Moundsville, W. Va. Mr. McMechen 
is associated with his father E. H. McMech- 
en, manager of the Eastern Ohio Feed 
Supply Co. at Bellaire. 


@ E. O. WRIGHT, Menomonie, Wis., will 
on Oct. 16 complete his 35th year of serv- 
ice with the Wisconsin Milling Co. Mr. 
Wright, who is now president of the con- 
cern, came to Menomonie from Minnea- 
polis in 1907. In commemoration of the 
anniversary Mr. Wright will be guest of 
honor that evening at a gathering to be 
held at the home of R. L. Pierce, secretary. 
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by DAVID K. STEENBERGH 


RYING to see everybody at the Toledo 
convention of the Grain & Feed Dealers 
National association was impossible * * * 
the official attendance was only 739 and 
we will not try to name any of the boys 
who failed to put their name on the dotted 
line and pay the required $3.50 * * * but 
we did have a coca cola with (too bad I 
lost my copy of the registration list for I 
can't remember the fellows who were 
there when we opened the second case) 
’“Duke” Swanson of the Western Grain 
& Feed association, Des Moines, was at- 
tending and Roger Annan of the National, 
St. Louis, working their first national con- 
vention as association secretaries * * * 
Ed. La Budde, Milwaukee, who hobbled 
to the convention after falling downstairs 
at his home, was mighty happy to receive 
one of the canes given to all delegates 
by O. W. Randolph, Toledo. Ed is still 
using the same cane * * * Lewis Abbott, 
Hamburg, N. Y., secretary of the Mutual 
Millers & Feed Dealers association, and 
E. C. Kessler, Ames Burns Co., Jamestown, 
patronized practically every fruit farm 
they passed while driving to the conven- 
tion and were so loaded with produce 
that they were directed to the farmers’ 
market on entering Toledo 

Otto Sickert, Gus Kruse and Ed Hiemke, 
all of Milwaukee, are trying to get even 
with the scheming Casanova who sent 
gardenias for their wives to wear at the 
banquet * * * Hosts at two of the better 
of the many cocktail parties were Anger 
Armstrong, Hiram Walker & Son Grain 
Corp., Walkerville, Canada, and Peavey 
Heffelfinger, Minneapolis 

Father and son teams are getting more 
numerous and included: Ray Bowden, 
executive vice president of the National, 
and son John; Gene Dreyer, St. Louis, and 
son Charlie of Kansas City; J. H. Caldwell, 
St. Louis, and son John H. Jr. of Marion, 
Ind.; Charles S. Clark, Chicago, and son 
Dean who is secretary of the Society of 
Grain Elevator Superintendents; Sam Rice, 
Metamora, Ohio, new president of the 
National association, with two sons; and 
E. J. Grimes, Minneapolis, and son W. D. 
Grimes, Washington, D. C., both with 
Cargill, Inc. 

Often believed to be father and son are 
George E. Booth, Chicago, and his neph- 
ew, Ron Booth of Cedar Rapids. Both 
are leaders in association activities * * * 
Sam Golden, Amburgo Corp., Philadel- 
phia, stopped at the convention on his 
way West where he was scheduled to 
address the Southern California Poultry 
association at Pomona on September 24 

Newly appointed alfalfa meal sales 
managers at the convention were John A. 
Lee, Logan County Dehydrators, Perrys- 
burg, Ohio, and W. Ray Embleton, Saun- 
ders Mills, Inc., Toledo * * * Another user 
of dehydrating machinery is the feed 
trade veteran Frank Rosekrans who has 
Heil equipment for drying brewers’ grains 
at his New Century Co. plant in Chicago 
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here and there 
around toledo 


“Deacon” Wiggin, Toledo capitalist and 
retired representative of the Northwestern 
Miller, didn't think it was much fun to be 
buying scotch, without an expense ac- 
count, for the writer of this column and 
Harvey Yantis, editor of Feedstuffs and a 
director of the Miller Publishing Co. * * * 
Al Hessburg who recently joined his 
brother Jim at the Froedtert Grain & Malt- 
ing Co., Milwaukee, made the convention 
rounds with Oscar Haertel who is asso- 
ciated with a third brother Art in the 
Hiawatha Grain Co., Minneapolis 

Gus Ackerman, Oyster Shell Products 
Co., persists in registering from St. Louis 
instead of New Rochelle, N. Y., where he 
has been located in recent years * * * 
Really from St. Louis are two other vice 
presidents of the same firm, Bill Wester- 
man and Bob Crawford who donated the 
Pilot brand cigars distributed at the ban- 
quet * * * Harry McKee, Muscatine, Ia., 
had his wallet stolen from his hotel room 
as did H. H. Savage, Continental Grain 
Co., St. Louis 

Continental, incidentally, was well rep- 
resented at the convention by G. W. Dur- 
ant, Buffalo; Gus Loebel, Columbus; Har- 
old Vogel, St. Louis; and Julius Mayer 
who is president of the Merchants Ex- 
change of St. Louis * * * George Blewett. 
former secretary of the Texas Grain & 
Feed Dealers association, passed out 
notebooks in behalf of the Fort Worth Ele- 
vators & Warehousing Co. * * * Toledo 
won the toss when Max Cohn, Sunset 


' FOUR members of the com- 
mittee on Feed Trade Affairs 
attending the National conven- 
tion are shown below. Left to 
right are: M. F. Cohn, Sunset 
Feed & Grain Co., Buffalo, 
N. Y.; Arthur F. Hopkins, 
Charles M. Cox Co., Boston, 
Mass.; O. A. Rector, Jesse C. 
Stewart Co., Pittsburgh, Pa.; 
and Chairman E. C. Dreyer, 
Dreyer Commission Co., St. 


Louis, Mo. 


Feed & Grain Co., Buffalo, had to choose 
between the Toledo meeting and the 
national American Legion convention at 
Milwaukee 

It is hoped that the corn cob pipes dis- 
tributed by the Elms hotel will be smoked 
to celebrate the advent of peace when 
the convention meets at Excelsior Springs, 
Mo., next year * * * J. P. Parks was on 
hand to urge increased use of the Kansas 
City mill feed futures market. Jerry and 
his wife were taking the long way home 
after several days of fishing in Canada 

Vern Geiger, who with Al Burdick rep- 
resented the Electric Steel Elevator Co., 
Minneapolis, won the Toledo Board of 
Trade trophy for low gross in the golf 
tournament. He will have to win again 
next year for permanent possession * * * 
O. E. M. Keller, president of the Kasco 
Mills, Toledo, was chairman of the prize 
committee * * * Second and third awards 
were won by Tom Jones, Chase Bag Co., 


Columbus, and “Boots” O’Brien, Green- 


ville, a past president of the Ohio asso- 
ciation 

Bill Cummings, secretary of the Ohio 
Grain Mill & Feed Dealers association, 
counted over 200 of his members at the 
convention to only 100 counted by Fred 
Sale, Indiana secretary, who took first 
honors last year. * * * Bill was elected 
chairman of the Secretaries Circle to suc- 
ceed Maj. L. C. Webster, Northwest Coun- 
try Elevator association 

Other circle secretaries present and not 
previously named were: Bill Culbertson 
of Illinois, Leon S. Jackson of Oregon, 
Don M. Gemberling of the Pacific North- 
west Grain Dealers association, E. R. 
Humphrey of Oklahoma, Bill Flemming of 
Northwest Retail Feed association, A. H. 
Meinershagen of Missouri, Forest Moyer 
of Kansas and Louis Thompson of the 
Eastern Federation. Honorary member of 
circle was Ralph Field, president of the 
American Feed Manufacturers association 

Walt Berger, Des Moines Oat Products 
Co., made the trip from Iowa chiefly to 
spend a few days with his friend “Fritz” 
Frederick, Scott Mills, Inc., Marysville, 
Ohio. Accompanying Walt from Des 
Moines were Paul Bates, Walter Fuller, 
J. D. Kent and Jack Westerfield * * * L. G. 
Bradstock, Wellington, presided over the 
opening session of the convention as 
president of the Ohio association 

Austin Carpenter, Sherburne, N. Y., at- 


(Continued on Page Thirty-two) 


Qiose on the heels of the annual Cor- 

nell Nutrition Conference will come the 
33rd annual convention of the Association 
of American Feed Control Officials which 
will be held at the Willard hotel, Washing- 
ton, D. C., Oct. 30-31. 

An array of talented speakers will tae 
part in the various discussions which will 
include rapid-fire reports on practically all 
important phases of the industry. 

Those who will appear on the opening 
program of the convention Thursday morn- 


Geed 


group to meet 
at washington 


ing will include; J. B. Smith, president of 
the Association of American Feed Control 
Officials, Kingston, R. I.; R. M. Field, presi- 
dent of the American Feed Manufacturers 
association, Chicago, Ill.; Louis Madsen, 
nutritionist, United States department of 
agriculture; M. A. Jull, state poultry de- 


My Poultry 
‘Medicine Business’ 


Quirin I, Arens is Owner and Manager of the Arens Hatch- 


. “Has your poultry 
you concentrated on the Dr. Salsb 


ANSWER: 
. “What service ir 
UESTION: What 
like? 


uncommon diseases am 


pressed you most?” 


CAREFULLY TIMED MERCH 


ery, in Emporia, Kansas. 


“T like the fine diagnosis service I get for my customers 
QUESTION: “During your recent visit to Charles City, what im- 


i taff of scientific 
eer | s surprised to see such a large s 
doctors and research men working inthe laboratories, Also, wa 
i ith the excellent faci 
sei Pa education of their dealers in poultry medication. 


medicine business grown since 
ury Line?” 


“Yes, My sales of poultry medicines have tripled.” 


Dr. Salsbury’s Laboratories do 


ong their flocks.” 


ANDISING AND ADVERTIS- 


ING PROGRAMS HELP PROMOTE DEALER SALES 


urth . Arens: “Your dealer merchandising 
shape peer makes it very easy to sell your 


products. It also stimulates confidence of the poultrymen in our 


firm.” 


making plan for dealers. 


@The Dr. Salsbury Line mests every medica! makes selling 
i i ertising ; 
information about Dr. Salsbury’s profit 


@ Dealer Emblems Which Guide Poultry 
Raisers to Dependable Poultry Service 


Mtinmora 
Nation-wide POULTRY 
HEALTH SERVICE J} if 


PAYS 10... 


CONCENTRATE 
on the Dr. Salsbury line 


DR. SALSBURY’S LABORATORIES 


Charles City, Iowa 


Netion-Wide Poultry Health Servi 


partment, College Park, Md.; H. H. Hanson, 
state chemist, Dover, Del.; and C. S. Wool- 
man, Chicago, IIL; representing the Amer- 
ican Feed Manufacturers association who 
will speak on “Nature's Defense Package.” 

Thursday afternoon will be devoted to 
reports of committees and investigators. 


J. B. SMITH 


Speakers representing both control officials 
and the feed industry will take part in the 
Friday morning discussions including R. A. 
Mattox, H. L. McGeorge, W. C. Supplee, 
C. O. Gourley, F. E. Boling, H. H. Hanson, 
V. L. Fuqua, W. B. Griem, Paul Ijams and 
C. S. Ladd. 

The meeting will be concluded Friday 
afternoon with a brief business session, 
reports of convention committees and elec- 
tion of officers. 

Present officers of the association are: 
J. B. Smith, Kingston, R. I., president; P. B. 
Curtis, Lafayette, Ind., vice president; and 
L. E. Bopst, College Park, Md., secretary- 
treasurer. 

@ CHARLES TOWN GRAIN & FEED Co., 
Charlestown, W. Va., is building a new 
concrete fireproof warehouse. 

@ SPARROW FEED CO., 421 W. Main St., 
Chattanooga, Tenn., has filed a voluntary 
petition in bankruptcy. 
oe 
@ MARK A. FARLEY, 85, Milwaukee, Wis., 
first market reported for the Milwaukee 
grain pit, died Oct. 7. 

@ EDGERTON FEED & SEED CO., Edger- 
ton, Wis., has installed a new Kelly-Duplex 
feed mixer. 


NEW FEED FIRM 
The Nellis Feed Co., a feed brokerage 
business, has been opened in Chicago with 
offices at 4102-03 in the Board of Trade 
building. Mr. Nellis, who announces he 
will handle a full line of feed ingredients, 
is well known to the trade having been 
associated with the Cereal By-products Co. 

in Chicago for over 1] years. 
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following a definite 


sells feed for keegans 


O— it isn't a very pretentious 

looking place. As a matter 

of fact it is one of Richland 
Center's oldest buildings, originally 
built back in the middle 80's as a 
tobacco warehouse. 

This building houses the feed es- 
tablishment of Keegan Bros. and its 
size is ample to hold about 30 cars 
of feed and flour plus a few car- 
loads of grain on the top floor plus 
a few hundred barrels of cod-liver 
oil, salt and what have you in the 
basement. 


In addition to the feed store and 


No Question About Profits 
When You Use Keegan’s Feeds! 


warehouse there is a farm machin- 
ery department across the street oc- 
cupying a good portion of a city 
block. 

The management and owners are 
the Keegan boys. “Jim”, as every- 
one calls him has the feed end and 
Leo the machinery. 

It's one big happy family. Em- 


TYPICAL of the personalized 
ads drawn up by Jim Keegan 
is the one below. Note the 
powerful selling punch it carries 
by quoting actual results ob- 
tained by this customer using 
Keegan's feeds. An_ exterior 
view of the mill is shown above. 


look at This Record From the Farm of Buford Deets 


You'll be interested in the excellent record 
made by Buford Deets - a record made with 
Keegan’s Feeds. 


The hogs were farrowed on March 15th, and 
were marketed on September 1, exactly 5% 
months old. The hogs averaged 243 pounds 
each at time of sale. 


Total Received for Hogs ......... $1,155.70 
Wotal Gost $410.00 
Net Profit Over Feed Cost ........ $745.70 
Cost Per 100 Lbs. of Pork .......... $4.11 


Mr. Deets Fed Keegan's 17%, Pig Meal And Corn From the Start 


Every pound of feed, with the exception of skim milk and whey, with which those 
top-notch pigs were fed was purchased. It was a good opportunity to check feed costs 
against possible profits, and Mr. Deets is more than pleased with the result. You, too, can 
easily see the results of using Keegan’s Pig Feeds, and we urge you to try a few sacks . 


Keegan’s Best 40% Supplement $2.90 
Keegan’s Best 26% Supplement $2.40 
Keegan’s Best 17% Pig and Hog Meal $1.85 


Keegan’s Best Flour Gtssmiea 49 Ib. sack $1.65 


Universal Minerals . 


Farm Machinery 
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We have sold over a carload of this mineral in the past six months. Ev sack is 
guaranteed . . it is giving good satisfaction, and we ask you .. Why Pay More? a few 
sacks, and we know you'll be back for more 


KEEGAN 


Kis 


ployees, and there are some 20 of 
them, for the most part have many 
years of service—some from the 
inception of the firm 30-years ago. 
Jim (James F.) Keegan is past the 
half-century mark in years but not 
in looks as he retains a very defi- 
nite, aggressive carriage and there 
is no telltale gray hair to give away 
his real age. 

Jim has always lived in Richland 
county, Wisconsin. He was born 
and raised on a farm in Bear valley. 
His education was confined to the 
simple 3-R’s but like many out- 
standing men he had vision and the 
power of observation of being able 
to see and then apply it to best 
advantage. Leaving the farm Jim 
started to work for some one else 
but it wasn't long before he bought 
a place for himself. 

Farmers didn't buy much feed in 
those days. A feed mill was just a 
grinding place doing the first im- 
portant job of converting grains 
into more edible and digestible 
form for livestock and poultry. It 
was a time when chickens roosted 
in the trees and eggs were some- 
thing gathered only for a short time 
in the spring. 

Later farmers started to buy some 
bran and it wasn’t long before the 
feeding of oil-meal was known to 
pay. 

*A commercial 16% dairy feed 
was the first balanced ration Kee- 
gan introduced. Farmers were 
skeptical at first, but realized, when 
they got more milk after using it, 
there must be something to it. 

Chickens were not raised in big 
numbers but Keegan figured they 
too should have a balanced feeding 
program and as a result he was 
one of the first to introduce a chick- 
starter mash in southwestern Wis- 


‘consin. Farmers bought it — more 


chicks lived and they grew faster 
too so it must have been all right. 


(Continued on Page Thirty-five) 
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— convention notes 


(Continued from Page Twenty-nine) 


tended his first national convention as 
president of the Eastern Federation and 
made a fine impression on all the dele- 
gates * * * Charlie Devers spent most of 
his time explaining why his firm was be- 
hind with shipments of Produlac. He 
proved to be a real diplomat according 
to his Ohio salesman, Ben Rawnsley 
George Forrester, who seldom misses 
a National convention, found great plea- 
sure in welcoming his many friends to 
his home city * * * Art Hopkins, Chas, 
M. Cox Co., Boston, was primarily respon- 
sible for the convention resolution asking 
that the Canadian embargo on export of 


UST one item alone 
... reduced repair ex- 
pense ... will pay fora 
Jacobson ECONOMY 
Electro-Magnetic SEPA- 
RATOR in a short time. 


You get better grinding re- 
sults, too, when parts are 
not dulled by tramp iron. 
You can increase your 
sales by featuring ‘‘metal- 
free” feeds. 


feeds to the United States be lifted * * * 
Swift & Co. was represented by Sam Hol- 
lett and Bob Hendrick from the new soy- 
bean mill at Fostoria, Ohio 

Forrest Lipscomb, Springfield, Mo., lived 
up to the “show me” tradition of his home 
state for he didn’t miss a single feature 
of the convention * * * Surprise visitor at 
Toledo was Ed Morgenstern of the Robin- 
son Milling Co., Salina, Kans. * * * Bill 
Rowell, new jobber at Milwaukee, held 
down one of the choice lobby chairs in 
true regal style 

Harry Cowan, Minneapolis, veteran of 
35 years of service with Spencer Kellogg 
& Sons Co., gave paternal advice to an- 
other young fellow in the organization, 
Harry Richardson of Buffalo * * * Carl 
Sshinke of Bisbee and Stu Nordvall of 


SELF -CLEANING! 


Thus, the most important advantage costs you practically 
nothing—the protection against major machine damage 
and against the serious risk of fire or explosion sometimes 
caused by tramp iron. You need this protection on your 
hammernmills, roller mills, attrition mills, corn cutters and 


other process machinery. 


A Jacobson ECONOMY magnetic unit is easily installed 
by your own workmen. It catches and holds securely 
(until released) all sizes and shapes of iron pieces—in- 
cluding bearing balls, the real test of a magnetic sepa- 


rator. It has class “A” approval. 


information. 


Write now for full 


A. E. JACOBSON MACHINE WORKS, Inc. 


1076 Tenth Avenue S. E. 


Minneapolis, Minn. 


Grinders — Corn Cutters — Feed Mixers 


Arcady, both of Chicago, Sundayed qt 
Toledo but did not stay for the convention 
* * * Al Krueger, Millers National Federg- 
tion, Washington, D. C., was never called 
on to deliver an address he had been in- 
vited to prepare but mimeographed cop- 
ies were available to the press. Incident- 
ally, Al's talk was better than severa] 
which were delivered 

Old friends I was glad to see included: 
Pete Turner, president of Old Fort Mills, 
Marion, Ohio; Fred Thomas, vice presi- 
dent of Larrowe Milling Co., Detroit: 
Charlie Weydman, president of Rex Grain 
& Milling Co., Buffalo; Fred Zinn of Battle 
Creek, Mich. and Chet Williamson of St. 
Louis. 


Wedding Bells 


VERNON REECE 


Looking at the world through rose-color- 
ed glasses these days is Vernon K. Reece, 
popular young sales manager of Vy Lactos 
Laboratories, Des Moines, Iowa, whose 
marriage to Miss Audrey McCann occured 
Sept. 28. The ceremony took place at St. 
John’s Lutheran church and was performed 
by the bridegroom's father, the Rev. Waldo 
Reece. The bride who is a daughter of Mr. 
and Mrs. Thomas McCann, Chariton, Iowa 
has been employed for the past two years 
in the office of National By-Products, Inc. 
Following a wedding trip to the west the 
newly-weds will be at home after Nov. 1 
at 3803 Adams Ave., Des Moines. 

@ BEN BEIGHLEY and Earl Kosbau, Black- 
duck, Minn., have purchased the Blackduck 
feed store formerly operated by Floyd 
Sipes. 

© 
@ SHILOH ELEVATOR, Shiloh, Ohio, oper- 
ated by Alfred James was destroyed by 
fire Sept. 30. 


@ BURNET LANDRETH, JR., Bristol, Pa., 
chairman of the board of the D. Landreth 
Seed Co., died Oct. 4. 
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Fd . P. (Jerry) MacNicol has been en- 
gaged as assistant to Ralph Field, 
president of the American Feed Manufac- 
turers association according to announce- 
ment from the offices of that organization, 
53 W. Jackson Blvd., Chicago, IIl. 

Mr. MacNicol has been secretary of the 
Southern Mixed Feed Manufacturers asso- 
ciation and is well known and respected 


E. MAC NICOL 


throughout the industry in both the north 
and south. Prior to assuming those duties, 
he was a newspaper writer and at various 
times has been engaged in the advertising 
business handling feed and general 
accounts. 


Among feed manufacturers, Jerry is best 


known for his activity on the golf commit- 
tee and as master of ceremonies in charge 
of the presentation of golf prizes at the 


@ R. H. GRANDIN MILLING CO., Keene, 
N. H., was damaged by fire Oct. 2. 


@ PARMAN & PARMAN, Athens, Wis., are 


building a new feed warehouse. 
oo 


FEED FOR VICTORY 

The “V for Victory” campaign recently 
launched by Britain and her allies, forms 
the basis for a novel colored poster being 
distributed by the Superior Feed Mills, 
Oklahoma City. 

Measuring 8x20 inches, the streamer 
consists of a large “V" formed by two 
strips of bacon, followed by three eggs and 
another strip of bacon representing the 
three dots and a dash in the Morse code 
which means “V". Across the top of the 
poster are the words “Essential To Victory”. 
The bottom part of the poster carries the 
slogan “Produce More With Superior 
Feeds.” 
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named assistant 
to ralph field 


annual American conventions. Incidentally, 
he is personally a golfer of better than 
average ability. 

For the Southern association, however, 
Jerry has performed yeoman service in 
helping to secure more equitable and uni- 
form control laws in the southern states 
and recently has been holding his conven- 


tions as feed schools at the agricultural 
colleges of the south. His final job for the 
Southern association will be to conduct 
the annual convention and feed nutrition 
school in cooperation with the University 
of Florida at Gainesville on November 6 
and 7. 

As a member of the official staff of the 
American Feed Manufacturers association, 
Mr. MacNicol will devote his initial efforts 
on membership contact and representation 
at industry meetings leaving Mr. Field free 
to concentrate on the executive and office 
duties which have greatly increased dur- 
ing the past few years. 

Mr. MacNicol will maintain his residence 
at Memphis, Tenn., for the present but will 
work at and from the Chicago office of the 
American Feed Manufacturers association. 


LET THIS FELLOW HELP YOU 


WITH Your Bag feotlems 


BAGS 


COTTON 
BURLAP 
PAPER 


Stumped? Bag problems are tough to untangle. The quickest, 
safest and best way is to let Joe Bag solve them for you. 

You see, Joe Bag represents the entire M. J. Neahr and Com- 
pany. He has to his credit, 86 years of service and leadership 
which assures you of his abilities. He knows design, production 
and cost . .. He knows what you want and what you need. 

Drop a card in the mail today. One of our sales representatives 
will gladly call and give you complete information and details 
of our services. 

Our Service, Economy and Quality will prove, by your increased 
sales that it paysto... 


“DRESS UP YOUR PRODUCT” 


NEAHR & COMPANY 


1606 SOUTH DEARBORN STREET* CHICAGO 
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° Sa PICTURES, taken at Larro Re- 
search Farm, a division of General 
Mills, Inc., give you a glimpse into the 
magnitude of the work being done 
month in and month out at this nation- 
ally known institution devoted to the 
study of animal and poultry nutrition. 
It is here that formulas for Larro and 
Gold Medal ‘‘Farm-tested”” Feeds are 
developed and proved. And it is here, 
too, that our nutrition specialists have 


n in one of the turkey 
the results 


h, meat flavor an 


Interior view of a pe 
Research Farm. 

which annually help 

ye rations on bird health, gro 


carcass appearance. 


GOOD FEEDS ARE THE RESULT RESEARCH 


Farm-tested” is a registered Trade-Mark of General Mills, Inc. 


been gathering important information 
pertaining to management, sanitation 
and feeding methods since 1920—in- 
formation which is always available to 
Gold Medal and Larro feeders. Is it any 
wonder, then, that feed dealers find a 
Larro or Gold Medal franchise a tre- 
mendous asset? For complete informa- 
tion write to Larrowe Milling Company, 
Detroit, Mich., or Washburn Crosby 
Company, Minneapolis or Kansas City. 


This group of hus! 
general condition 


a” 

—— i tions on 

ing and laying 

The effect of ae conditions are we 
ultry under many s. This picture show 


iti ialist 
ied by Larro nutrition specia 
sea i of the laying houses. 
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| 
ky Porkers, by their weight gains and 
told Larro nutrition Specialists the 
os Pee answers to a specific feeding Problem. Larro’s swine tests 
eae extend to feedin and care of brood SOws, nursing pi s, 
young pigs and boars. i 
of the 50 milking cows at Larro Research Farm that | 
. es constantly testing formulas and feeding methods in ee . 
. effort to make Larro and Gold Medal “Farm-tested” go 
Dairy Feeds more valuable to dairymen, 


— business plan 


(Continued from Page Thirty-one) 


LEO KEEGAN 


_ An egg mash followed — but there was 

considerable doubt about that. However 
many tried it and were convinced that it 
paid. 

The real beginning of Keegan Bros. was 
in 1926 when they installed a feed mixer. 
They didn’t know that this was going to 
play the most important part in their busi- 
ness in years to come. At first only a little 
custom mixing was done because custom- 
ers were a bit leery —and what did the 
Keegan boys know about compounding 
these new-fangled feeds and mashes? And 
today Jim admits that at that time he didn't 
know too much abdut it. Consequently the 
mixer did not come into its own in a big 
way until about three years ago when with 
the aid of one of the pioneer concentrate 
manufacturers, Keegans built and followed 
a program which increased their total feed 
tonnage from 50 tons of Keegan's Best 
chick starter mash in 1938 to well over 200 
tons in 1941. And the other items in the 
line increased proportionately. 

Prior to that time several brands of feeds 
and mashes were handled. It was a con- 
siderable assortment but farmers continued 


Feed Group Plans 
Regional Meetings 


Members of the Northwest Retail Feed 
association are urged to attend at least 
one of the series of regional meetings be- 
ing planned for the latter part of October 
according to an announcement by Presi- 
dent W. L. Ledine, Bethel, Minn. 

The meetings which will be preceded by 
dinners, were arranged by W. D. Flem- 
ming, secretary, and have been announced 
as follows: Oct. 20, Rochester, Kahler Hotel; 
Oct. 21, Worthington, Thompson kotel; 
Oct. 22, Fergus Falls, River Inn; Oct. 27, 
St. Paul, St. Paul hotel. 

The St. Paul meeting will be held on the 
first day of the nutritional short course 
arranged by the association in cooperation 
with the University of Minnesota, Oct. 27-28. 
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to inquire for still another kind. It seemed 
impossible to carry the brands to suit 
everybody. 

Jim Keegan fully realized the necessity 
of feeding a balanced ration for every 
animal on the farm if the feeder was to 
make money. He wanted to get more 
farmers to feed consistently and wanted to 
furnish the greatest amount of feed value 
he possibly could. 

The local farmer raised his own grain 
and that, after all, made up the bulk of 
the ration. So the idea of a concentrate or 
grain balancer found, with Jim at least, an 
open mind to “give it a whirl”. 

The rather phenomenal increase in ton- 
nage and the complete satisfaction of his 
customers is self-evident of the final out- 
come. 

Of course the result was a combination 
of making a quality product and then fol- 
lowing through with a sound advertising 
and merchandising program. After all 
what good does it do to have “the best in 
the world” if no one knows about it? 

An ad of Keegan Bros. appears every 
week in the local Richland Center paper 
and Jim writes the ads himself. Yes, there's 
plenty of type matter in the ad. From the 
standpoint of good advertising it’s too 
much but the informal line of chatter that 
Jim writes compels reader attention and 
does a good selling job for him. He spends 
considerable thought and time in writing 
these advertisements. The point is—he 
builds his own personality into the ad. 
Jim gives his advertising the attention it 
deserves in every feed store. It’s not done 
this week and not next week or the next 
—but it’s every week! And consistency 
always pays! 

Direct mail is also used at regular in- 
tervals and Jim cooperates fully with the 
program of the Hubbard Milling Co., which 
firm manufactures the concentrates used 
by Keegan Bros. 

When it comes to merchandising Kee- 
gans are on the job. There is always a 
complete line of feeds and flour alongside 
the Keegan building. A prospective cus- 
tomer simply can’t miss this display. Not 
hard to do and they always do it. 

When time permits, Keegan's have a 
man who calls on farmers in their trade 
territory. No, he doesn't carry an order 
book but he has sold hundreds and hun- 
dreds of tons of feed. His call is more of a 
service call. “How are the pigs coming? 


JIM KEEGAN 


Have the pullets started laying? ‘Bout time 
they be put in the hen house”. He’s a con- 
tact man between the store and the farmer. 
Of course all the farmers like to come in 
themselves. They want to pass the time of 
day with Jim — maybe get the “low down” 
on the market or what should be done 
about fall seeding this year. One can 
always find Jim around ready to visit and 
pass on the benefits of his observation and 
experience. 

When asked just what he figures are the 
most important phases of his business, Jim 
summarized his reply in these points: 

1. Quality merchandise and service 

2. Keeping abreast of the times 

3. Following the Golden Rule 

Building a successful business is some- 

thing more than the handling of merchan- 
dise —it is the building of good-will and 
gaining the confidence of your fellow men 
— typically exemplified by the Keegan 
brothers — Leo and Jim. 
@ QUIN JOHNSTONE, secretary of the 
Johnstone-Templeton Co., Milwaukee grain 
commission firm, will be married Nov. 1 to 
Miss Mary Jane Fawcett of Milwaukee. The 
ceremony will take place at St. Bernard's 
church, Wauwatosa, Wis. 


Geed Please 


OW well are you informed about the feed business? Can you answer the ques- 


tions your customers ask you? Here 


is a “Busy Feed Man's School” that will 


appear every month in The Feed Bag to help you improve your knowledge. First, 
write what you believe to be the right answers to the following questions on a piece 
of paper. Then, consult your copy of The Feed Bag Annual Red Book and turn to 


the pages indicated after each question 
20 on each question. 


to find the correct-answer. Grade yourself 


What is the protein content of kelp meal? (See page 54) 

Lack of what vitamin causes the blood to fail to coagulate? (See page 87) 
What is the oldest known vitamin in the water soluble group? (See page 89) 
What is another name for vitamin C. (See page 16) 

Name five essential amino acids. (See page 96) 
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IRRADIATED 
DRY YEAST 


GUARANTEED to contain 
4,000,000 U.S.P. Units of 
Vitamin D per pound 


CAN YOU ANSWER THESE 
QUESTIONS? 


What feeds should be fortified with 
Vitamin D? How much is needed? 


Which Vitamin D source is the 
most efficient and economical for 
each type of animal? 


Lack te Amburge 


FoR THE RIGHT ANSWERS 


@ Many rations need a Vitamin D 
supplement. Pigs and calves are 
often closely housed, away from 
sunshine. Heifers and dry cows 
also need ample Vitamin D to 
help store the calcium and phos- 
phorus for future milk production. 
For just a few pennies per ton, 
FLEISCHMANN’S IRRADIATED 
DRY YEAST will supply essential 
Vitamin D for pigs, calves, horses, 
sheep, dogs and other 4-footed 
animals. 


NOTE: Chickens and other poultry do 
not receive proportionate benefit from the 
form of Vitamin D in Irradiated Dry 
Yeast. We therefore recommend fish oils 
(natural or in dry form) as the most 
economical Vitamin D supplement for 
poultry mashes. 


e Existing economic conditions, 
rising taxes and labor costs, com- 
pel the feed dealer to operate on 
greater profit margins than ever 
before. Let Amburgo’s trained 
representatives show you how to 
improve the quality of your feed, 
and yet reduce your costs. Our 
customers are using high vitamin 
products like Fleischmann’s Irradi- 
ated Dry Yeast, Borden’s Flaydry, 
Silmo Oils, Amburgo Wheat Germ 
Oil, Fernando Valley or other 
choice Alfalfa Meals. Our Feed 
Improvement Service is showing 
them how to adjust their formulas 
so that they can compete on a price 
basis with lower quality feeds. 


THE Corr 
Broad St. at Nedro Phila., Pa. 


CHARLES F. KIESER DR. HARRY A. ROSS 


The Borden Co. announces the election of two new vice presidents, Dr. Harry A. Ross 
and Charles F. Kieser. Dr. Ross, a member of the board of directors, will continue to 
supervise the research activities of the company and in addition will serve in a general 
executive capacity. Mr. Kieser, who organized the Special Products division, will con- 
tinue in complete charge of this branch which has recently entered extensively into 
the vitamin production field. 


GIVE YOUR FEEDS THE SAME WIDE RANGE 
OF VITAMINS AND MINERALS as FouND 


INTHE BEST 
NATIONAL BRANDS 


“100 LBS. NET WT. 


D 
SUPER-CHARGE 


Your feeds will se]l faster if they.contain the same 
type of complex fortification as National Brands 
offer. Fortify your brand with VITAMELK...the powder 
premix that contains all 11 known vitamins plus 5 vitally- 
important trace minerals. VITAMELK is produced by 
nationally-famous DAWE’S research laboratories... it is 


THE 


scientifically blended, biochemically controlled. 
VITAMELK costs less than oils-and milk. With VITA- 16-CYLINDER 
MELK, the VITAMELK mixing formulas, and VITAMELK FEED 


sales-advertising helps, you can compete profitably with 
the country’s leading National Brand feeds. Many users 
have enjoyed up to 100% sales increases the first year. 


YOUR FIRM NAME 


Fortifying with VITAMELK 
is like putting a 16-Cylinder 
Motor in every bag. 


| ‘aa DAWE’S VITAMELK CO. Dept. 1£ 
4800 S. Richmond St., Chicago, ill. 
Please send me free samples of VITAMELK Feed Formulas 
and “16-Cylinder”’ Feed Sales Campaigns. 
J Aaa VITAMELK CO. 
4800 S. Richmond St., Chicago, HI. 


Stat. 


THE FEED BAG — October, 1941 


a 
| 
~ Pay | 
\ ano MINERALS A 
| 
© 360 


district meetings for 


Central 


Dealers 


to start october 20 


OOPERATION with the na- 

tional defense demand for in- 

creased production of food 
will be the major theme for a series 
of district meetings to be sponsored 
by the Central Retail Feed associa- 
tion beginning October 20. There 
will be eight meetings in Wisconsin 
and one at Elgin, Ill. 

The United States department of 
agriculture has established food 
production quotas for every state 
and county throughout the nation. 
Wisconsin farmers, for example, are 
requested to boost milk production 
in 1942 another 13 per cent above 
the all-time high expected to be re- 
ported for 1941. They are also re- 
quested to make similar increases 
in the production of pork and eggs. 

This means that every cow in 


Wisconsin will be expected to de- 
liver 400 more pounds of milk in 
1942 than in 1941. One out of every 
four to five farms which raise hogs 
must keep at least one more sow 
for breeding purposes. The hens 
in the state must produce 11 dozen 
eggs in 1942 for every 10 dozen 
counted in 1941. 

Additional purchases of more 
than one million tons of feeds will 
be required for this increased pro- 
duction of milk, pork and eggs in 
Wisconsin alone, according to best 
estimates of the department of agri- 
culture statisticians. Through the 
agricultural extension service, they 
are telling the farmers of the neces- 
sity for the purchase of this addi- 
tional feed at more than 7000 meet- 
ings of farmers to be held in every 


LLOYD S. LARSON 


school district in Wisconsin on Fri- 
day, October 24. 


That same evening, W. W. Clark, 
state supervisor of county agents 
and associate director of the agri- 
cultural extension service of the 
University of Wisconsin, will ex- 
plain how feed dealers must coop- 
erate in the food for defense pro- 
gram at one of the district meetings 
of the Central Retail Feed associa- 
tion to be held at the Park Hotel, 


“Madison, Wis., beginning with din- 


ner at 6:30 p.m. 


The food for defense program will: 
also be explained at all other dis- 
trict meetings with W. J. Rogan’ 
speaking at Wausau, Clifford Nel- 
son at New Richmond, H. G. Horne 


_ at Chippewa Falls, Vernon Miller 
_ at Richland Center, J. N. Kavanaugh 


at Green Bay, George Massey at 
Fond du Lac. 

The food for defense program in 
Wisconsin and the first five of these 
district meetings will appropriately 


_ be conducted during National Feed 


Week which has the timely slogan: 
“National Defense Demands Better 
Feeds, Better Feeding”. 


Featured speaker at all nine dis- 


ALL PRESENT was the word of the secretary when the board of directors trict meetings will be Lloyd Larson 
of the Central Retail Feed Yor of Mankato, Minn. Mr. Larson will 
Milwaukee. The proof is in the picture where you will find, from left to right: = ss 
Seated, W. J. Borst, Wm. Borst & Son, Brooklyn, Wis.; John A. Becker, Wm. pessent ~ illustrated and drama 
A. Becker Co., Monroe, Wis.; Albert —, Zutter ne Co., ty are tized address on retail feed store 
Falls, Wis.; Orin Trindal, O. W. Trindal & Son, Loyal, Wis. and Jaco dvertisina. lis hi 

Hunter, Antigo Flour & Feed Co., Antigo, Wis. Standing, David K. Steen- 
bergh, Milwaukee, publisher of The Feed Bag and executive secretary of Planning Ahead” and will show 
the association; Fred H. Pittelkow, H. P. Schmidt Milling Co., Oshkosh, how every feed dealer can be sure. 
Wis., vice-president; B. J. Logan, Westby Feed & Seed Co., Westby, Wis., 

secretary-treasurer; Elmer J. DeBroux, Valders Elevator Co., Valders, Wis. and 


Paul Gebert, Jr., the Lincoln Mill, Merrill, Wis., president of the association. {Continued on Page Forty) 
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— grain and feed 


(Continued from Page Twenty-seven) 


of thanks the convention resolutions adopt- 
ed: urged the government to refrain from 
price fixing, opposed government financing 
of cooperatives, recommended the setting 
up of an agricultural advisory committee, 
pledged cooperation with the railroads, 
asked the government to permit deliveries 
of Canadian grain and feeds, and advo- 
cated use of an efficient grain marketing 
service. 

The 1942 national convention was award- 
ed to Excelsior Springs, Mo. 

Directors elected to represent the affili- 
ated associations were: John A. Becker, 
Central Retail Feed association; C. C. 


Barnes, Indiana Grain Dealers association; 
A. W. Carpenter, Eastern Federation of 
Feed Merchants; Guy C. Goode, Missouri 
Grain, Feed & Millers association; Gayle 
Snedecor, Western Grain & Feed associa- 
tion; George A. Stites, Nebraska Grain 
Dealers association; W. L. Drake, Kansas 
Grain, Feed & Seed Dealers association; 
Leo D. Cline, Michigan Bean Shippers as- 
sociation; Lionel True, Mutual Millers & 
Feed Dealers association; F. E. Watkins, 
Ohio Grain, Mill & Feed Dealers associa- 
tion; A. C. Koch, Illinois Grain Dealers as- 
sociation, T. E. Morrison, Pacific Northwest 
Grain Dealers association and Harry G. 
Chapin, New York State Bean Shippers 
association. 

Directors named on behalf of the direct 
membership were: E. C. Dreyer, St. Louis, 


Your Own. 


results. 


Your Trading Territory Is 
Your Own Feeds 
Should Be Manufactured There 


Under Dr. Clore’s formulas 


OUR OWN brand name and your own feeds 
cannot be taken away from you. 


AKE YOUR own feeds under the formulas of 
Dr. Clore, a graduate Veterinarian, who has 
been making and testing feeds for 26 years. Dr. 
Clore’s Formulas have been used by dealers through- 
out the central west for 12 years with outstanding 


E GIVE you the formulas, show you how to 

make your registrations and train your sales- 
men. Write for our booklet and exclusive territory 
today. Write for a list of dealers who have 
started from scratch to a large feed business in the 
last two years. Veterinarians now recognize the 
value of minerals in preventing deficiency diseases. 
Listen to the value of minerals over your radio. Dr. 
Clore’s Formulas are outstanding and different be- 
cause the mineral balance is right. His veterinary 
training and his experience with the Government 
on Disease Control work particularly fits him to help 
you scientifically balance your feeds. 


Write to Dr. E. E. Clore in care of the, 


HOOSIER MINERAL FEED COMPANY 


GREENWOOD, IND. 


Mo.; B. J. Dowd, Kansas City, Mo.; W. B. 
Fox, New Orleans, La.; B. O. Holmquist, 
Omaha, Neb.; H. H. Green, Pattonsburg, 
Mo.; C. F. Morriss, Charlotte, N. C.; G. A. 
Pritchard, Fortville, Ind.; E. H. Beer, Balti- 
more, Md.; R. F. Cunningham, New York 
City; John D. McCaull, Minneapolis, Minn.; 
F. J. Faber, Philadelphia, Pa.; A. F. Hop- 
kins, Boston, Mass.; R. F. Houlton, Denver, 
Col.; Leroy D. Godfrey, Chicago; F. E. 
Devendorf, Los Angeles, Cal.; E. B. Evans, 
Decatur, Ill.; R. C. Booth, Cedar Rapids, 
lowa.; and Rees H. Dickson, Louisville, Ky. 


Entertainment features included the an- 
nual banquet, sightseeing trip, buffet din- 
ner and the annual golf tournament. Vern 
C. Geiger, Electric Steel Elevator Co., 
Minneapolis, Minn. won the Toledo Board 
of Trade Cup for turning in low gross 
score in the tournament. Second low gross 
was turned in by Tom Jones, Chase Bag 
Co., Toledo, Ohio; third prize went to G. E. 
(Boots) O’Brien, O’Brien Milling Co., Green- 
ville, Ohio; and fourth was won by P. G. 
Plank, Plank Elevator, Creston, Ohio. 

Winners turning in low net scores were: 
W. J. Westerman, Oyster Shell Products, 
St. Louis, Mo.; R. M. Field, American Feed 
Manufacturers association, Chicago; and 
Harvey Yantis, Feedstuffs, Minneapolis, 
Minn. 

Golf prizes were also awarded to: Clay 
Johnson, Peoria, Ill.; S. A. Holder, Indiana- 
polis; F. J. Maurer, Fostoria, Ohio; J. H. 
Caldwell, Marian, Ind.; Ken Newell, Chi- 
cago; Edward F. Heekin, Cincinnati; How- 
ard Mutz, Edinburg, Ind.; W. G. Catron, 
Alton, Ill.; A. E. Schultz, Toledo; D. A. Mc- 
Donald, Bad Axe, Mich.; Dick Bennett, Mc- 
Comb, Ohio; T. A. Zehr, Pettisville, Ohio; 
J. A. Linderholm, Omaha; George W. Hop- 
kins, Boston, Leon Jackson, Portland, Ore.; 
and H. G. Hill, Memphis, Tenn. 


Allied Mills Names 


Two New Directors 


Two new directors of Allied Mills, Inc., 
were elected at the stockholders meeting 
held last month in Chicago. They are Guy 
A. Thomas, Minneapolis, Minn., and A. G. 
Heidrich, Peoria, Ill. The new members of 
the board succeed Carl S. Miner and Har- 
ris Perlstein, both of Chicago, who were 
not candidates for re-election. Other direc- 
tors re-elected were: J. B. DeHaven, presi- 
dent of the company; J. D. Buhrer and T. G. 
Lovelace. 

The firm's business during July and Aug- 
ust, the first two months of its fiscal year, 
was very satisfactory according to a report 
ky H. G. Buist, executive vice president 
and treasurer of the company. 


@ WALDRON’S FEED STORE, Montpelier, 
Ohio, recently completed a new mill, ele- 
vator and office building at Jonesville and 
Randolph streets. 


@ HAROLD BECKER, Juneau, Wis., man- 
ager of the Becker Feed & Seed store has 
purchased the Hoeft grocery store building 
at Oak and Depot streets. As soon as re- 
modeling operations are completed the 
feed store will be moved to the new loca- 
tion. 
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MARRIED LIFE 

Caller (to recently married bride): “And 
how do you like being married to a feed 
dealer?” 

Bride: ‘Well, the only difference is that 
before we were married I used to sit up 4 

‘half the night waiting for John to go S 

home, and now I sit up half the night 
waiting for him to come home.” 


CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


* * * 
A GOOD FIXER When a woman’s toe sticks out of her | Matrimony puts an end to more petting 
A worried woman motorist drove into shoe, she’s fashionable. When a man’s than all the park police put together. 
a repair shop and asked, “Can you fix toe sticks out, he’s a bum. * * 
this fender so my husband won't know TS * TIME PASSES 
it was bent? SURE CURE “Are you the girl who took my order?” 
“No,” replied the mechanic, “but I can Ed: “How did you cure your wife of her asked the impatient feed man in the cafe. 
fix it so that in a few days you can ask antique craze?” “Yes, sir,” replied the waitress politely. 
him how he bent it.” Ted: “Oh, I just gave her a 1907 model “Well, I'll be damned,” he remarked, 
* * * automobile for her birthday.” you don't look a day older.” 


The sweetness of low price never 
equals the bitterness of poor quality. 
* * * 
HAPPY SOLUTION 
A young widow put up a costly monu- 


ment to her late husband, and had in- xe% e vo 
scribed upon it, “My grief is so great that Rel 


I cannot bear it.” 
A year or so later, however, she mar- ot 
ried again, and feeling a little embarass- 
ed about the inscription she solved the Sh 
difficulty by adding one word to it— 
“alone.” 


can make both ends meet, someone 


time that you think you 


* * 
GOOD REFERENCES 
The applicant for the truck driving job 
proudly spread out letters of recommen- The palatability of a 


dation from two ministers. : 
ration may spell the 
“Say,” said the feed dealer, don't 


process e 41g P,, 


N Or 


work on Sundays.” Haven't you a refer- difference between 
ence from someone who sees you on profit and loss. jie Mie Ry 
week days” If inferior palatability 


An optimist is one who makes the best limits the intake of 


of it when he gets the worst of it. feed, the production 
is limited as well as 

ORDERS ARE ORDERS the profits.. Kellogg’s 

A civilian approaching an army camp Meals represent those 


one night was suddenly challenged by a highly palatable pro- 
rookie guard with a cry of “Halt!"’ The tein supplements so 
civilian halted. 


Rookie: “Halt!” ; essential for better 
Civilian: “But you've already said halt stock rations. 
once and I've halted.” Use Kellogg’s as your 


Rookie: “I can’t help that, mister, my reliable source of 


instructions are to say ‘Halt!’ three times 


bs supply for palatable, 
high protein KELLOGG’S Old Process LINSEED MEAL 
CONVENTION BOUND concentrates. P 

Three feed dealers, all slightly hard of |: 
hearing, were riding together on a train. i 
this is Woods Lake.” Sales Offices: Buffalo, Chicago, Decatur, Ill., Des Moines, 

“No,” said the second, this is Thursday.” Minneapolis, Los Angeles 

“So am I,” said the third, “Let's get off Mills: Buffalo, Chicago, Decatur, Ill., Des Moines, Minneapolis, 


and have a Scotch and soda.” 
* * * 


COLUMBUS TOOK A CHANCE 

Magistrate: “What induced you to 
strike your wife?” 

Feed Dealer: “Well, your honor, she 
had her back to me, the broom was 
handy, and the back door was open, so 
I thought I'd take a chance.” 


Edgewater, N. J., Los Angeles 
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of getting his share of the defense feed 
business. 

“Buying Ahead” is also essential if feed 
dealers are to be prepared to supply the 
increased defense demand for feed. Every 
feed dealer will consequently be greatly 
interested in a discussion of the feec 
markets which will be presented by Harry 
G. Reinshagen, Cereal Byproducts Co., 
Minneapolis, at the Wausau, New Rich- 
mond and Chippewa Falls meetings; by 
Edward La Budde, La Budde Feed & Grain 
Co., Milwaukee, at Richland Center; by 
William Moll, Franke Grain Co., Milwau- 
kee, at Madison, Green Bay and Fond du 
Lac; and by Stuart Nordvall, Arcady Farms 
Milling Co., Chicago, at Burlington, Wis., 
and Elgin, IIl. 


What's doing in the malting barley mar- 
ket is of special interest to dealers in some 
areas and so this subject will be discussed 
by A. L. Flanagan, Fraser Smith Co., Mil- 
waukee, at Green Bay; by A. L. Johnstone, 
Johnstone-Templeton Co., Milwaukee, at 
Fond du Lac; and by Walter C. Holstein, 
Mohr Holstein Commission Co., Milwaukee, 
at Burlington. Mr. Flanagan and Mr. John- 
stone are past presidents and Mr. Holstein 
first vice president of the Milwaukee Grain 
& Stock Exchange. 

Paul Gebert, Jr., the Lincoln Mill, Mer- 
rill, Wis., president of the Central Retail 
Feed association, will deliver a brief ad- 
dress at all district meetings during Na- 
tional Feed Week. Fred H. Pittelkow, H. P. 
Schmidt Milling Co., Oshkosh, Wis., vice 
president of the association, will talk at 
all meetings the following week. There 
will also be an opportunity for dealers to 


oe may have hesitated to take on the Purina Franchise 
in those days of low milk and egg prices when short- 
of-cash farmers were coasting on “get-by” feeds. But 
you face entirely different conditions today! Uncle Sam 
is calling frantically for increased farm production, and 
is supporting farm prices to get it. When farmers want 
top production of milk, meat, and eggs they naturally 
turn to Purina! Isn’t it time for you to cash in by 
becoming “The Store With The Checkerboard Sign?” 


PURINA MILLS 


1601 Checkerboard Square, St. Louis, Mo. 
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ask questions about priorities, the wage 
and hour law and other government regu- 
lations. 

All feed men are invited to attend any 
or all of the district meetings but are urged 
to phone or wire their reservations either 
to the offices of the Central Retail Feed 
Association, 741 N. Milwaukee street, Mil- 
waukee, Wis., or to the local chairman of 
the meeting they wish to attend as listed 
below. All meetings will start with enter- 
tainment and dinner at 6:30 p.m. and will 
be held as follows: 

October 20 — Wausau hotel, Wausau, 
Wis. H. H. Humphrey, Northern Milling 
Co., Wausau, chairman. 

October 21 — Hotel Beebe, New Rich- 
mond, Wis. E. H. Sather, Doughboy Mills, 
Inc., New Richmond, chairman. 

October 22 — Hotel Northern, Chippewa 
Falls, Wis. Albert Zutter, Zutter Elevator 
Co., Chippewa Falls, chairman. 

October 23 — Park Hotel, Richland 
Center, Wis. James Keegan, Keegan Bros., 
Richland Center, chairman. 

October 24 — Park Hotel, Madison, Wis., 
Lyle Hill, Master Feed & Seed Co., Madi- 
son, chairman. 

October 28 — Beaumont Hotel, Green 
Bay, Wis. George Delmarcelle, Green Bay 
Grain & Feed Co., Green Bay, chairman. 

October 29 — Hotel Retlaw, Fond du Lac, 
Wis. D. R. Mihills, National Food Co., 
Fond du Lac, chairman. 

October 30 — Fox Hotel, Elgin, Ill. 
Frank Helberg, Elgin Flour & Feed Co., 
Elgin, chairman. 

October 31 — Colonial Club, Burlington, 
Wis. James Murphy, Murphy Products Co., 
Burlington, chairman. 


David C. Wing Heads 


Soybean Association 


David C. Wing, Mechanicsburg, Ohio 
was elected president of the American 
Soybean association at its 21st annual con- 
vention held at Des Moines, Iowa, Sept. 
12-13. 

Other officers named were: J. E. John- 
son, Champaign, Ill., vice president; George 
M. Strayer, Hudson, Iowa, secretary; and 
J. B. Edmondson, Clayton, Ind., treasurer. 
The following were elected state directors: 
G. G. Mcllroy, Irwin, Ohio; Ersel Walley, 
Fort Wayne, Ind.; Howard Roach, Plain- 
field, Iowa; Stuart D. Ormsby, Bellville, 
N. Y.; John Dries, Saukville, Wis.; and 
Jacob Hartz, Stuttgart, Ark. 

Convention speakers included: Max Belz, 
Holland Grain Co., Holland, Iowa; W. A. 
Flumerfelt, Soybean Processing Co., Water- 
loo, lowa; Howard Roach, Plainfield, lowa; 
J. B. Edmondson, Clayton, Ind.; Dr. L. K. 
Arnold, Iowa State college; D. S. Ramseyer, 
Ford Motor Co., Dearborn, Mich.; Lamar 
Kishlar, Purina Mills, St. Louis, Mo.; Nelson 
Noble, Swift & Co., Chicago; Dr. W. A. 
Albrecht, University of Missouri; R. J. 
Goode, former Alabama commissioner; and 
C. V. Gregory, associate editor of Wallace's 
Farmer. 

@ BOHNER FLOUR & FEED MILL, Pillow, 
Pa., was completely destroyed by fire Oct. 
7. Loss which is only partially covered by 
insurance was estimated at $20,000. 
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The exact date for the celebration of 
Thanksgiving is still in controversy but 
there is no question as to the birthday 
celebration of many prominent members 
of the feed industry who were born in 
November. 


President Roosevelt and the governors 
of many states have proclaimed Novem- 
ber 20 as Thanksgiving Day and on that 


day A. W. Gerber; owner and manager 
of the J. J. Gerber Sheet Metal Works, 
Minneapolis, will celebrate his birthday. 


If you are “old-fashioned”and observe 
Thanksgiving on the traditional last 
Thursday of the month (November 27), 
you will be helping to celebrate the birth- 
days of Harry W. Kelly, sales manager 
of the Hubbard Milling Co., Mankato, 
Minn.; Ben O. Anderson of the Superior 
Packing Co., St. Paul, and John G. Wilson, 
manager of the Pacific Northwest Feed 
association, Seattle. 

Colby Porter, Fox Lake, Wis., first two- 
term president of the Central Retail Feed 
association, starts the month's natal pro- 
cession with a birthday on November 2. 
Harris G. Nelson, director of the Red Wing 
Linseed division, Pittsburgh Plate Glass 
Co., Pittsburgh, and George A. Stuatt, 
secretary of the Pennsylvania Millers & 
Feed Dealers association, Harrisburg, 
were born on November 3. 

Henry E. Kuehn, vice president of the 
King Midas Flour Mills, and L. C. (Joe) 
Newsome, retired feed jobber, both of 


Minneapolis, will celebrate on November 
7 


‘Ken Walters, vice president of Atkins 


& Durbrow, Inc., New York City; M. A. 
McClelland, Thompson-Hayward Chemi- 
cal Co., Kansas City, Mo., George H. 
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Schaaf, Schaat’s Feed Store, Des Moines, 
and Walter John, Marine National Ex- 
change bank, Milwaukee, were all born 
on November 8. 

Asa F. Seay, vice president of the Ral- 
ston-Purina Co., St. Louis, was born on 
November 9; H. H. Humphrey, Northern 
Milling Co., Wausau, Wis., on November 
10 and Dr. H. H. Havner, Philip R. Park, 
Inc., Chicago, on November 11. 


November 12 is the birthday of three 
presidents; James M. Flinn of the Blatch- 
ford Calf Meal Co., Waukegan, IIl.; Don- 
ald Danforth of the Ralston-Purina Co., 
St. Louis, and Glenn H. Campbell of the 
Campbell-Sanford Advertising Co., Cleve- 
land. 


November 13 is a lucky day for two 
Milwaukee commission men: Walter Hol- 
stein, Mohr-Holstein Commission Co., and 
Quin Johnstone, Johnstone-Templeton Co. 

George Smith, Archer-Daniels-Midland 
Co., Minneapolis, celebrates on Novem- 
ber 14; Walter B. Krueck, Allied Mills, Inc., 
on November 15; S. E. Evans, Myles Salt 
Co., New Orleans, on November 17 and 
R. F. Benkert, Merck & Co. sales represen- 
tative, on November 19. 

Warren Anderson, publisher of Flour & 
Feed, Milwaukee, and Lloyd Hedrick, 
Purina Mills, Buffalo, were born on No- 
vember 21 while November 22 is cele- 
brated by A. Casler, Darling & Co., Chi- 
cago, Norbert F. Schaefer, Anderson Box 


Your profits depend on ad- 
vantageous buying and sell- 
ing—and on prompt carrying 
out of your orders. That's why 
thousands of Doughboy cus- 
tomers tell us, “Your better 
products and better service 
mean extra profits for us.” 


Call the Signals for Fall Profit Scoring. Write us for 
Quotations .. . TODAY! 


Feeding Rolled Oats 
Steel Cut Oats °« 


/ 


* Feeding Oat Meal 


Ground Oats 
Whole Oat Groats 


Pulverized Oats * Ground Barley 


DOUGHBOY MILLS 


NEW RICHMOND, WISCONSIN | 
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Co., Indianapolis, and Dean M. Clark, 
Chicago, secretary of the Society of Grain 
Elevator Superintendents. 

J. G. Monfort, president of the O & M 
Seed Co., Green Springs, Ohio, and C. J. 
LaFleur, Kasco Mills, Inc., Waverly, N. Y., 
were born on November 23, while W. G. 
Kellogg, Bunge Elevator Corp., Minnea- 
polis, celebrates on November 24. A. E, 
Sargent, president of Sargent & Co., Des 
Moines, and S. M. Lien, Northern Supply 
Co., Amery, Wis., have their anniversary 


on November 25. 

Donald E. Fraser, Cereal Grading Co., 
Minneapolis, H. M. Soars, president of 
Sprout, Waldron & Co., Muncy, Pa., and 
Donald F. Schroeder, North East Feed 
Mill Co., Minneapolis, were all born on 
November 26. 

The month ends with K. F. Mueller, 
New Glarus Feed & Fuel Co., New Glar- 
us, Wis., celebrating on November 28 and 
Albert C. Hoffman, Sheets Elevator Co., 
Toledo, on November 30. 


POTASSIUM IODIDE MIX 


@ An intimately blended and milled combination of 90% Potassium Iodide 
U.S. P. with Calcium Carbonate and Calcium Oxide. Protected by U.S. Patent. 


A stable, very finely divided Powder, bulky and free running, thus assuring 


uniform distribution and a uniform ration of Iodine in your feeds. 


Write for Sample and Circular 


Manufacturing Chemists 


CHAS. PFIZER & CO., INC. 


81 MAIDEN LANE, NEW YORK, N. Y. 


4A4 W. GRAND AVE., CHICAGO, ILL. 


RESTORE HEALTH- 
KEEP HEALTH! 


EXCELSIOR SPRINGS 


'ss OuR iI 
The famous waters of this great spa are used for 
toning up tired nerves and bodies- and treatment 
of arthritis, rheumatism etc. All sports and recrea- 
tions. Keep fit in this delightful spring climate. 


Write for descriptive literature 


today. 


LEVELS OF PROTEIN FOR PIGS 
Bulletin 401, Pennsylvania State College 
of Agriculture, State College, Pa. 


FOWL LEUCOSIS 


Bulletin 33, State College of Washington, 
Pullman, Wash. 


* * * 


POULTRY HOUSING CONDITIONS 
Bulletin 431, College of Agriculture, Col- 
umbia, Mo. 


* & * 
ANNUAL REPORT ON COMMERCIAL 
FEEDS 
Bulletin No. 63-B, Iowa Department of 
Agriculture, Des Moines, Iowa. 


* * * 


THIRTY-THIRD ANNUAL REPORT 
Texas Agricultural Experiment Station, 
College Station, Tex. 


* * * 


RAISING DAIRY CALVES 
Bulletin 269, State College of Washing- 
ton, Pullman, Wash. 


* * * 


CONTROL OF INSECT PESTS IN 
ELEVATOR STORAGE 

Farmers Bulletin No. 1880, United States 
Department of Agriculture, Washington, 
D. C., 22 pages, price five cents. 


New .. . 20th Edition 
FEEDS and FEEDING 


By F. B. Morrison 


O person engaged in producing or 

handling feeds can afford to be 
without the 20th Edition of FEEDS 
AND FEEDING. It is the greatest and 
most practical compilation of information 
on livestock feeding and nutrition ever 
issued. The new edition has been com- 
pletely rewritten and contains nearly 300 
pages more than the old book, including 
an entirely new chapter on proteins, min- 
erals and vitamins. 


Get your copy of FEEDS AND FEEDING 
direct from The Feed Bag by mailing your 
check for $5.00. For $6.00 we will include a 
year’s subscription to The Feed Bag plus The 
Feed Bag Annual. You save a dollar. Order 


ag 
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Dealers 


7 | HIRTEEN progressive feed dealers in 
southeastern Pennsylvania cooperated 
recently in assembling 51 automobiles 
which carried 160 interested persons for a 
day's tour of Bucks County, where William 
Penn was the first real feeder of conse- 
quence when he built his stately Manor 
House on the shores of the Delaware river. 

Four of the county's outstanding dairy 
farms were visited. Dr. R. A. Hendershott, 
New Jersey state bureau of animal indus- 
try; Prof. Charles Gearhart, of the dairy 
husbandry department of Pennsylvania 
State college; Bruce Dunlap, director of 
institutional management, Commonwealth 
of Pennsylvania; D. H. Van Pelt, feed 
specialist, and several others, gave short 
talks on vital livestock subjects. 

The first stop was made at John Good- 
noe’s, Newtown, where his feeding prac- 
tices for 70 Guernseys were discussed and 
vividly demonstrated by his herd. From 
there the motorcade went to Paul Sour- 
bry's, Bristol, to inspect his 25 purebred 
Jerseys. The noon stop for lunch was 
made at the St. Francis Industrial School, 
Eddington, where many Holstein problems 
were answered by D. G. Hopkins, manager 
of the school's dairy herd of 45 black and 
whites. Later in the afternoon Leon Bish- 
op’s farm at Blooming Glen was visited 
where his herd of 50 Ayrshires rounded 
out the representation of the four leading 
dairy breeds. 

The dealers who participated in the 
tour were, E. J. Detweiler, Quakertown; 
L. C. Finney, Holland; A. B. Vogel, Tel- 
ford; J. C. Clymer, Thatcher; Lloyd Alte- 
mose, Broadheadsville; A. O. Gamin, Coop- 
ersburg; R. A. Smith, Northampton; George 
Rex, Ashfield; J. A. Cadwallader, Yardley; 
W. H. Doubler, representing H. B. Rosen- 
berger Company, Doylestown; E. G. Mayer, 
representing Edw. F. Stover estate, Bloom- 
ing Glen; R. R. Pearson, representing Bris- 
tol Flour Feed & Grain Co. and S. J. Poole, 
representing Hatboro Hardware, Hatboro. 

C. W. Dixon, Doylstown and H. B. Shelly, 
Allentown, district representatives of the 
Ralston Purina Company, were instrumen- 
tal in getting the dealers to cooperate in 
staging the visual demonstrations on suc- 
cessful farms. Mr. Dixon told the group at 
the first farm stop that it was to be an 
educational trip to better fit everybody for 
the bright future on which the dairy indus- 
try is entering. 

Besides those already mentioned the 


@ CHARLES G. BRAMLET & SON, Eldo- 
tado, Ill., are erecting a new concrete 
block structure at Third and Grand streets 
to house their feed and implement store. 
@ ROBERT H. MURRAY, 86, East Palestine, 
Ohio, operator of a flour and feed mill, 
died recently. 
@ BADGER FEED CO., Burlington, Wis., 
has moved to new quarters at the corner 
of Geneva and Schemmer streets. 
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cooperate on tour 
of dairy farms 


tourists consisted of leading dairymen and 
their families, feed and equipment manu- 
facturers representatives, county agricul- 
tural extension agents, farm and news- 
paper representatives, milk distributors, 
veterinarians and the senior dairy class of 
the National Farm school located at Doyles- 


town. The dealers made an effort to get 
as representative a group as possible so 
that all angles of the feeding problem 
could be discussed with authority. 

To hold the interest of everybody until 
the last stop it was arranged that a draw- 
ing should be held before disbanding. 
Sixteen valuable prizes were awarded be- 
fore the cars went their separate ways for 
home. Twelve hundred feet of colored 
moving picture film were taken of the trip 
during the day for the benefit of those 
who could not go. 

Less than a month after this tour was 
tun six big feeders were added to the 
Purina list and several dealers have re- 
ported old feeders buying additional items 
since they saw the results others were 
getting from them. 


Today’s Markets Create 


NEW BOOM 
MINRAL MEAT MEAL 
DEALER SALES 


It’s a landslide! 


Dealers are moving Minral Meat Meal almost 


faster than they can get it. Sales are ahead of all previous records 
—and there’s plenty of reason why. 


With tankage prices, mineral prices, 
feed prices all UP—farmers now have 
a still bigger advantage in feeding 
Minral Meat Meal. Because it gives 
hogs BOTH proteins and minerals at 
one low price, ready to feed. Costs 
no more than average minerals, feeds 


twice as far as tankage. 


It gives the dealer a handsome profit, 
and VOLUME that really IS volume. 
Cash in on this tremendous demand 
NOW. Sell the 2 in 1 supplement the 
farmers want. Write for our dealer 
proposition, or ask your Sargent rep- 


resentative this week. 


SARGENT & CO., Des Moines, lowa 


Halt a Century of Reliable Quality 
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CHEESE, BUTTER UP 
For the first time since 1927 the aver- 

age wholesale price of American cheese 
reached 27 cents per pound last month ac- 
cording to the crop reporting service of 
the United States department of agricul- 
ture. Other types of cheese also advanced 
as did the wholesale price of butter. The 
average wholesale price of 92-score butter 
on the Chicago market in September was 
36.6 compared with 27.6 a year ago. 

@ MEDARYVILLE COOPERATIVE CoO., Me- 
daryville, Ind., has installed a new Gruend- 
ler 50 h.p. hammermill. 

@ OTTAWA COOPERATIVE association 
elevator, Graytown, Ohio was totally de- 
stroyed by fire last month. 


AND Yo 


@ CHARLES S. PHILLIPS, Chicago, IIl., 
manager of the Seedburo Equipment Co., 
was drowned last month while on a vaca- 
tion in northern Wisconsin. 


@ FLOYD MYERS, Crown Point, Ind., man- 
ager of the E. K. Sowash Grain Co., to- 
gether with his wife recently enjoyed an 
extended auto tour through some of the 
southeastern states. 

@ GRAPER FEED & FUEL CO., Lake Mills, 
Wis., held a grand opening Sept. 20. Visi- 
tors received souvenirs, free coffee and 
doughnuts and an opportunity to win one 
of the eight free gift awards. The opening 
advertisement also carried a coupon good 
for a 15 cent discount on purchases of hog 
balancer or poultry supplement. 


FOR You 


SELL STERLING 


DAIRY BALANCER- 


The Protein, Mineral, 
Vitamin-Blended Feed ! 


@ The coming of fall and the drying up of pastures opens a real 
opportunity for the dealer ready to go after dairy business with 
the right feed! Sterling Dairy Balancer is the feed that will get 
this business—first, because it is designed to supplement the 
farmer’s own grains—second, because it enables him to get more 
pails of milk at a lower cost. 32% protein, with minerals and 
vitamins blended in, Sterling Dairy Balancer is a result-getting 
concentrate! Stock it to get results for your customers—push it 


to get results for yourself! 


NORTHRUP, KING «CO. 


Minneapolis 


DEPENDABLE SINCE 1884 


Minnesota 
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Kasco Mills Boosts 
National Feed Week 


As evidence of the splendid cooperation 
which National Feed Week is receiving 
throughout the industry we reprint the fol- 
lowing special bulletin which was mailed 
out last month to all representatives of 
Kasco Mills, Inc. It is interesting to note 
that the notice which was prepared by 
E. H. Kieser, requests the representatives to 
put National Feed Week posters in as 
many feed stores as possible, regardless of 
whether they are Kasco dealers or not: 


“October 20 to 25th has officially been 
designated as 1941 NATIONAL FEED 
WEEK. It is the DUTY of every feed sales- 
man, and a privilege as well, to cooperate 
in promoting this timely program. 

“We are all crusaders in a movement to 
stimulate better feeding practices, and ai 
this time when FOOD is such a vital factor 
in National Defense it is especially desir- 
able to do all we possibly can to further 
the cause of BETTER FEEDS. 


“You will receive a package of National 
Feed Week posters within the next few 
days. Every feed store should display one 
or more of these. Regardless of whether 
a dealer is a Kasco dealer or not ask him 
to permit you to put up one of these signs 
in his store. 

“Let's do all we can to make this Nation- 
al Feed Week the most outstanding one 
so far.” 


Farmers Of Nation 
See Better Times 


Farmers of the nation are continuing to 
enjoy steadily increasing prosperity ac- 
cording to a report of the Agricultural 
Marketing service. Prices of all farm pro- 
ducts for the month ending Sept. 15 stood 
at their highest level since February 1930 
and averaged 43 per cent higher than a 
year ago. 

During this period the farm commodity 
price index continuing the steady climb 
noted in each of the last six months rose 
eight points to reach 139 per cent of the 
August 1909-July 1914 average. For the 
first time in 21 years the farm product 
price level exceeded the average of prices 
paid, interest and taxes. 


Prices of oil seeds led the advance and 
cottonseed was up about 35 per cent to 
reach the highest level since July 1920. 
Rice, potatoes and a few other products 
declined seasonably. 


Farmers were also paying more for the 
articles they bought but with prices re- 
ceived, advancing faster than prices paid, 
the per unit purchasing power of farm 
products in terms of prices paid, interest 
and taxes, increased four points during 


the month. 


@ CLAUDE M. RECORD, Steinhart Grain 
Co., Indianapolis, Ind., and a director of 
the Indiana Grain Dealers association, was 
married Sept. 9 to Alta Hamm, West New- 
ton, Ind. The newly-weds recently returned 

om a two-weeks honeymoon trip through 
the south. 
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ATHERING for the 64th an- 

nual convention of the Penn- 

sylvania Millers & Feed Deal- 

ers association at Atlantic 
City, N. J., September 25-27, slightly 
more than 100 persons enjoyed the 
facilities of the Claridge hotel and 
participated in an excellent pro- 
gram of educational features and 
entertainment. 

What was lacking from the stand- 
point of attendance was more than 
made up for by the enjoyable time 
which every one had. This year all 
the business sessions were held on 
one day—Friday, September 26— 
leaving plenty of time for golf, surf 
bathing, strolling on the boardwalk 
and other activities. 

The one disappointing note at 
the convention from the standpoint 
of the membership was the resigna- 
tion of George A. Stuart, Harris- 
burg, Pa., as secretary of the asso- 
ciation. Mr. Stuart has served effi- 
ciently for a number of years but 
due to press of his own business he 
found it necessary to submit his 
resignation. _ 

Promptly at 9:30 a.m., President 
H. A. Menchey, Lancaster, Pa., 
called the morning meeting to 
erder. After a report by treasurer 
E. J. Eshelman, Lancaster, Mr. 
Menchey appointed his nominating, 
auditing and resolutions com- 
mittees. 


of pennsylvania dealers 
held at atlantic city 


One of the speakers at the morn- 
ing session was Prof. H. C. Knandel, 
Pennsylvania State College. Speak- 
ing from the angle of the feed deal- 
er, Prof. Knandel warned that the 
dealer should be interested in the 
welfare of the farmer. He pointed 
out that the mere fact that the farm- 
er buys from a feed dealer indi- 
cates that he has confidence in the 
feed the dealer sells. For that rea- 
son the feed man is obligated to 
sell quality merchandise so the 
farmer's poultry and livestock will 
prosper, Prof. Knandel said. 

Prof. Knandel explained in detail 
the protein, mineral and vitamin 
needs of a growing hen and indi- 
cated the function served by each. 
He said that many farmers try to 
delay the production cycle in hens 
by low protein feeding but branded 
this practice unwise from a practi- 
cal standpoint. 

Another speaker from Pennsy]l- 
vania State college was Prof. R. H. 
Olmstead who devotes his time to 
extension work. He declared that 
proper breeding and management 
are two important items in any 
dairy herd. One of the best ways 
to grow big cows, ones which will 


ENJOYING the Pennsylvania convention below are top row, left to right: 
President H. A. Menchey, saying good bye to Secretary George A. Stuart, 
who resigned; E. J. Eshelman, Lancaster; H. V. White, Bloomsburg; and 
W. K. Harlacher, Highspire; C. J. Caulfield, Union Rendering Co., and 


W. A. Miller, Atlantic Supply Co., both of Baltimore; David Rentschler, 


Mutual Rendering Co., Philadelphia, and President Menchey. Bottom row 
shows R. M. Hartzel, Chalfont, Pa.; and Louis Thompson, Glen Ridge, N. J., 
secretary of the Eastern Federation of Feed Merchants at lower left, and 


three group pictures. 


give maximum production, accord- 
ing to Prof. Olmstead is to feed out 
the calves scientifically. 

After A. R. Selby, Germantown, 
Md., had discussed “Our Milling 
Costs Yesterday and Today,” the 
convention sat down to a noon 
luncheon. After lunch, the Wash- 
ington picture was presented by 
Herman Fakler, vice president, Mil- 
lers National Federation. Mr. Fak- 
ler declared that the Nation's capi- 
tol is in a great state of confusion 
but that through it all some order 
is gradually evolving. He told how 
the milling industry had obtained 
certain priorities and gave a few 
insights into the price control bill. 

In his annual report, Secretary 
Stuart offered certain interesting 
figures on the membership of the 
organization and pointed out that 
as he leaves office the association 
is in sound financial shape. Anoth- 
er speaker at the session was Law- 
rence Zeleny, grain standards re- 
search department, United States 
department of agriculture. 

All officers of the association 
were re-elected. They include Pres- 
ident Menchey; S. H. Rogers, Wash- 
ington, D. C. first vice president; 
S. P. F. Kline, Boonsboro, Md., sec- 
end vice president, and E. J. Eshel- 
man, Lancaster, treasurer. One new 
director was elected. He is H. R. 
Wentzel, Landisburg, Pa., who re- 
places Jacob Trinley, Linfield, Pa. 


Favorable Markets 


Step-Up Your 1941 Sales To Aid Feed Sales 
With These RYDE Specialties! Favorable milk prices during the coming 


winter will probably induce farmers to in- 
crease their dairy herds and milk produc- 
tion beyond the 1941 records, according to 
the crop reporting service of the United 
States department of agriculture. As a re- 
sult of the expected increases in livestock 
and dairy production, feed purchases wil] 
also be considerably higher than !ast year. 

With the exception of horses, sheep and 
lambs, all livestock numbers will be much 


Nutritive Minerals Melkcentrate 
Ryde’s Nutritive Minerals Ryde’s Melkcen- 
contain calcium from trate is a specially 
cooked and ground egg Prepared 32% _ 
shells, egg albumen plus bleed. 
ITRIT! other health giving min- processed into a 
RF erals that give faster 


sirable cereal 
growth and more resist- ingredients, with 


ance to disease. buttermilk and dried whey. larger than estimated at the beginning of 
the year During the coming feeding sea- 

RYDE & CO. 5425 W. Roosevelt RA. CHICAGO, ILL. - 
MANUFACTURERS OF SPECIAL FEEDS son the department anticipates that the 


prices of livestock and dairy products will 
be high enough to encourage farmers to 
buy additional feed and generally increase 
the production of most farm products. 

While the production of feed grains in 
some mid-west states this year was small, 
excellent grain crops are reported for the 
nation as a whole. With exceptional crops 
harvested this year and a _ substantial 
carry over from last year, a large supply 
of feed grains will probably be available 
at reasonable prices the reporting service 
predicts. 


@ A. O. ELLIOTT & SON, Urbana, IIl., 
Every hatcheryman and poultryman in your community have moved their feed store into a new 


is either a user or a good prospect for HTH-15. yee | building which was recently constructed 
poultry, HTH-15 is used as a floating dry dust to guard = Gt 212 E. Main St. 

against and aid in the treatment of respiratory diseases. eile 

HTH-15 is also used to help keep poultry drinking 

water safe and to make chlorine solutions for treatment @ CONSUMERS FEED & SUPPLY CO., Inc., 


of equipment and buildings. Fort Wayne, Ind., has been incorporated 


R. Stock and Sell HTH-15 by Roy Hall, Dale W. McMillen, Jr., and 
Isa Floating Powder There is a steady demand for HTH-15. Constant adver- Robert P. O'Brien. 
tising in poultry magazines | has built a great, waiting eS 


Applied with an to can, @ ILO COOK, Savannah, Ill., who oper- 
dust gun, HTH-15 powder gives retailing at and a 3-lb. can at sizes . : 
all the advantagesof thechlorine _— are of the convenient key-opening type, with a handy ates the Elizabeth feed mill was overcome 


inhalant treatment without measuring spoon packed in each can. Drop us recently by gas fumes from a power unit 
undesirable damp vapor. a card today and let us send you more information. being used to grind feed. Mr. Cook was 


THE MATHIESON ALKALI WORKS (Inc.) and is reported to have suffered 
@ DR. KARL A. FOLKERS, assistant direc- 
tor of research in the Merck & Co., Inc., 
laboratories, Rayway, N. J. has been award- 
ed the $1,000 American Chemical Society 
prize in pure chemistry for 1941 in recog- 
nition of his contributions in the field of 
organic chemistry. 
MOST CHICKS 
Iowa leads all states in the mid-west in 
the average number cf young chickens in 
sample farm flocks according to the United 
States department of agriculture. As of 
June 1, Iowa had 241 chickens in the sam- 
ple flocks as compared to 231 for Illinois, 


Ww : 190 in Missouri, 189 in Indiana, 162 in 
PEAK sie Ohio, 127 in Wisconsin and 106 in Michigan. 
Which do you prefer = CONRAD JOINS WESTERN 
4 | / Western Advertising Agency of Racine, 
feeds Ween Invited. of Fremont’ Conrad to ite sal 
of NAPTHOLE, Inc., of agricultural copy writers. r. Conra: 
of Ghee BOONTON, NEW JER- is a graduate of the school of agricultural 


journalism of the University of Wisconsin 
and has previously held editorial positions 
with General Mills, Inc., James Manufactur- 
ing Co., and Dr. Salsbury’s Laboratories. 


vitamins, SEY. 
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(Continued from Page Twenty-three) 


ing that we can out-do the big manu- 
facturers. 

“My advice to the dealer who is plan- 
ning to make his own feeds, is to make a 
connection with a recognized manufacturer 
of vitamin products, and buy only from 
reliable supply sources. Then pick out a 


QUALITY rather than price is 
stressed by feedman J. H. Fed- 
ders, left, shown here talking 
to a customer outside his at- 
tractive feed mill. 


good formula and stick to it—one that has 
been tested and proven over a period of 
years. There is no need to keep changing 
formulas all the time. Of course new 
developments must be watched as there 
is always a possibility of improving the 
best of feeds. But don’t jump to conclu- 
sions and make a change unless you are 
positive that the results warrant it.” 


Sales of the firm run about $10,000 a 
month and for several years Mr. Fedders 
has featured a discount plan that encour- 
ages cash sales. He allows a discount of 
five cents for cash on a bag of feed, and 
$1.00 on a ton. He explains to customers 
that he isn’t in the banking business, and 
that if he has to give credit it is going to 
cost money. If a customer wants to buy, 
say, a ton of hominy meal priced at $32 a 
ton, he can get it for $31 if he pays cash. 
If the customer wants the regular term of 
30 days, however, he has to pay $32 for it. 
If he wants to be carried for 60 days the 
price will be $33. If a farmer is feeding 
out some hogs and wants 10 tons of feed, 
Fedders explains to him that he will have 
to pay $10 extra for the privilege of getting 
credit. This often causes the customer to 
pause a bit before asking for time and 
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often he decides to go to the bank and 
borrow the money. 

When Mr. Fedders sells feed on credit he 
asks the customer directly when he intends 
to pay for it. He pointed out that feed 
dealers often lose money by not letting 
the customer know definitely that they 
want the bill paid when promised. Often 
a farmer will buy feed, and instead of 
paying in 30 or 60 days will take six 
months, all because the feedman doesn’t 
have a definite understanding that the bill 
is to be paid by a certain time. Fedders 
explains that his terms are 30 days. If the 
customer asks for 60 days, he may be 
granted that accommodation. But on any- 
thing over 60 days Fedders asks for a 
note. 


The Fedders firm also handles coal and 
some builders’ supplies. On coal sales a 
discount of 50 cents a ton is given for cash 
and the discount is allowed on all bills 
paid within 10 days. But in the case of 
feed, if the customer wants a discount, he 
has to pay cash the same day. If he comes 
in with the money the next day, he has to 
pay the regular price. Customers under- 
stand this fully, and make their arrange- 
ments accordingly. 


@ GENERAL MILLS’ $2,000,000 cereal 
plant, Buffalo, N. Y., which was damaged 
by fire Feb. 15, 1940 on the eve of its 
opening, has now been opened for limited 
operations. 


ANNOUNCING! 


A Great New Line of 


VITAMINIZED 
DAIRY RATIONS! 


Va Great Selling Opportunity for Dealers, because 


new Ful-O-Pep Dairy Rations contain a Vitamin- 


Boost so long missing in Dairy Feeds! 


Nationally advertised in Dairy and Breed Publi- 


cations month after month! 


Now under the famous Ful-O-Pep name, there’s a 


feed for every need on the farm! Order in assorted 


Ful-O-Pep cars for fresh feed, low inventory, quick 


turnover! For further details write, 


THE QUAKER OATS COMPANY, CHICAGO 


q 
j 
“ 
| 
>, ea 
RATION 
CHICAGO.USA 


FIVE HUNDRED MILLION DOZEN 
EGGS MUST GO TO ENGLAND 


Among other food products from farmers and poultrymen, 
the United States will send to England in the next few 
months half a billion dozen eggs. 


Each egg will require enough calcium carbonate to make 
the shell. 


Most of these eggs as well as 
those produced for consumption 
here will contain Pilot Brand 
Oyster Shell. 


Dealers everywhere will need 
more Pilot Brand Oyster Shell 
to properly meet the increasing 
demand for these clean, pure 
Oyster Shell flakes, 99% pure 
calcium carbonate. 


Keep well stocked against a 
further shortage of transporta- 


FOR POULTRY ion. 


IF YOU ARE ONE OF THE FEW DEALERS 
WHO DO NOT CARRY PILOT BRAND WRITE US 


OYSTER SHELL PRODUCTS CORPORATION 


Pershing Square Building 3615 Olive St, 
NEW ROCHELLE, N. Y. ST, LOUIS, MO. 


Feed Manufacturers 
Will Meet Nov. 6-7 


The annual convention of the Southern 
Mixed Feed Manufacturers association wil] 
be held November 6-7 at Gainesville, 
Florida according to an announcement by 
E. P. MacNicol, secretary. In connection 
with the convention the University of Flor- 
ida will also hold a School of Nutrition. 

Speakers who have already consented 
to appear on the program include: Dr. A. 
L. Shealy, University of Florida; C. W. 
Sievert, American Dry Milk Institute; F. E. 
Boling, Purina Mills; Dr. Charles B. Cain, 
Royal Stafolife Mills; Phil S. Taylor, state 
supervising inspector, and Harold H. Hoff- 
man, feed microscopist for the state of 
Florida. 

In addition to the convention and nutri- 
tion school other entertainment features 
will include an inspection tour, golf tourna- 
ment, banquet, dance, barbecue, etc. 

Hotel accommodations are available at 
both the White House and Hotel Thomas 
although the latter has been designated 


as convention headquarters. 
——-- 


@ AUGUSTA ROLLER MILLS, Verona, Va., 
were recently destroyed by fire. Loss was 
estimated at $30,000. 

@ F. O. DIVER, 70, Middletown, Ohio, 
well known grain and feed man died re- 
cently as the result of a stroke. 
@ FRED WAMHOFF, Allegan, Mich., has 
discontinued his feed mill. 


Here on Wisconsin's rolling green hill- 
sides pasture many of the finest dairy 
herds in the country. No wonder we 

& can at all times offer you the finest 
quality freshly powdered buttermilk 
and skimmilk. 


The world’s largest maltsters are locat- 
ed right here in our back yard. That's 
€ your insurance of a dependable supply 
of the finest malt sprouts money can 


You can't go wrong on a product com- 
@ ing from a Milwaukee brewery. And 


With poultry and egg prices steadily ad- 
vancing, prospects are bright for a most suc- 


cessful poultry feed season. 


MANUFACTURED BY 


buy. NORTHERN C2 


WISCONSIN 


WISCONSIN 
EGG MAKER 


BIG FOUR 
MASH 


that goes for their brewers grains too. 


neat time---let us quole you 


La Budde Feed & Grain Go. 


MILWAUKEE, WIS. 


will help you capture and hold your share 
of this profitable mash business. Five foot 
galvanized steel flock feeder now given free 
with purchases of any of our mashes. Write 
for particulars, 


NORTHERN MILLING CO. 


Since 1883 


WAUSAU WISCONSIN 


THE FEED BAG — October, 1941 


LL 
PILOT 
| OYSTER SHELL 
| 
lett tal 
im BIG FOUR 
| and 
/, 
e 48 e 


The Result of 
HUNGER 


(Pas 


PRD 


This interesting exhibit pictured above, 
made up by J. E. McGillivray, manager of 
the Milwaukee Stock Yards Co., shows a 
collection of objects which have been 
found in cattle slaughtered at the Milwau- 
kee yards. The objects include staples, 
washers, bolts, nuts, nails, pieces of chain 
and a large assortment of iron and copper 
items. About the only thing lacking is a 
few caps from those bottles that made 
Milwaukee famous. The picture, which is 
reproduced by courtesy of the Murphy 
Products Co., is said to demonstrate the 
lengths to which mineral hungry cattle will 
go to satisfy their hunger. It also empha- 
sizes the need of magnetic separators in 
every feed mill. 


@ FRANK J. HOLT, sales representative for 
White Laboratories, Newark, N. J. has 
moved from Valparaiso, Ind. to 115 La 
Grande Blvd., Aurora, IIl. 


oe 


@ JOSEPH MAC LENNAN, Sterling, IIl.. 
who has been operating a feed store north 
of Sterling on Route 88 has moved his busi- 
ness to the old C. & N. W. freight house 
which he recently leased. 

oo—— 


@ ULSH HATCHERY & FEED MILL, located 
near Port Trevorton, Pa., was completely 
destroyed by fire recently. Damage was 
estimated at $45,000. 


@ LEO N. CLINE, of Charles Woloham, Inc., 
Birch Run, Mich., has purchased the Brand 
& Hardin Milling Co. Plans for the future 
operation of the mill have not as yet been 
announced. 


@ S. D. SCOTT CO., Norfolk, Va., suffered 
about $15,000 damage last month when 
fire broke out in the feed mill and supply 
warehouse at 2300 E. Princess Anne road. 
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@ JOHN T. SMITH & SONS, Newmam, III., 
have installed new grinding and mixing 


equipment. 


@ PERCY SEVERANCE, Hampden, Me., 
suffered about $20,000 damage recently 
when fire destroyed a large grain storage 
shed and its contents. 
HEADS SEED GROUP 

Arthur Banfield, Elmira, N. Y., was elect- 
ed president of the New York State Seed 
association at the annual convention of 
the group held last month at Rochester, 
N. Y. George L. Gardner, Rochester was 
named vice president and George B. Wea- 
ver, Fredonia was re-elected secretary and 
treasurer. 


TRANSFERRED TO ALASKA 

Captain Otto F. Yanisch, former adver- 
tising manager for Hubbard Milling Co., 
Mankato, Minn., has been seeing a lot of 
the country at government expense since 
he was ordered to report for active duty 
with the United States army. Previously 
stationed at Camp Haan, Cal., he now 
writes that he is located at Fort Greely, 
Kodiak, Alaska. 


@ FRANKLIN FEED & SUPPLY CO., ware- 

house, Franklin, Pa., was destroyed recent- 

ly by fire of undetermined origin. 


@ WESTVILLE GRAIN CO., elevator, Ur- 


bana, Ohio was destroyed by fire last 
month. Damage was estimated at $35,000. 


THE WASTE AND MESS 


OF LEAKY SPIGOTS 


VIT-D-400 


VITAMIN D 


Let VIT-D-400 save 
money for you. Write 
NOW for samples 
and prices. 


IN DRY, Granular POWDER 


Saves money all along the line: lower first cost than 
fortified Vitamin Oils used at same level . . . easier, 
faster, CHEAPER mixing . . . no waste, no mess 
from leaky spigots . . . flows readily in cold weather. 


400 A.O. A.C. chick units Vitamin D per gram. 
Shipped in dated cans and Potency Guaranteed 
for | year. 


A complete line of Vitamin A and D products for 


the poultry and animal feeding industry. Processors 
since 1921. 


SILMO SALES CORPORATION 


of SILMO CHEMICAL CORP. 
RAILROAD BLVD., VINELAND, N. J., U. S. A. 


a division 
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(Continued from Page Nineteen) 


His contention is that he has seen other 
feed dealers fall by the wayside for trying 
this method of merchandising—so he sticks 
to quality. He also points out that inferior 
feeds have only a small margin of profit 
as compared with the quality lines —so 
why bother? It takes about as much sales- 
manship to sell inferior grades as it does 
to sell the better grades. When better 
grades are sold the customer is usually 
satisfied and continues to buy over a 
longer period. This brings in more profit 
in the long run, he contends. 

Farmers have come to depend on the 
Sunrise Feed Co. Mr. Snyder is known to 
be a man of his word and never breaks an 


agreement no matter what the cost. He 
believes in service and no orders are ever 
promised at a certain time unless Snyder 
is certain that they can be delivered at 
that hour. Customers in the Bellmore area 
swear by Sunrise because that is one 
thing of which one can always be certain 
—sunrise. 


PANCAKES & COFFEE 
Pancakes and coffee were served from 
J am. to 9 p.m. Sept. 13 to all visitors 
who attended the open house at the Dallas 
grist mill, Barron, Wis. The mill was re- 
cently purchased by C. A. Bass. 
@ BERT AMES feed mill, Vermontville, 
Mich., has been sold to a Mr. Jones of 
Hastings. 


YOURS delec?#..... 
OURS @ provide 


Feeding Oil 


400D 
1000A 


Feeding Oil 
8sD 
600 A 


VITAMIN D in AOAC units. VITAMIN A in USP units 


One of the biggest problems confronting feed manufacturers and 
dealers today is the restricted field of vitamin oil supplies. 


By means of the GORTON-PEW “FAMILY,” the New England 
By-Products Corp. is still offering genuine Cod Liver Oil (both 
fortified and natural), and Feeding Oils of various suitable potencies 
—and all manufactured according to official A.O. A.C. and Feed 


Control requirements! ! 


We feel that beyond a doubt the “GORTON FAMILY” of 
oils offers the widest selection there is on the market today 
—AND these products are constantly available in adequate 
quantities — because of GORTON’S wide range of sources 
in and around the U. S. fishing waters! 


According to your own selection from 
the “Family” we will provide the oil 


you need! 


YOUR THE... 


“GORTON FAMILY” 


NEW ENGLAND BY-PRODUC CORE 


177 MILK STREET 


BOSTON, MASS. 


Feed Sales Equal 
5% of Farm Income 


The total retail value of commercial 
feeds sold in Wisconsin in 1940, excluding 
grains and hay, was placed at 162 million 
dollars or about five per cent of the 1940 
Wisconsin gross farm income according to 
figures compiled by the Wisconsin depart- 
ment of agriculture. 

Although the total volume was some- 
what smaller than in 1939 this is attributed 
to the fact that more grain and a bumper 
crop of hay were produced by Wisconsin 
farmers in 1940, making it unnecessary to 
buy as much commercial feed as the year 
previous. 

With all feed manufacturers having now 
reported their total sales figures reveal 
that retail sales of commercial feed in Wis- 
consin totaled 550,041 tons for 1940 com- 
pared to 558,603 tons for 1939. The depart- 
ment reports, however, that the tonnage 
of commercial feeds now being sold is con- 
siderably greater than last year since 
home-produced feeds are not as ample as 
formerly. 


Army Calls Burchard 
Into Active Service 


Tom C. Burchard, advertising manager 
for Murphy Products Co., Burlington, Wis., 
has been called into active service as Cap- 
tain of Field Artillery and has been assign- 
ed to the Fifth Armored division at Fort 
Knox, Kentucky. 

Although he had been on the reserve 
officers list for a number of years with the 
rank of captain, Mr. Burchard was retired 
several years ago and was quite surprised 
when he received notice to report for 
medical examination Sept. 1. He passed 
with flying colors and was ordered to re- 
port at Fort Knox, Sept. 15. 


e@ A. A. BERGERON CO., Rice Lake, Wis., 
has started construction of a new concrete 
warehouse which will be located just west 
of the present feed store. 


@ JOHN F. BULLARD, Woodstock, Ill., has 
purchased Melvin Stalhein’s interest in the 
Pioneer Feed Mills at 116 N. Jefferson St. 


—-—-@@— -— 


@ WM. C. DUNCAN & CO., INC., New 
York City, has been incorporated to deal 
in grain, flour, cereals, etc. 

@ ANDREW EASTON, Hayward, Wis., has 
resigned his position as manager of the 
Hayward Feed & Fuel Co., and with his 
son Gordon will open a feed store in the 
old pickle factory building. 

@ PIPER GRAIN & MILLING CO., Cedar 
Rapids, Iowa is building a new office and 
enlarging the feed warehouse and mixing 
room at its Aplington, Iowa location. A 
new molasses mixer and improved light- 
ing equipment will also be installed. The 
company’s plant at Riverside, lowa was 
also remodeled recently including the 
installation of an_ inter-communication 
system. 
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F YOU will look on your map of Con- 

necticut you will find Clinton, one of 
the towns on Long Island Sound, half-way 
between New Haven and New London. 
From the first English settlement in 1665 to 
1838 this section, including what is now 
the town of Clinton, was under the name 
of Killingworth. In this region the Ham- 
monassett Indians lived for years. This 
particular tribe was few in number and 
they were headed by a chief named Sebe- 


A REMINDER of by-gone days. 
Note depression worn in rock 
by feet of Indian workers. Stick 
indicates approximate depth of 
grinding hole. 


quanash, or “the man who weeps.” His 
daughter married Uncas, the chief of the 
Mohegans, the more powerful tribe living 
to the east and north. As late as the early 
1800's there were Indians in this district. 

And if you will follow the Cow Hill road 
past the old red schoolhouse a mile or so 
you will find Indian Rock. 

Although not shown on any map it is of 
interest to all because it was once used as 
a grist mill by some of America’s first in- 
habitants. Except for the good road which 
goes near it, it is hidden away in the 
almost continuous forest which spreads 
over this area. It was at this “air-condi- 
tioned” grist mill that the Indians worked 
never dreaming what the years would 
bring to pass in the way of excellent roads 
and thickly settled towns nearby. 

From the size of the hole in the rock this 
historic qrist mill was evidently used over 
a long period of time. It might have been 
the “mill” where all the friendly neighbor- 
ing tribes ground their corn. 

The picture you see here shows this great 
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Primitive 


ground grist for 
first americans 


“corn-grinding hole”, as well as the hole 
worn by the feet of many Indians as they 
worked at grinding their corn. An old-timer 
says that they liked to bend a young tree 
over the rock when possible, tie a pestle 
to it and grind their corn that way. Of 
course if no tree was available or died 


as shown above. 


Eng inee 


Ibberson Rebuilds For Carlton 


Kahlbaum Bros., Carlton, Mich., suffered a fire 
loss and called Ibberson to rebuild, with the result 


from constant use they used the strong 
arm method with a pestle made for that 
purpose. 

The squaws not only did the housekeep- 
ing but were the farmers too. They raised 
the beans and corn and dried the latter 
very carefully before burying it in the 
ground for future use. The Indian men 
claimed that the land was more fertile if 
tilled by the women. Succotash was one 
of their favorite dishes and they made 
delicious cakes of Indian corn meal which 
they wrapped in leaves and roasted in 
the ashes. 

Hammonassett river is only a few hun- 
dred yards west of Indian Rock and it 
seems reasonable to believe that between 
the rock and the river the Indians found a 
desirable place to pitch their wigwams. 


The plant is fully equipped to handle ear corn 
as well as small grain, and caters to wholesale as 
well as retail trade. The power to operate the plant 
is supplied by a 240 h.p. Diesel Engine. 


It Pays To Consult IBBERSON 


There is no obligation attached to a request for 
information or for consultation. Let us help solve 
your problem. Write us today. 


F 
| 
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Best 


ECAUSE of the national de- 

fense program many feed 

plant owners are debating the 
fuel proposition. Oil or coal — 
which is most advisable? In our 
use of fuel for heating, power and 
other purposes we are continually wat T 
being told to conserve fuel — par- bit T 
ticularly oil. 

In spite of the circumstances there 
is no reason why we should lose 
or waste money and we are still 
allowed to use our own judgment 
as to which type of fuel is best or 
most economical for our purpose. 
The accompanying chart will en- 
able any feed plant operator to 
compare the two fuels and help 
decide which will be the more 
economical—oil or coal. 


may be easily determined 
with this handy chart 
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In using the chart merely zig zag 
two straight lines from the extreme 
left side, toward the right, and you 
immediately get the heat units in 
oil that one cent will buy. And 
then one line from the extreme right 
side, toward the left, will give the 
heat units in coal that one cent will 
buy. Both answers are in column 
E, making it easy to compare the 
results. 

For example, let us say that you 
can buy fuel oil in your vicinity at 
4 cents per gallon; that the heat 
value of the oil is 20,000 B.T.U. per 
pound; and that there are eight 
pounds of oil in each gallon. 

Run a straight line through the 
four cents in column A and the 
20,000 in column B, and locate the 
intersection in column C. Then from 
that located point run through the 
eight in column D and the final 
intersection with column E shows 
that one cent will buy 40,000 heat 
units of oil, commonly called B.T.U's. 

Now to compare the oil with coal, 
let us say that you can buy coal in 
your vicinity at $6 per ton, column 
G, and that the heat value of the 
coal is 11,000 B.T.U. per pound, col- 
umn F. A straight line through 
those two points as shown on this 
chart, tells us that one cent will buy 
close to 37,000 heat units of coal— 
column E. 

Column E gives the answers for 
both the oil and the coal. It shows 


COST OF OIL — CENTS PER GALLON 
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that one cent will buy a little over 
3000 B.T.U.’s more of oil than of 
coal. In other words in this in- 
stance, as clearly indicated on the 
chart, the oil is the better “buy” of 
the two, on a strictly heat value 
basis. 

Although we taxpayers are in- 
clined to consider ourselves heavily 
and unjustly taxed for the necessi- 
ties of life, here is cause for comfort: 
The most important necessity of all 
—sunlight—costs nothing whatever. 
Every inhabitant of the earth, 
whether a taxpayer or not, should 
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B.T.U. ONE CENT WILL BUY — OIL OR COAL 
COST OF COAL 


{ 140,000 
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be thankful that sunlight is free. 

Think this over: To be obliged to 
pay for only one day of sunlight, 
at ordinary rates for electricity, 
would bankrupt the earth. There is 
not enough money in existence to 
pay for a single day’s sunshine. 

Take for example a typical room 
1l feet by 12 feet, in which there 
are three 50 watt lamps. At 10 cents 
per kilowatt-hour the cost of light- 
ing this room is 11/2 cents per hour, 
which, to most of us, is considered 
a reasonable rate. 

The lighting of this room is less 
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intense than sunlight. The sun does a 
“better job”. Let us therefore assume that 
sunshine is actually worth 12 cents per 
hour on an area 11 feet by 12 feet. 


The sun is continuously shining on the 
earth—on a disk 8000 miles in diameter— 
and has been doing so for millions of 
years without a second’s interruption. The 
so-called “total eclipses of the sun” are not 
total at all. The area of the earth cut off 
by the moon is practically nothing. 


So, applying mathematics, we find that 
the sun is continually shining on 50,200,000 
square miles of earth. This is equivalent 
to 10,580,000,000,000 rooms of the size here 
mentioned—11 feet by 12 feet. 


At 1% cents per room per hour it is a 
matter of simple multiplication to find that 
if the sun could and would demand pay- 
ment for sunlight, our daily bill would 
amount to this tidy sum: $3,810,000,000,000. 
In other words, nearly four million million. 
War reparations, national deficits, cost of 
war, and such, of all nations combined, 
are swallowed up many times in this 
gigantic sum. 


Shouldn't we be thankful that we are not 
taxed for sunlight? 


Name George Sowa 
For Badger State 


Appointment of George Sowa as sales 
representative for the state of Wisconsin 
has been announced by Atkins & Durbrow, 
Inc., New York City. 

Mr. Sowa is a 
graduate of Pennsyl- 
vania State college 
where he majored in 
poultry and animal 
husbandry. He has 
also had a number 
of years of actual 
farm experience and 
is ably qualified to 
assist Wisconsin cus- 
tomers of the firm in 
solving their poultry 
and dairy problems. 

Atkins & Durbrow, Inc., are exclusive 
distributors for the California Packing 
Corp., E. R. Squibb & Sons, VioBin Corp., 
Pabst Brewing Co. products in the poultry 
and animal field, and the Pioneer brands 
of peat moss manufactured by the Erie 
Peat, Ltd., of Canada. 
@ CENTRAL SOYA CO., and McMillen 
Feed Mills, Inc., Decatur, Ind., held their 
annual employes picnic Sept. 6 at Sunset 
Park. Contests and games were provided 
for the children as well as dancing and 
entertainment for the adults. A record at- 
tendance was reported. 

@ FARMERS COOPERATIVE ELEVATOR 
CO., Sauk Centre, Minn., has completed 
construction of a new grain elevator made 
of concrete staves. The elevator is 18 feet 
in diameter and 64 feet high with a capa- 
city of 15,000 bushels. 

@ J. H. BEICKMAN, Seymour, Ind., has 
succeeded Philip Becker as manager of the 
Farmers Co-op Elevator Co. 


George Sowa 
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@ STEINHART GRAIN CO., Indianapolis, 
Ind., has purchased the Sugar Creek Grain 
Co., at Thorntown. 

@ CHARLES GRUBBS, Mays, Ind., has 
purchased the C. S. Stewart elevator. 

F. M. SAGER DIES 
F. M. Sager, who for seven years repre- 

sented Dr. Salsbury’s Laboratories in 
southern Illinois, died Sept. 6 as the result 
of injuries received three days earlier in 
an auto accident near Shelby, Mich. The 
accident occured while the Sagers were 
enroute to their home in Mt. Vernon, IIL, 
following a vacation trip. Robert Sager, 
a son, was also seriously injured but is 
reported to be recovering in a Shelby 


hospital. 
TRADE M 


CONTAINS COD OIL 


=for Non- 

ferment- 
ing Brewer's 

Yeast. 


=for Cod 
Liver Oil 
and Wheat 
Germ Oil. 


NEW TREASURER 
Dale G. Phillips, Cleveland Grain Co., 

Indianapolis, Ind., has been named trea- 
surer of the Indiana Grain Dealers asso- 
ciation to succeed R. B. McConnel who 
recently resigned. Mr. McConnel, a grain 
commission man in the Indianapolis market 
for the past 25 years, has closed his office 
and will make his future home in Detroit. 

@ FEDERAL MILL INC., Lockport, N. Y. 
has signed a new labor agreement calling 
for a flat seven and a half cent per hour 
wage increase with the A. F. of L. flour 
mill workers union. 

—_——~¢ 
@ DAYVILLE GRAIN & FEED CO., Nor- 
wich, Conn., has started construction of a 
new frame warehouse. 


the Bag 


—means that 
the Feed inside 
contains Plenty 
of Each of these 


Conkeys Radio, Poul- 
try and Farm Paper 
Advertising is 
constantly reminding 
Poultrymen to ‘Look 
for the 2 Big Red Let- 
ters on Every Bag.” 


Write for Dealer 
Proposition 


The G. E. Conkey Co. 


6761 Broadway 
Cleveland, Ohio 


No wonder so many Hatch- 
erymen recommend ‘“Con- 
keys” to their Flock Owners. 
No wonder they find “Con- 
keys” the profitable line of 
feeds to sell. 


32%, 
SUPDLEMENT 
MASFi 


MaANUFACT! 
The G.E. CONKEY "co. 


De |\Conkeys | 
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WA 
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* Production for Defense * 


The tremendous production of milk, eggs and meat called 
for by the Department of Agriculture for the coming year 
means a job of feeding — and consequently a job of feed 
mixing and feed transportation—without parallel in history. 


We are prepared to play our humble part in this vast pro- 


gram by supplying, at reasonable prices, through normal 
channels, the important by-product feeds so necessary to 
good rations for livestock and poultry: 


* BUFFALO CORN GLUTEN FEED 
* BUFFALO CORN GLUTEN FEED SWEETENED 
* DIAMOND CORN GLUTEN MEAL 
* FEEDING CORN SUGAR MOLASSES (HYDROL) 


CORN PRODUCTS SALES COMPANY 
NEW YORK e CHICAGO e KANSAS CITY 


ry Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialities for feed manu- 
facturers we offer you individual, personal- 
ized service which guarantees satisfaction. 
Next time you are in the market for any of table Rolled Oats 


. Feeding Rolled Oats 
the products listed here let us furnish your 


requirements. Our fast service and quality Feeding Oat Meal 
5 Pulverized and Bolted 
products make it worth your while to buy Oats 


Whole Oat Groats 
from us. Steel Cut Wheat 
€ Ground Oat Groats 


Oat Mill Feed 
FAST SERVICE 


FRUEN MILLING CO, 


Molasses 
St Crim: Oat 


Order a Mixed Car of 


(The Flour with the Vim and Pep left in) 


(Higher in Protein) 


LAKE CITY, MINN. 


Golden Loaf Flour 


TENNANT & HoyT Co. 
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James A. Watson, better known as Jim, 
Minnesota-Dokotas representative of the 
Blatchford Calf Meal Co., Waukegan, IIl., 
is shown here holding the John W. Barwell 
annual salesmanship trophy, the most 
coveted sales honor that can be secured 
in the Blatchford organization. 

The award is made each year for out- 
standing sales accomplishment and was 
won this year by Mr. Watson. The pre- 
sentation which took place at the annual 
sales meeting recently held, was made by 
James M. Flinn, president. The winner re- 
tains possession of the beautiful mounted 
gold calf for one year and his name is 
permanently inscribed on the face plate of 
the trophy. The recipient also receives 
$100 in cash. ae 


Northwest Feed Men 


Name New Officers 


Meeting at the Curtis hotel, Minneapolis, 
Minn., Sept. 23, members of the Northwest 
Feed Manufacturers & Distributors asso- 
ciation named D. A. Williams, manager of 
the Minnesota Farm Bureau Service Co., 
South St. Paul, to head their organization 
for the coming year. He will succeed E. J. 
Cashman, president of Doughboy Mills, 
Inc., New Richmond, Wis. 

Other officers elected were: Stanley Nel- 
son, Northrup, King & Co., Minneapolis, 
first vice president; L. H. Patten, Farmers 
& Merchants Milling Co., Glencoe, Minn., 
second vice president; Willard Lighter, 
Cargill, Inc., Minneapolis, third vice presi- 
dent; and S. N. Osgood, Fruen Milling Co., 
Minneapolis, secretary-treasurer. 

The following were elected to the execu- 
tive board: Charles McCartney, Ralston 
Purina Co., chairman; George Smith, Arch- 
er-Daniels-Midland Co., A. L. Stanchfield, 
A. L. Stanchfield & Co.; Warren Plummer, 
Washburn Crosby Co., all of Minneapolis, 
and O. M. Jensen, Armour & Co., South 
St. Paul. 
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Foundation Upheld 
On Vitamin Patents 


The Wisconsin Alumni Research founda- 
tion was upheld in federal court Sept. 6 
when District Judge Charles C. Cavanah, 
Los Angeles, Cal., ruled that the three pat- 
ents protecting the world famous Steen- 
bock Vitamin D irradiation process were 
valid and that Vitamin Technologists, Inc., 
a California corporation was guilty of pat- 
ent infringment. 

The suit involving millions of dollars in 
University of Wisconsin research funds was 
instituted against the California concern 
whose president, H. F. B. Roessler, chal- 
lenged the validity of the foundation's pat- 
ents on the irradiation process perfected 
by Dr. Harry Steenbock, professor of bio- 
chemistry at the University of Wisconsin. 

Royalties received by the Alumni Re- 
search foundation for the use of the Steen- 
bock process by milk companies and 
manufacturers of food and drug products 
have amounted to several millions of dol- 
lars, which are held in trust by the founda- 
tion and allocated for university research. 


Judge Cavanah’s ruling not only vali- 
dates the Steenbock patents but insures 
the foundation's right to future income 
from royalties on the widely used irradia- 
tion process. 

@ P. J. OESTERLING & SONS, INC., Butler, 
Pa., have purchased the W. L. McConnell 
& Son feed store at Grove City, Pa. 


@ M. F. SMITH feed and seed store, Hor- 
nell, N. Y., has discontinued business. The 
store which was established in 1904 has 
been operated in recent years by Mrs. Burr 
L. Smith and her daughter Miss Miriam 
Smith. 


NO TURKEY SHORTAGE 


An estimated 33,553,000 turkeys will be 
raised on United States farms this year 
according to the United States department 
of agriculture. The estimate is less than 
one per cent greater than last year after 
making allowances for the exceptional 
storm losses last November which lessened 
the market supply by more than a million 
turkeys. 


CONSERVE ON BAGS 

To avert a threatened shortage of bag 
supplies the Office of Production Manage- 
ment recently released a suggestion that 
wherever possible printing be eliminated 
on bags of burlap and other textiles so 
that they may be used over again. Con- 
sumers are also urged either to return 
bags to the seller of the merchandise or 
sell them to recognized second-hand deal- 
ers in order to make them available for 
reuse. 


@ WILLIAM A. GLATTE, 77, Buffalo, N. Y., 
former manager of the Quaker Oats Co. 
in that city died last month following a 
heart attack. 


Sunset Feed & 


CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


CLO-TRATE PRODUCTS 


Fortified Cod Liver Oil & 
Vitamin A & D Feeding Oils 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


FEED JOBBERS 


Distributors of: 


Hubinger (Keokuk) 
Corn Gluten Feed 
Kellogg’s Hominy Feed 
Chenango Dried Whey 
Wheat Germ Oil 
Wheat Germ 


WRITE US FOR FURTHER INFORMATION 


Grain Co., Inc. 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


SUNSET BRAND FEED 
(an exclusively milk product) 


High in flavin, milk albumen, 
and milk minerals. 


“STAYS PUT”! 


By itself, ELECTRO flows freely. There is not 
the slightest attraction of its particles for one 
another. Yet in feed mixtures ELECTRO 
clings tightly to other ingredient Particles 
and “stays put.” Once ELECTRO is_thor- 
oughly mixed, it stays mixed uniformly always. 
It will not separate or settle out. 


CONTROLLED POULTRY and ANIMAL FEED MIXTURES 
NO SEPARATING —NO SETTLING IN FEEDS 
UNIFORM DISTRIBUTION THROUGHOUT 

NO ARCHING IN BINS, CHUTES OR FEEDERS 
NO “BALLING UP” 


INVESTIGATE free flowing ELECTRO 
now! Write today for FREE SAMPLE 
DEPT. F.B. 


Carbonate (ompany 


“Pioneer Producers of T ce Products” 


EAST 
CHICAGQ, ILL 


KEEP WATCHING for important news coming 
soon about a New and Improved Research and 


and attractive prices. Control Laboratory for your protection! 


FREDMAN BAG CO. 


Theat 
MILWAUKEE, WIS. 


OMAHA. WEB 


BOX 409 
CARTHAGE, MO 
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— good will 
(Continued from Page Twelve) 


our feeds will do. This year I am building 
a chicken house for 1000 layers. I expect 
to have it full and plan to keep laying 
records to use in stressing the superiority 
of the feeds we handle. 


“We always have a display of feeds at 
our local county fair in connection with a 
contest of some description. Last year we 
sewed several empty feed bags together 
into one large bag and then filled it with 
feed. We offered prizes to those guessing 
how much the bag weighed. The actual 
weight was 1600 pounds and we had 
guesses all the way from 250 pounds to 
10,000 pounds. This contest created a lot 


COTTONSEED MEAL 


IN THE MIXTURE 
Makes Easier Sales! 


of interest and gave us a nice mailing list 
of prospective customers. Between 3000 
and 4000 entries were turned in. 

“We mail out literature furnished us by 
our feed manufacturer eight or nine times 
a year to a list of 400 or 500 selected 
names. Three or four times a year we 
also mail out a postal card of our own 
composition. This constant barrage of 
literature keeps our name and business 
prominent in the minds of patrons and 
prospective customers. 

“We also run ads nearly every week in 
our local paper. At present we are using 
a small ad in a 13-weeks series. The ads 
of 18 merchants in various lines of business 
are grouped together in a weekly business 
directory. The arrangement with the news- 
paper provides that at least once during 


NATIONAL COTTONSEED PRODUCTS ASSN 


INCORPORATED 


1411 Santa Fe Bldg. 


Dallas, Texas 


the thirteen weeks we secure a special 
‘write up’ along with the ad. We stress 
baby chicks and feeds in these ads and 
they have been effective in selling both. 

“All store sales are made for cash. We 
carry no open accounts. We started with 
very little capital and consequently run 
our business on a cash basis. We have had 
no reason to change this. If a man’s credit 
is not good enough to sell him on contract 
or on his note we don't care to do busi- 
ness with him except on a cash basis. We 
have perhaps lost a few customers by our 
policy in this regard, but we feel that the 
advantages of the cash system far surpass 
the disadvantages. We would rather lose 
a few sales in which we have no invest- 
ment than to lose them with our money 
tied up in them. 

“In addition to our more formal methods 
of promotion, we carry on several stunts 
that are good will builders. One of these 
is the maintenance of a bulletin board in 
our office where customers can list without 
charge the items they wish to sell or buy. 
This service is quite popular. 

“Another stunt tried for the first time last 
winter has proved a very efficient goodwill 
builder. We kept a pot of coffee on the 
stove all the time with cups, sugar and 
cream on hand. When customers came to 
town they found it very cheering to drop 
in for a cup of hot coffee. This stunt did 
much to cement goodwill between us and 
our customers and in addition it brought 
in a considerable number of new custom- 
ers. We have no way of knowing just how 
effective this idea has been but we do 
know that many people who had never 
traded with us came in and asked where 
the coffee pot was, helped themselves and 
later became customers. This stunt only 
cost us about $1 a week but we think it 
is one of the best good will builders we 
have ever tried. 

“The most surprising feature was that a 
number of customers continued to come in 
during the hottest weather this summer 
looking for a cup of coffee. To accommo- 
date them we fixed up an electric plate 
for use when our stove is not in operation. 
Most of our coffee drinkers this summer 
were older people. Our younger custom- 
ers prefer a cold drink and for these we 
keep iced lemonade on hand. Thus this 
stunt can be effectively carried on the 
whole year around. 

When Mr. Doll engaged in his venture, 
he had a cash capital of only $50. He 
purchased a cream station having an aver- 
age of 600 pounds of butter fat per week. 
Immediately he began handling Wayne 
feeds which he now sells exclusively and 
at the same time made a connection with 
the hatchery mentioned. He also added a 
line of poultry supplies and remedies and 
started to buy eggs and poultry. 

In addition to his phenomenal sales of 
baby chicks, he has increased the cream 
business to more than 1000 pounds of but- 
ter fat per week, last year handling more 
than 52,000 pounds. 

Previous to his connection with the Al- 
lied Mills as service man Mr. Doll was 
with the staff of the Chicago Daily Drovers 
Journal. This experience also helped to 
give him a good background as a feed 
dealer. 
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The week previous to the fall opening of schools an enter- 
prising Ohio dealer advertised the offer of a free pad of paper 
and a pencil to every child visiting his store accompanied by a 
parent. Both the pencil and the tablet bore the name of his feed 
mill. The offer not only stepped up his sales for that week but 
also brought him a lot of new customers. Many of the parents 
who came with their children were city folks who had never 
entered his store before. Most of them expressed surprise at 
the variety of merchandise he carried and he reported a brisk 
business in pet foods, fertilizers and grass seed. 


Collection Appeal 

With farm income considerably higher in most sections of 
the country a Pennsylvania dealer decided it was a good time 
to go after some delinquent accounts. His letter, although 
couched in a humorous vein, emphasized that he would like 
to take a vacation but that he was unable to dig up any surplus 
cash owing to the large amount he was carrying on his books. 
The response was very gratifying and many of his customers 
who had previously ignored sterner demands, letters and threats 
promptly came across with substantial payments. Needless 


to say he claimed it was his most enjoyable vacation in many 
years. 


Unique Seed Display 

A seed display with a patriotic theme recently drew consider- 
able attention to the windows of a New England dealer. A map 
of the United States was outlined on a false floor installed so 
that it sloped toward the front of the window. The various states 
were then filled in on the map with colored seeds and across 
the map formed in red, white and blue seeds was the title “God 
Bless America”. Specially painted backgrounds contrasted the 
condition of the American farmer pursuing his vocation in a 
land of peace and that of the European farmer with his fields 
despoiled by war. 


Defense Week Sale 


To call attention to United States Savings Bonds and Stamps 
and to encourage their purchase a Massachusetts dealer adver- 
tised a special defense week sale in which he gave a 10 cent 
savings stamp free with each $1.00 purchase. The offer was 
advertised by streamers in the show window together with the 
official defense poster and other window cards. Many other 
feed dealers who have defense stamps for sale at their places 
of business are suggesting to each customer that they take their 


change in savings stamps. Results have been reported very 
satisfactory. 


Artistic Aduertising 


A Michigan dealer uses the three large front windows on the 
second story of his feed store to convey seasonal messages in 
pictures. He employs a local artist to paint the scenes in colors 
together with an appropriate advertising message on the inside 
of the glass where they are protected from the elements. The 
scenes are changed at various intervals during the year so that 
they are always timely. 
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A. 
PERSONALIZED SERVICE 


To Dealers and Jobbers 


© SOY BEAN OIL MEAL 
® LINSEED OIL MEAL 

© MALT SPROUTS 

© BREWERS GRAINS 


Real Worth 16% Dairy Feed 


and other ingredients 


CARLOTS OUR SPECIALTY 


Rowell Feed Supplies, Ine. 


Grain & Stock Exchange Bld’g 


MILWAUKEE 
Broadway 2726 


FEED MIXERS 


Here is a really complete line 
of mixers, built to mix feed 
faster and to take a minimum 
of floor space. Quiet and de- 
pendable in operation. More 
economical because Sidney 
Mixers take less time and 
power to do the work. They 
are equipped with silent 
gears that run in oil with the 
gear box oil-tight. Models to 
fit your needs in either motor 
driven, flat or V-belt types. 


Manufacturers of: 


Corn Crackers and Graders 
Grain and Seed Cleaners 
Electric Truck Hoists 

Ear Corn Crushers 

Corn Shellers 

Feed Mixers 

Elevators, etc. 


Write today for catalog! 


THE Sidney GRAIN MACHINERY CO. 


“Manufacturers for over 75 years” @ SIDNEY, OHIO 
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Me J= 
IN YOUR FEED STORE 
— 


You should mix 


because.. 


t’s an “Attractive Buy” 


Proputac DRIED is 
being employed by a steadily grow-. 
ing number of progressive mixers 
because of its demonstrated nutri- 
tional effectiveness. Creighton Bros. 
of Warsaw, Ind., the largest R.O.P. 
breeders in America, describe it as 
“a very attractive buy” when report- 
ing that their Spring and early 
Summer hatches were 1.7% higher 
from birds fed a mash in which 
Produlac Dried replaced dried milk 
pound for pound. Equally favor- 
able results in a five months’ laying 
test caused Creighton Bros. to state 
“that it adequately and satisfac- 
torily replaced milk in our poul- 
try rations.” 


If you’re looking for an economical 
ingredient—one that makes a sen- 
sible replacement for others more 
expensive, try Produlac Dried. In 
growing and laying mashes alike, it 
has a record of performance your 
customers will be quick to appre- 
ciate. 
& 


FEED DEALERS: Send for 
a supply of new Produlac 
Dried folders NOW to Dept. 
B, Grain Products Division, 
National Distillers Products 
-» 120 Broadway, New 
or 


DOES NOT CAKE NOR HARDEN 


CORN GRAINS WITH 


Mayor Fiorello H. La Guardia is shown here being presented with a two-pound 
package of Wisconsin natural cheese by Miss Helen McDonald, Fond du Lac, Wisconsin's 
“Queen of Dairyland.” The presentation was made during the national convention of 
the American Legion held last month in Milwaukee. 


STEEL! 


Priorities are in such a state of uncer- 
tainty that no one may predict whether 
fabricators will be supplied with the 
proper grade and quantity of steel. We have a 
stock NOW, but... 


| 


is the time to order that spouting 
and other equipment which we man- 
ufacture for elevators. 


The Gerber 
No.2 Distributor 
Spout 
Write Today 
for a 
tree catalog 
H1-1941 


519 S. 3rd St. 
Minneapolis 


J. J. GERBER SHEET METAL WORKS ‘223:::23 
Manufacturers 
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FEED DEALERS! 


Be Profit-Wise = Jersee-ize 


MILK 
MINERALS 
and 
VITAMINS 


A-B-C-D-EéG 


Make More Money — Get and Hold More Customers. 
JERSEE-Ize—it's the success secret used by hundreds of 
Mills, Elevators and Feed Stores for mixing their own line 
of feeds—feeds that give better results and sell easier. 


With.our plan you Jersee-ize your feeds with Jersee 
Balancer—a High Potency, Double Seal, Vitamin Con- 
centrate with added minerals. A PLUS value Concentrate . 
that goes twice as far as any other vitamin concentrate. 


You Make Up to $20.00 a Ton 
More Profit with Our Plan 


You control the trade in your locality. Our free dealer 
service is outstanding in its completeness. Formulas, 
double seal tags, registration papers, posters, folders, cir- 
culars, newspaper mats are all part of our service to you. 


Write today about our plan of mixing your own line 
of feeds that are geared for profits and results. 


The JERSEE CO., Minneapolis, Minn. 


HOWELL 
FEED PLANT EQUIPMENT 


@ Everything in equipment and supplies for feed 
mills and processing plants. No matter what you 
need we can furnish it promptly and at prices that 
will save you money. We are manufacturers, and 
distributors of the following well known lines: 


Howell Power Transmission Equipment—Diamond Attrition 
Mills—Jacobson Hammer Mills—Howell Roller Mills—Batch 
Mixers—Speed King Corn Crushers—Sidney Shellers—Corn 
Crackers and Graders—Waukesha Power Units—Stearns Mag- 
netic Separators—Howell Combined Scalper and Magnetic Sep- 
arators—Clipper Cleaners—Challenger and Expert Clover Scari- 
fiers and Oat MHullers—Ceresan Treaters—Soweigh Scales— 
Calumet Elevator Buckets—Gopher and Atlas Belting—Western 
Pellet Machines—Marvel Molasses Process—MacClellan Batch 
Mixer—Vita Cereal Mills—Midget Marvel Flour Mills. 


Complete information and prices on request 


MINNEAPOLIS, MINNESOTA 


Established 1879 — 61 years of service to the Feed Industry 


Your mashes made with “Vitality 
P. V. M. Concentrate” produce results—repeat sales—profits. 
Proven formulas—sales helps—nutritional service provided. 
Now is the time to be right. 
Act Quick. 
Write for complete FREE details. 


VITALITY MILLS, INC. 


Board of Trade 
Chicago, Illinois 
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of 
New Jorks Ppular 


HOTEL 


LINCOLN 


44™T0 45™ STS. AT AVE. 
OUR CHOICEST ROOMS From $ 


1400 ROOMS each with 

Bath, Servidor, and Radio. 

* Four fine restaurants 
awarded Grand Prix 1940 

Culinary Art Exhibition. 
MARIA KRAMER 
PRESIDENT 

John L. Horgan 
Gen. Mgr. 
HOTEL EDISON 


SAME OWNERSHIP 


Ag 
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three little 


Bull Calues 


LTHOUGH not as famous as the Di- 

onne quintuplets or as well known cs 
the Keys quadruplets, the Dominos are 
creating equally as much interest in the 
animal world. 

The Dominos—Curley, Larry and Moe— 
are Polled Herefords and believed to be 
the only triplet bull calves in United States. 
More than 3000 persons have visited Sunny 
Brook farm 14 miles northeast of Ironton, 
Ohio on highway 141 to view these now 
famous calves. 

According to 19 year old Chauncey 
Schafer, their owner, triplet bull calves 
are a rare occurence, and Chauncey 
should know for he’s given more time to 
the study of Hereford stock than he has to 
his high school studies. 

Chauncey is the son of Edwin Schafer, 
a member of the Ironton high school facul- 
ty. Mr. and Mrs. Schafer and their two 
sons, Garland, 20, and Chauncey, 19, 
spend their summers on their farm near 
Aid which has been in the family for over 
130 years. All four of them have the same 
hobby, Polled Hereford cattle and hogs, 
and since an early age the two boys have 
been investing their savings in live stock. 


YOUNG Chauncey Schafer, 
19, owner of the triplet bull 


calves is shown, left, above, 
with his mother and brother, 
Garland. The Dominos, read- 
ing from left to right, are: 
Curley, Larry and Moe. 


Chauncey purchased Ruth Donna mother 
of the triplets in 1938. One calf was born 
to her in 1939 and in December 1940 a 
second calf was anticipated. Instead it 


CORN - OATS - FEED BARLEY 
Poultry and Milling Wheat 


ANY GRADE... ANY QUANTITY... ANY TIME... 


Write or Wire for Quotations 


BUNGE ELEVATOR CORPORATION 


MINNEAPOLIS MINNESOTA 


NO-MILK 


NO-MILK Calf Food has been a popular profit 
item with feed dealers for more than 55 years. 
More than 1100 dealers who now handle No-Milk 
Calf Food are helping their customers raise better 
calves and hogs. Write today for complete infor- 
mation and prices. 


National Calf Pellets Are Also Available 


NATIONAL FOOD COMPANY 


D. R. MIHILLS, Mer. 


FOND DU LAC WISCONSIN 


turned out to be triplets. For several nights 
after the blessed event Chauncey and his 
brother Garland took turns staying up 
with Ruth Donna and her three offspring 
to see that they were properly attended 
and fed. 

The calves were raised on Calf Manna 
and Stafolife Fitting Feed and at three 
weeks two of them weighed 68 pounds 
and the third 68%. At five months all 
three were tied at 350 pounds and at the 
present time all are well over the 700 
pound mark. The triplets immediately 
started to attract wide attention and many 
persons interested in cattle have driven 
hundreds of miles out of their way in order 
to view the bouncing youngsters. 

Although it is the triplets who have been 
receiving the most attention Chauncey 
points out that Ruth Donna also deserves 
some publicity. Although only four years 
old she is already the mother of four 
calves. 

The triplets have been displayed at a 
number of fairs this summer and are also 
being shown at the National Polled Here- 
ford Show in Memphis, Tenn., Oct. 11-18. 

The triplets have been named Curley, 
Larry and Moe atfter the three film comedi- 
ans and in their own community they are 
just about as famous. They have been 
widely publicized in newspapers and farm 
journals and were recently featured over 
WLW of Cincinnati on Everybody's Farm 
Hour. 


@ ERNEST KIESER, Toledo, Ohio has re- 
cently been appointed vice president in 
charge of sales for the Kasco Mills, Inc. 
E. W. Peters was named assistant secretary. 

@ POSEYVILLE GRAIN & FEED CO., 
Poseyville, Ind., has started construction of 
its second grain elevator to provide addi- 


tional storage space. 


@ STANWOOD S. OSGOOD, Fruen Milling 
Co., Minneapolis, Minn., whose marriage 
occured Sept. 6, has returned to the Twin 
Cities following a wedding trip to the East. 
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Feed School Studies 
Nutrition Problems 


The government's “Feed For Defense” 
program and present-day problems of nu- 
trition occupied the spotlight at the West- 
ern Grain & Feed association's Feed School 
held in cooperation with Iowa State col- 
lege at Ames, Iowa, Oct. 3-4. 

Dr. P. H. Phillips, University of Wiscon- 
sin, was the principal speaker at the school. 
He spoke on fundamentals of animal nu- 
trition at the opening session Friday and 
on Saturday morning he reviewed late 
developments in feeding. Swine feeding 
and dairy feeding were discussed respec- 
tively by Prof. C. C. Culbertson and Dr. 
C. Y. Cannon, both of Iowa State college. 
Two demonstrations were also conducted 
by members of the Iowa State college staff. 
These consisted of a poultry feeding dem- 
onstration by Dr. H. L. Wilcke, and a vita- 
min demonstration by Dr. B. H. Thomas 
and his rats. 

Other features included a field trip, a 
banquet at the Memorial Union Friday 
evening at which George Godfrey spoke 
on farmer relationship and the Iowa State- 
Nebraska football game Saturday atfter- 
noon. In spite of the lusty vocal efforts of 
the feedmen, Nebraska's Rose Bowl eleven 
proved too much for Iowa State and the 
latter went down to defeat 14 to 0. 


Mineral Feed Men 
Re-electJ. S. Ahern 


J. S. Ahern, Moorman Mfg. Co., Quincy, 
Ill., was re-elected president of the Min- 
eral Feed Manufacturers association at its 
annual meeting held Sept. 5 at the Olym- 
pia Fields Country club near Chicago. 

James L. Elliott, Oelwein Chemical Co., 
Oelwein, Iowa was elected vice president 
and M. E. Gray, also of the Moorman Co., 
was named secretary-treasurer. Directors 
chosen in addition to Mr. Ahern and Mr. 
Elliott were: P. A. Casey, Vitamineral Co., 
Peroria, Ill.; Dr. E. E. Clore, Hoosier Min- 
eral Feed Co., Greenwood, Ind.; and Thom- 
as Moorman, National Livestock Products 
Co., Hammond, Ind. 

Principal speakers at the meeting were 
Ralph Field, president of the American 
Feed Manufacturers association and Dr. 
Henry R. Kraybill, director of research for 
the American Meat Institute. 

The annual golf tournament was won by 
C. D. Harrod, Werthan Bag Corp., closely 
followed by C. A. Roadstrum, Vitamineral 
Co., and J. E. Nelson, Armour & Co. 


@ ACTON CO., Philadelphia, Pa., prom- 
inent feed brokerage and ingredient firm 
has moved its offices and warehouse from 
S. Delaware Ave., to 216 S. Front St. 

© 
@ EDWARD E. HIGHMAN, Mount Vernon, 
Ind., president of the Home Mill & Grain 
Co., Inc., died last month. 

@ ED PRISK, Janesville, Wis., has pur- 
chased the Graham Feed & Seed Co., 
formerly operated by R. R. Farley at 115 
N. Main St. 
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DO YOU NEED WHOLE GRAINS 
FOR FEED 


ASK FOR OUR DELIVERED PRICES 


BARLEY * OATS * CORN 
OFFICIAL WEIGHTS AND GRADES 


KELLOGG COMMISSION Co. 


MINNEAPOLIS, MINN. 


MILL MACHINERY that “CAN 
TAKE IT” (Kei 


Overloading, overwork and the possibility ad neglect 
on the part of the operator are all taken into considera- 
tion in designing the Kelly-Duplex line of feed mill and 
elevator equipment. Built to do dependable work; 
day in and day out, you'll reap the benefits of 
bigger profits, lowered operation costs and more 
satisfied customers. Insist on Kelly-Duplex to both 
make and save money. Write for details today. 


THE DUPLEX MILL and MANUFACTURING CO. 


SPRINGFIELD @ OHIO 


rep 


DIGESTER TANKAGE 
MEAT AND BONE SCRAPS 
BONE MEAL 


v depe e, 


uniformly excellent, Northern Ohio grown | 


O&M SEED 


There is no 
substitute 


FOR 


QUALITY 


Now featuring: 
WESTBRANCH SWEEPSTAKES 
LANCASTER SURE CROP 
Y AUGUST - GOLDEN GL 


OaM SEED OATS. 
VICTORY + LENROC 

STAR SWEDISH | 
COLUMBIA GRAY 


for prices on car lots or 


THE O&M SEED CO. 


GROWERS 
GREEN SPRINGS, OHIO 


| 


Trade Mark Reg. U. S. Pat. Off. 


If You Build or Remodel Take Advan- 

tage of the Efficiency and Capacity 

Increases Which “Nu-Hy” Buckets 
Will Give You 


“Nu-Hy” Buckets will out-perform any 

bucket, size for size and transform youc 

elevator leg into a smooth-flowing, money- 

making productive unit. 

Write for capacity analysis form No. 76 
No obligation. 


SCREW CONVEYOR CORP., 
719 Hoffman Street, HAMMOND, IND. 
Screw Conveyors Elevator Buckets 


The “BEST BUYS” 


Small’s Dehydrated Alfalfa 
Meals 

Stonemo Granite Grit 

Clear Quill Livestock 
Mineral 

Nopco A & D Feeding Oils 


WATERLOO MILLS CO. 


Manufacturers and Wholesale 
Distributors 


Waterloo . .. Phone 28... Iowa 


CEREAL 


GRADING CO. 


MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


Minnesota Girl Flour 
Good Bread Flour 


quality 


spring wheat flours 


A Complete Line of Mill Feeds 
Capital Flour Mills, Inc. 


Corn Exchange Bldg., Minneapolis 
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A GOOD CHOICE 


when thinking of reliable 
vitamin fortification of your 
poultry feeds... 


DEVOLD’S 
Vitamin A & D Feeding Oil 
“Standard” 1000 A/100 AOAC D 


147-P Varick St., New York. N. Y. 


PEDER DEVOLD OM COMPANY, INC. 


603 Metropolitan Life Bidg. 
MINNEAPOLIS, MINN. 


DRIED MILK 
MILLFEEDS 


DUTCH FUMIGANT Kills Insects 


For fumigation of flour, 
feeds, cereals, beans, 
grain, etc. Will not inter- 
fere with germination of 
grain or baking quality of 
flour. Kills both adult in- 
sects and larva. 


Non-Explosive 


Dutch Fumigant is a col- 
orless, volatile liquid. It 
is SAFE. Kills grain bee- 
tles, grain weevils, flour 
moths, carpet beetles, 
clothes moths and certain 
other insect pests. Com- 
plete directions are given 
on each package. 


WHITMOYER LABORATORIES, INC. 
Manufacturing Chemists, Box 14, Myerstown, Pa. 


Write or Wire for Prices on 


Steamed 


Rolled Oats 


Pulverized Heavy White Oats 
Whole Oat Groats 

Feeding Oatmeal 

Steel-cut Oats 

Oat Groat Flour 

Steamed Crimped Oats 

5% Reground Oat Feed 


Des Moines Oat Products Co. 


Walter Berger, Pres. Des Moines, Ia. 


Employment Bureau 


A complimentary, confidential service — 
address your inquiries to The Feed Bag 


POSITIONS WANTED 


MILL EXECUTIVE or SALESMAN—Thirty years’ 
good experience in large milling business. Cen- 
tral states territory preferred. Married. Refer 
to No. 6041, % The Feed Bag, Milwaukee, Wis. 


EXPERIENCED SALESMAN—Knows feed trade 
in East and Middle West. Excellent sales record 
and references. Has specialty feed and vita- 
min experience. Married. Refer to No. 9041, 
% The Feed Bag, Milwaukee, Wis. 


WHOLESALE FEED SALESMAN—Capable and 
well experienced having had own business. 
Also farm experience. Married, 41 years of age. 
Refer to No. 1041, % The Feed Bag, Milwaukee, 

is. 


POSITIONS AVAILABLE 


SALES MANAGER—With ability to build up 
sales on mixed commercial feeds in eastern ter- 
ritory. Give full information, experience, refer- 
ences, salary in first letter. Refer to No. 8410A, 
% The Feed Bag, Milwaukee, Wis. 


DISTRIBUTOR — Feed grinding and mixing 
equipment — acquainted in western New York 
territory. Attractive proposition. Give full in- 
formation in first letter. Refer to No. 1841A, 
% The Feed Bag, Milwaukee, Wis. 


RELIABLE FEED SALESMAN—Must be experi- 
enced. Exclusive territory on commission and 
drawing account basis. Good references re- 
quired. Refer to No. 941A, “% The Feed Bag, 
Milwaukee, Wis. 


FEED BUYER—Good opportunity for experi- 
enced man to head purchasing department of 
large feed manufacturing company. Give full 
information and references in first letter. Refer 
to No. 0941A, % The Feed Bag, Milwaukee, Wis. 


is what your truck driver likes out on 
the highway or when he picks up 
feed at our warehouses. We give 
sudden service. 

Beet Pulp, Molasses Mix, Calf Manna, 
Nopco Vitamin Oils, Corn Distillers 
Grains, Produlac Dried Milk, Peanut 
Meal, Fish Meal, Malt Sprouts, Cotton- 
seed Meal. 


FEED SUPPLIES, Inc. 


West Allis—1637 South 83rd St. 
No. Milwaukee—3328 W. Cameron Ave. 


Rreadway (ress 
ETTER RINTING 


435 N. SECOND STREET 
MILWAUKEE, WISCONSIN 


We Specialize in 
High Grade Color Printing 


Catalogs and Trade Publications 


THE FEED BAG — October, 1941 


i 
(\ 
4 
4 
A\ 
e 
4 J 
SSION 
KN 
4 
| 
= = 


Providing a place to sit down, a convenience that is often lacking at county fairs 
and festivals, offers an opportunity for feed dealers to do a good deed which their 


customers will long remember. 


The seat may be simple or elaborate, but for obvious 


reasons the donor’s name should be prominently displayed. At the Pennsylvania Bucks 
county fair each year, C. W. Dixon, Doylestown, Pa., provides several benches like the 
one above, which comfortably seat five persons, and hears much favorable comment 
about them. For a comparatively small sum a feed dealer could build and paint ten or 


more benches and deliver them with his 
picnics, festivals and many other outdoor 
this type of advertising. 


Daniels Entertains 
Duke and Duchess 


Thomas Daniels, “vice president of the 
Archer-Daniels-Midland Co., Minneapolis, 
Minn., and Mrs. Daniels entertained the 
Duke and Duchess of Windsor at their Gem 
Lake home, Sept. 27 when the royal couple 
stopped in St. Paul, Minn., for a brief visit 
en route to the Duke’s Canadian ranch. 

Mr. Daniels was formerly in the United 
States diplomatic service and served at 
Rio de Janeiro, Italy and Brussels. In 1923 
he met Edward, then Prince of Wales, at 
a dinner given at the French embassy in 
Brussels. Mrs. Daniels was presented at 
the Court of St. James in 1924. 

@ MARINETTE FLOUR & FEED CO., Mar- 
inette, Wis., has started rebuilding its 
warehouse and elevator which was de- 
stroyed by fire Aug. 18. 

@——_- 
@ BENJAMIN GORKS, Rochester, N. Y., 
bean broker, recently opened a western 
office at Marion, Ind., Ralph Wallace is 
the local manager. 

@ CARGILL, INC., is moving its Toledo 
office to Maumee, Ohio adjacent to the 
Cargill Toledo elevator. Their new phone 
number is Maumee 3-3344. 
@ ARNDT BROS., York, Pa., have taken 
over the grain and feed business formerly 
operated by the late Charles Newcomer. 
The new proprietors M. C. and Arthur 
Arndt were former employes of the New- 
comer firm. 
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truck wherever needed. Football games, 
activities, offer excellent opportunities for 


FEED BROKERS 


As feed brokers we offer you 
reliable service on U.M.C. 
Calcium Carbonate, Mill 
Feeds, Oil Meals, Fish Meals, 
Packing House By-Products. 
Wire inquiries collect. 


United Feed Products 


Company 
205 W. Wacker Dr. Chicago, Ill. 


Deutsch & Sickert Co. 


741 N. Milwaukee Street 
Milwaukee, Wisconsin 


® Norge Pure Cod Liver Oil 
® Staley’s Corn Gluten Feed 
® Staley’s Soybean Oil Meal 
© Big Chief Meat Scraps 


Grain ¢ Feed « Hay 


blood-building elements. 


furnishes vitamins B. D. 


FOR POULTRY AND ALL LIVESTOCK 
MINERAL CONCENTRATE 


ConNTAINS be highly, quickly available rich 

opper, 
cipitated Manganese Carbonate — irradiated yeast: 
G. — stabilized Potassium 
Iodide — anise, and other flavoring ingredients. 


Make Additional Profits: 1 Bag “‘Formula B”’, 1 bag 


salt, 8 bags calcium carbonate (out of your own stock) 
make 1000 pounds of your own brand mineral feed. 


HERMAN NAGEL, Inc. @ 53 W. Jackson Blvd., Chicago, Ill. 


Iron, 


Cobalt—Pre- 


Write quick for 
details. Free feed 
formula service. 


TANK CARS - BARRELS - DRUMS. 
QUALITY. AND SERVICE UNEXCELLED 
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| 
FOR FEED M/IXING 
a = 
SHIPMENTS FROM NEW ORLEANS AND ATLANTIC SEABOARD _ 


Service department for our readers. 
Low Rates: 35c per line; minimum, 
four lines including heading. 


FEED MILL FOR SALE 
Established business, fully equipped with 90 
H.P. diesel engine. Large hammer mill and corn 
crusher; ton Strong-Scott mixer; oat huller; ele- 
vator; scales, etc. Ill health reason for selling. 
Best farming and sao! county. Write for 
full description. W. H. Wilken, Fairmont, Minn. 


USED GRAIN CLEANER 
Double rotor Carter Disk grain cleaner with 


elevator. 
GENOA CITY, WIS. 


L. A. KIMBALL 
FOR SALE 
Woodward water wheel governor type V. R. 
Oil pressure. A-1 shape. Reasonable. 
LA VALLE MILLING CO. LA VALLE, WIS. 


ERGOTY RYE SCREENINGS 
Watch your top scalpings for ergot. 
rite for 
information, prices, cleaning suggestions. 
UNIVERSAL LABORATORIES, DASSEL, MINN 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, % The Feed Bag, Milwaukee, Wis. 


CORN CRACKER AND GRADER FOR SALE 

Cutter—grader—polisher—aspirator, one ton 
per hr. A-l condition, guarantee. Write CM-116, 
% The Feed Bag, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
Has 30 H.P. motor —used only short time. 
Like new. Bargain for cash. Write MM-116, % 
The Feed Bag, Milwaukee, Wis. 


USE THE FEED BAG CLASSIFIEDS FOR 
QUICK RESULTS 


Distributor-Salesman 


Man covering the custom mills and 
feed trade of Western New York is 
wanted for an established line of 
feed grinding and mixing equipment. 
May handle non-competitive lines. 
but territory should produce substan- 
tial income for man willing to work 
it thoroughly, backed by extensive 
lead-producing advertising. 

No investment required. We offer 
either an expense-commission or at- 
tractive straight commission arrange- 
ment to a producer. Give full details 
and references in first letter. 


Write PC-1841, % The Feed Bag 


Milwaukee, Wis. 


FEED CLUB MEETS 

The opening meeting of the Kansas City 
Feed Club was held at Indian Hills Coun- 
try club, Sept. 9 with about 60 members in 
attendance. A feature of the meeting was 
a golf match in which Johnny Goodman, 
former national open and amateur golf 
champion, now associated with the United 
Mineral Products Co., Omaha, turned in a 
73 to beat the feed club’s champion, Fred 
Schindler, one up. 

EGG MARKET FIRM 

Egg markets were firm with a definite 
upward price trend throughout the month 
of August the department of agriculture 
reports. Sharp declines in production, in- 
creasing out-of-storage movement and pur- 
chases of shell, frozen and dried eggs by 
the Federal Surplus Commodities Corp. 
were the principal factors lending strength 
to the market, the department stated. 

@ FLAGLER F. FLINCHBAUGH, Minnea- 
polis, Minn., former traffic manager for 
Cargill, Inc., on Sept. 15 assumed his new 
duties as traffic manager for the Inter- 
national Milling Co. 

@ T. P. GIBBONS, Chicago, Ill., well known 
feed executive has returned to his duties 
at the Cudahy Packing Co., following a 
serious eye operation which he underwent 
July 4. 


For better Hog and Poultry Feeds add 


PURITY YEAST 


High in Lactic Acid, Nicotinic Acid, 
Pantothenic Acid, 
Vitamin B,, Riboflavin, Vitamin G 


Write for Delivered Prices. 


PURITY YEAST CO., E*tervite, 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us today if interested. 
Either Prompt or Deferred Linseed Meal. 
Save Money. “Stand by Stan.” 
A. L. STANCHFIELD & CO. 
Wholesale Grain and Feed Merchants 
500 Corn Exchange Bldg. Minneapolis 


ARMOUR’S MEAT SCRAPS 
NOPCO COD LIVER OILS 
MANAMAR—OMALASS 
KELP—STALEY SOYBEAN MEAL 
Maney Brothers Mill & Elevator Co. 


Minneapolis, M 


Now! -Buy SUPERIOR’S -Pure 


| | 


Superior Packing Co. 
St. Paul, Minn. 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since '92) 
Merchants Exchange 


uis, Mo. 
Board of Trade Bldg. 


St. Lo: 
Kansas City, Mo. 


Feeding Oat Meal 
Meat Scraps — Produlac 
Colloidal Phosphate 
Silmo — Cod Liver Oils 
North East Feed Mill Company 


MINNEAPOLIS MINNESOTA 


«FOR FEED CALL « 


“Stormy” 


IOWA FEED COMPANY 
Phone 45177 Des Moines, Iowa 


LEARY 


MINNEAPOLIS 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 


Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, 


MINNESOTA 


Blue Ribbon Condensed 
Buttermilk and Skimmilk 


Manufactured by 
Merchants Creamery Co., Inc. 
Cincinnati, Ohio 
Eastern Office, 349 W. Third Avenue 


Roselle, N. J. 
ERE RERE EERE ER 


FO RT- é -FY Your PROFITS with 


MARION, OHIO 


OLD FORT concentTrRATES 


OLD FORT MILLS, Inc. 


FEEDS and 


HARRISBURG, PA. 


Midland Hay & Feed Co. 
Beet Pulp and Millfeed 


220-222 Corn Exchange Building 


Minneapolis, Minnesota 


SYNTHA-MIXER 


BIO-PHYL 
““MORE THAN VITAMIN CONCENTRATES" 


SYNTHA PRODUCTS 
E. E. FRITH CO., Dubuque, Iowa, Northern Distributors 


e 64 
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Amburgo Corp. 


Arcady Farms Milling Co 6 
Armour & Co 20 
Blatchford Calf Meal Co 2 
Borden Company 24 
Broadway Press 62 
Bunge Elevator Co 60 
Calcium Carbonate Co 55 
Capital Flour Mills. 62 
Cargill, Inc. 66 
Cereal Grading Co 62 
Classified Advertisements 62 
H. K. Clofine Co 5 
G. E. Conkey Co 53 
Corn Products Sales Co 54 
Dawe’s Vitamelk Co 36 


Denver Alfalfa Milling & Products Co . 65 
Des Moines Oat Products Co................. = 
Deutsch & Sickert Co 63 
Doughboy Mills, Inc 4l 
Dreyer Commision Co 64 
Duplex Mill & Mfg. Co 61 
Dupont Delsterol 22 
Feed Supplies, Inc 62 
Franke Grain Co 5 
Fredman Bag Co 55 
E. E. Frith Co 64 
Fruen Milling Co 54 
General Mills, Inc 8 
J. J. Gerber Sheet Metal Works..............c000 58 
Hiawatha Grain Co 64 
Hoosier Mineral Feed Co 38 
Hotel Elms 42 
Hotel Lincoln 59 

R. Howell Co 59 
S. Howes Co 5 
Hubbard Milling Co 10 
T. E. Ibberson Co 51 
Iowa Feed Company 64 
A. E. Jacobson Machine Works..............c0000 32 
Jersee Company 59 
Spencer Kellogg & Sons Co 39 
Kellogg Commission Co 61 
King Midas Flour Mills 68 
La Budde Feed & Grain Co 48 
Lapp Laboratories, Inc 66 
Larrowe Milling Co 34 
Leary Grain Co 64 
Limestone Products Co 28 
Maney Bros. Mill & Elevator..............cecceseeeee 64 
Mathieson Alkali Works 46 
Merchants Creamery Co., Inc... 64 
Midland Hay & Feed Co 64 
Morton Salt Co 66 
Murphy Products Co 67 
Herman Nagel, Inc.....,. 63 
Napthole, Inc. 46 
National Cottonseed Products Co...............0 56 
National Distillers Products 58 
National Food Co 60 
National Molasses Co 63 
National Oil Products Co 16 
M. J. Neahr & Co 33 
New England By-Products Co........ssesseeeeee 50 
Nitragin Co. 5 
North East Feed Mill Co 64 
Northern Milling Co 48 
Northrup King & Co 44 
Old Fort Mills, Inc 64 
O & M Seed Co 61 
Oyster Shell Products Co 48 
Pecos Valley Alfalfa Mill Co... 65 
Peder Devold Oil Co 62 
Chas. Pfizer Co 42 
Prater Pulverizer Co 65 
Purina Mills Co 40 
Purity Yeast Co 64 
Quaker Oats Co 47 
F. M. Rosekrans, Jr 62 
Rowell Feed Supplies. 57 
Ryde & Co 46 
Dr. Salsbury’s Laboratories. 30 
Sargent & Co 43 
Screw Conveyor Co 62 
Sidmey Grain Machinery 57 
Silmo Chemical Co 49 
E. R. Squibb & Sons 13 
A. L. Stanchfield Co 64 
Stone Mountain Grit Co 15 
Strong Scott Mfg. Co 3 
Sunset Feed & Grain Co 55 
Superior Packing Co 64 
Swift & Co 65 
Tennant & Hoyt Co 54 
United Feed Products Co 63 
Vio Bin Corporation 18 
Vitality Mills Inc 59 
Waterloo Mills Co 62 
Werthan Bag Corp 66 
White Laboratories Inc 26 
Whitmoyer Laboratories Inc 62 
Wilson & Co 61 


Firms that spend money to build good will are 
less likely to do anything that might nullify the 
effect of their advertising than firms making no 
such investment. It will pay readers to trade with 
The Feed Bag advertisers. 


Hagerman, 


: 


TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Your inquiry would be appreciated. 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MBXICO 


field-fresh 


ALFALFA 
MEAL 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLORADO 


Merchants Exchange 
ST. LOUIS 


Swift & Company 
CHAMPAIGN, ILL. 
CAIRO, ILL. 
DES MOINES, IOWA 
FOSTORIA, OHIO 


Phone, Write, or Wire 
for prices. 
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ADVANCE 


net profits 


You will want 
to know more 
about the advanced features of 


to new 


the Blue Streak Advance Mills 


USE THE COUPON 


Blue Streak Advance Mills with In- 
built Crusher-Feeder and Air-Flow 
Feed are equally efficient on small 
grains, ear corn or mixed loads of 
corn and grain—and equally fast! 
Little attention from the operator is 
needed and operating cost is low. 
Be sure to check the Advance Model 
that fits your business in the coupon 
below. 


PRATER PULVERIZER COMPANY 
1825 S. 55th Ave., Chicago, Illinois 


Our Business may need a 
Grinder [] 15 HP [] 20 HP [] 30 HP 
[] 40 HP [] 50 HP []70HP 
Mixer [] % Ton {] 1 Ton 
[] 1% Ton Capacity Corn Cutter [] 


[] Send me particulars on your 
Blue Streak Advance 


Name 
Address 
City State 


Wee Sheek ADVANCE 
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MORTON’S SALT 


Highest Quality 


Prompt Service 


MOLASSES 


mW In Block Form 
LAPP’S 


Mineralized Molactas Blocks 
For Cattle, Hogs, Sheep and Horses 


INGREDIENTS 


Dried Molasses and Yeast Solids after Alcohol is 
removed, with added Minerals of Bone 
Phosphate of Lime 
Potassium Iodide — Iron Oxide — Bone Charcoal 
Sucrose — Anise — Copper Sulphate 


THE EASY AND ECONOMICAL WAY 
TO FEED MOLASSES AND MINERALS 


MorTON SALT COMPANY 
MILWAUKEE e WISCONSIN 


Write for details 


WE SPECIALIZE: IN CONCENTRATES 
Nevada, Iowa Minneapolis, Minn. 


@ 66 @ 


FOR SATISFACTORY RESULTS 
IN EVERY BRANCH OF 

THE GRAIN BUSINESS 

TRADE WITH 


INCORPORATED 
MINNEAPOLIS AND ALL 
PRINCIPAL TERMINAL MARKETS 


Special Attention Given To Barley 
And All Feed Grains Shipped To 


MILWAUKEE 


Read the Cargill Crop Bulletin 


'_(WERTHAN) 


Better Built Bags 


BAG FACTORIES - COTTON MILL - BLEACHERY 


TALK asour zacs! 


(Quoted from a Customer's letter) 


“We have received the shipment of.......... 
bags, which you printed for us, and 
they certainly are beyond our best ex- 
pectations. We think it is the prettiest 
bag we have in the house, and appre- 
ciate your pains in the matter, and 
wish to thank you for giving us such 
a nice bag.” 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


THE FEED BAG — October, 1941 


] 
=| 
= 
= 
|=| & 
= a 
= 
= 
Oormercial 
a 
an 


j 
aA 


Are YOU getting YOUR share of this year’s feed business? Are YOUR 
profits going up? If not — you owe it to yourself to find out what 
Murphy Concentrates can do for you. 


With a lot of corn and home-grown feeds on hand, thousands of 
farmers know that an economical and quick way to feeding profits is to 
bolster these home-grown feeds with Murphy's Concentrates. They know, 
by actual feeding experience, that they can cut down feed-lot losses, 
push livestock to market quicker and carve out bigger profits if they 
add Murphy Concentrates to ordinary grain rations. It is an economical 
and money-making way to produce pork, beef, poultry and dairy prod- 
ucts. That is why your customers will buy and pay for Murphy Concen- 
trates, and that is why YOU can “up” YOUR profits by handling the 
Murphy line. 

A Murphy dealership is a real profit maker... the Murphy Radio 
and Sales Promotion Campaign is in full swing. Tie up with Murphy's 
and “up” your own sales and profits. Clip the coupon below and drop 
it in the mail NOW. . . to MURPHY PRODUCTS COMPANY, 
BURLINGTON, WISCONSIN. 


Mail Mee ai the details on your Murphy 


Dealer Franchise and tell me what it can do for me. 


Show me how it can “up” MY profits, too! 


NAME 


ADDRESS 


CITY. STATE. 
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WE'RE ADVERTISING 


Te your Customers 


King Midas advertising in the 


Wisconsin Agriculturist and 
Farmer this fall and winter is 
reaching nine out of ten of your 
farm customers. Make this sales- 
producing advertising your ad- 
vertising — feature King Midas 


Flour. 


GOLDEN TOUCH 


“WORTH ALL IT COSTS” 


KING MIDAS FLOUR MILLS 
Minneapolis Minnesota 


MILLED FROM BREAD-TESTED WHEAT 


It is no accident that your customers bake better 
bread when they use King Midas Flour. There's a good 
sound reason why this fine flour gives housewives the 
lightest, the most appetizing loaves they've ever baked. 


... IT'S THE WHEAT WE BUY!... 


Before we buy the wheat, we test it — bread-test 
it. A miniature mill in the King Midas laboratory grinds 
the wheat samples into flour and the flour is actually 
baked into bread. There's no guesswork. We know 
in advance that King Midas Flour, milled from bread- 
tested wheat, will give the finest baking results. 


Tell your customers why King Midas is a better flour. 
Then let them judge the results for themselves. 
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